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At Valley Christian Schools, we understand 
the importance of portraying a professional 
and consistent brand image. This document 
sets the standard for creating the collateral 
materials that helps us define that image. 
In it, you will find guidelines for using 
our visual identity and writing about our 
VCS programs. If you have any questions 
regarding these guidelines, please contact 
the Marketing Department at
marketing@vcs.net.
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How We  
Position Ourselves
The term “positioning” refers to the way our brand is viewed by 
others within the market we serve. On the inside, we may have a 
different understanding of the VCS brand when compared to the 
reality of what others say and think about it.

We can, however, influence how the brand is positioned  
by communicating to our external audiences in a clear and 
consistent way.

The VCS brand is supported by a strong foundation in Christian 
values. It is established with our students, parents, alumni, 
employees, and community as an educational institution that 
is visionary, innovative, and approachable. Our brand is one of 
our most important assets and is best expressed through our 
distinctive brand personality.
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conservatory.vcs.net | conservatory@vcs.net |     vcsconservatory |      vcsconservatory

Table of Contents

Achievements 4
Kidservatory | Elementary 6
Junior Conservatory | Junior High 7
Conservatory of the Arts | High School 8

AMSE Artist Honors 10

Dance Arts 11.

Media Arts 12

Music Arts 13

Theatre Arts 14

Visual Arts 15

CONSERVATORY  
OF THE ARTS
Mission: To discover and develop the extraordinary God-given talent of 
young artists to proclaim the arts as an expression of God’s love among 
the varied cultures of the world.

Key Verse: “In the beginning God created…” (Genesis 1:1).

Facilities: Black Box Theatre | Ceramics Room | Custom Music Classrooms | 
Dance Studio | Film Studio & Green Room | Main Theatre | Piano Lab | 
Practice Suites | Proscenium Arch | Recording Studio | Rehearsal Hall | 
Scene Shop

conservatory.vcs.net
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How We Look
Our Design Philosophy
This is the philosophy behind the design of  
our communications materials:

Expansive 
Our designs are open. We use large, 
expressive, horizontal headlines. We minimize  
the use of special effects such as embossing, 
pattern fills, and radial blurs. Layouts and designs 
are exciting and open, always considering size 
relationships, white space, graphical elements, 
and typography treatments.

Airy 
We incorporate a strong use of white space 
throughout each page design. Text is not too 
heavy, engaging the reader and encouraging 
exploration. We maintain a classic yet  
clean look.

Energetic 
We help guide and direct our students 
both educationally and spiritually and our 
communications reflect that. Our designs 
feel lively and spirited, never static, rigid,  
or institutional. Energy is expressed through the 
smiles and activities shown in candid, unstaged 
photos. We place an emphasis on finding 
and capturing real moments, real activities,  
real emotion, and real campus experiences.

Personable 
Our designs are dramatic yet relatable.  
We have a central focus on each page or spread. 
We strive to capture all VCS has to offer in a 
dramatic, expressive snapshot, without the use 
of excess language and overly descriptive words. 
Our audience should either see themselves or 
their friends in each image. We don’t use stock 
photography, we use real pictures of real VCS 
students participating in real VCS events.

At Valley Christian Elementary School (VCES), the Quest starts here. 
Our passionate faculty and staff create a nurturing environment that 
caters to the individual needs of every student. We believe in fostering 
the God-given talents and abilities within each child, empowering them to 
soar to new heights. With VCES’ strong focus on character development 
and spiritual growth, our students excel academically and graduate 
with confidence, knowing who they are and ready to conquer higher  
levels of learning. 

• Our extensive classes and after-school programs ignite students’ 
passions and nurture their talents.

• We use the most effective digital learning tools, which is why the iPad 
is used as an interactive, instructional tool in kindergarten through 
third grade. All fourth and fifth grade students use Chromebooks. 

• We celebrate as a community throughout the year with a variety 
of events, including our legendary pancake breakfast, movie nights 
under the stars, and our unforgettable Knight of Passage/Night to 
Shine, a celebration of the transition from junior high to high school. 

IN A SCHOOL YEAR

22,691
BOOKS READ 19ENRICHMENT

OFFERINGS
During the school day

SCHOOL-WIDE
service projects
EACH YEAR
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PRESIDENT’S REPORT

THE FOUNDING PURPOSE OF VALLEY CHRISTIAN SCHOOLS
Our purpose is that the students might know that in Christ are hidden all the treasures of wisdom and knowledge that whatsoever they 
do in word or in deed will be done in the name of the Lord Jesus, giving thanks to God and the Father by Him (Colossians 2:3; 3:17).

VALLEY CHRISTIAN SCHOOLS
100 Skyway Drive, San Jose, CA 95111
vcs.net

Valley Christian Schools’ mission is 

to provide a nurturing environment 

o�ering quality education supported 

by a strong foundation of Christian 

values in partnership with parents, 

equipping students to become leaders 

to serve God, to serve their families, 

and to positively impact their 

communities and the world.

Dr. Eric Phelps

Mr. Michael Sprauve

Mr. Henry Kaestner

Mrs. Susan Bagley

Mr. Daniel Burford

Mrs. Hannah John

Mr. Robert Rubino

Ms. Vera Shantz

Dr. Rick Watson 

Chair

Vice Chair

Secretary

Member

Member

Member

Member

Member

Member

Dr. Gabe Guven

Mr. Brian Clemons

Mr. Mark Lodewyk

Mr. Michael Annab

Mrs. Kimberly Ellefsen

Mr. Troy Gunter

Miss Shirley Hitchcock

Mr. Danny Kim

Mrs. Hannah Kim

Mr. Mike LaBarbera

Mr. Eric Scharrenberg

Elementary School Principal

Junior High School Principal 

High School Principal

Technology K-12

Marketing & Publications K-12

Conservatory of the Arts K-12

Accreditation & Curriculum K-12

Applied Math, Science, & Engineering K-12

Business & Entrepreneurship Initiative K-12

Extend the Gift Development Chair

Physical Education & Athletics K-12

VCS Board Chaplain

HS Chaplain

JH Chaplain

408-559-4400

408-513-2463

408-513-2425

408-513-2556

408-362-7645

408-362-7600

408-513-2508

408-513-2583

408-513-6471

408-362-7644

408-513-2455

Dr. Cli�ord Daugherty

Mr. Jerry Merza

Mr. John Cooley

Mr. Kenneth Shilling

Mr. Robert Valiton

President

Superintendent

Chief Legal Counsel

Chief Financial Officer

Chief Operating Officer

408-513-2503

408-513-2500

408-513-2500

408-513-2598

408-513-2500

EXECUTIVE TEAM

MISSION STATEMENT

CHAPLAINS
Rev. Ed Silvoso

Mr. Nathan Smith

Mr. C.J. Clark

1  The Truth is so compelling that anonymous senior surveys indicate approximately eighