
PARTNERSHIPS@BISHOPLYNCH.ORG | Cell: 214.557.9369
WILLIAM PARSONS ’19 | Corporate Partnership Coordinator

For more information about our corporate partnerships, contact

ROOTED IN FAITH.  
MAXIMIZING POTENTIAL.  
SHAPING A BOUNDLESS FUTURE. CORPOR ATE  

PARTNE RSHIPS

BISHOP LYNCH HIGH SCHOOL

 

ROFFINO STADIUM  
SCOREBOARD

PRE-GAME & HALFTIME 
COMMMERICAL

FRIAR PLAZA WALL

DIGITAL LOGO

NEWSLETTERS

SOCIAL MEDIA COIN TOSS & PLAYER OF THE 
GAME ANNOUNCEMENT

MCINGVALE FIELD

COMPETITION GYM

REFLECTIONS MAGAZINEATHLETIC WEBSITE

PARTNERSHIPS@BISHOPLYNCH.ORG | Cell: 214.557.9369
WILLIAM PARSONS ’19 | Corporate Partnership Coordinator

For more information about our corporate partnerships, contact

Detailed requirements for logos, signage, videoboard 
graphics, and commercial submissions will be provided 
upon corporate partnership activation.



PARTNERSHIPS@BISHOPLYNCH.ORG | Cell: 214.557.9369
WILLIAM PARSONS ’19 | Corporate Partnership Coordinator

For more information about our corporate partnerships, contact

ROOTED IN FAITH.  
MAXIMIZING POTENTIAL.  
SHAPING A BOUNDLESS FUTURE. CORPOR ATE  

PARTNE RSHIPS

BISHOP LYNCH HIGH SCHOOL

 

1 AVAILABLE | $75,000

ROFFINO STADIUM SCOREBOARD
Company logo displayed on one of three signs displayed on the digital scoreboard.

FRIAR PLAZA WALL
One of six logo placements on the sign at the public entrance to Roffino Stadium and  
the athletics facilities.  

COMPETITION GYM 
Company logo displayed on an A-frame sign in the Competition Gym.

MCINGVALE FIELD
Company logo displayed on one of ten signs along the baseball field fence line.  

PRE-GAME & HALFTIME :30 COMMERCIAL WITH AUDIO
One pre-recorded commercial, subject to Bishop Lynch approval, played during varsity football games.  

DIGITAL LOGO ON JUMBOTRON 
Company logo displayed on the videoboard during all varsity athletic events, JV football games and 
track meets.

PREMIE R PARTNE R

PRESENTING SPONSOR ON ATHLETIC WEBSITE
Company logo featured as a presenting sponsor on blfriars.org. 

ALUMNI NEWSLETTER
Company logo featured in the quarterly alumni newsletter. 

REFLECTIONS MAGAZINE
Company logo featured in Bishop Lynch’s biannual Reflections magazine.

SOCIAL MEDIA GAME DAY PRESENTING SPONSOR
Company recognized as the presenting sponsor of game day social media coverage. 

FRIAR FACTS
Company logo featured at the bottom of Friar Facts, distributed each Thursday.

HONORARY COIN FLIP
Join us on the field for the pregame coin toss at one district varsity football game.

PLAYER OF THE GAME ANNOUNCEMENT/POST-GAME
Company recognized as the presenting sponsor of the Player of the Game announcement 
throughout the season. 

SIGNAGE

DIGITAL/PRINT

EXPERIENCE

80+ GAMES AND  
8,000 TICKETS 
PURCHASED 
ANNUALLY

105+ GAMES  
AND 8,750 TICKETS 
PURCHASED 
ANNUALLY

138+ GAMES  
AND 2,800 TICKETS 
PURCHASED 
ANNUALLY

22+ GAMES  
AND 637 TICKETS 
PURCHASED 
ANNUALLY

285,538 WEBSITE 
VISITS IN 2025

MAILED TO 16,000+ 
HOMES

SENT TO ALL CURRENT 
BL FAMILIES

15,000+ FOLLOWERS 
ACROSS 3 PLATFORMS

SENT TO 10,000+ 
ALUMNI

Detailed requirements for logos, signage, videoboard graphics, and commercial submissions will be 
provided upon corporate partnership activation.



PARTNERSHIPS@BISHOPLYNCH.ORG | Cell: 214.557.9369
WILLIAM PARSONS ’19 | Corporate Partnership Coordinator

For more information about our corporate partnerships, contact

ROOTED IN FAITH.  
MAXIMIZING POTENTIAL.  
SHAPING A BOUNDLESS FUTURE. CORPOR ATE  

PARTNE RSHIPS

BISHOP LYNCH HIGH SCHOOL

 

2 AVAILABLE | $25,000

ROFFINO STADIUM SCOREBOARD
Company logo displayed on one of two signs displayed on the digital scoreboard.

PRE-GAME & HALFTIME :30 COMMERCIAL WITH AUDIO
One pre-recorded commercial, subject to Bishop Lynch approval, played during varsity football games.  

DIGITAL LOGO ON JUMBOTRON 
Company logo displayed on the videoboard during all varsity athletic events, JV football games and 
track meets.

SIGNATURE PARTNE RS

PRESENTING SPONSOR ON ATHLETIC WEBSITE
Company logo featured as a presenting sponsor on blfriars.org. 

REFLECTIONS MAGAZINE
Company logo featured in Bishop Lynch’s biannual Reflections magazine.

SIGNAGE

DIGITAL/PRINT

80+ GAMES AND  
8,000+ TICKETS 
PURCHASED 
ANNUALLY

285,538 WEBSITE
VISITS IN 2025

MAILED TO 16,000+ 
HOMES

Detailed requirements for logos, signage, videoboard graphics, and commercial submissions 
will be provided upon corporate partnership activation.

ALUMNI NEWSLETTER
Company logo rotated in the quarterly alumni newsletter. 

SENT TO 10,000+ 
ALUMNI



PARTNERSHIPS@BISHOPLYNCH.ORG | Cell: 214.557.9369
WILLIAM PARSONS ’19 | Corporate Partnership Coordinator

For more information about our corporate partnerships, contact

ROOTED IN FAITH.  
MAXIMIZING POTENTIAL.  
SHAPING A BOUNDLESS FUTURE. CORPOR ATE  

PARTNE RSHIPS

BISHOP LYNCH HIGH SCHOOL

 

5 AVAILABLE | $15,000

PRE-GAME :15 COMMERCIAL WITH AUDIO
One pre-recorded commercial, subject to Bishop Lynch approval, played during varsity football games.  

DIGITAL LOGO ON JUMBOTRON 
Company logo displayed on the videoboard during all varsity athletic events, JV football games and 
track meets.

CORNERSTONE PARTNERS

SPONSOR ON ATHLETIC WEBSITE
Company logo featured as a sponsor on blfriars.org. 

FAA NEWSLETTER + MEMBERSHIP
Company logo rotated in the monthly Friar Athletic Association newsletter. 

SIGNAGE

DIGITAL/PRINT

105+ GAMES AND 
8,750+ TICKETS 
PURCHASED 
ANNUALLY

285,538 WEBSITE
VISITS IN 2025

700+ FAMILIES 
PARTICIPATE IN 
ATHLETICS

FRIAR PLAZA WALL
One of five logo placements on the sign at the public entrance to Roffino Stadium and  
the athletics facilities.  

Detailed requirements for logos, signage, videoboard graphics, and commercial submissions 
will be provided upon corporate partnership activation.

9 AVAILABLE | $5,000

DIGITAL LOGO ON JUMBOTRON 
Company logo displayed on the videoboard during all varsity athletic events, JV football games and 
track meets.

CHAMPION PARTNERS

SPONSOR ON ATHLETIC WEBSITE
Company logo featured as a sponsor on blfriars.org. 

SIGNAGE

DIGITAL/PRINT
285,538 WEBSITE 
VISITS IN 2025

MCINGVALE FIELD
Company logo displayed on one of nine signs along the baseball field fence line.  

22+ GAMES  
AND 637 TICKETS 
PURCHASED 
ANNUALLY


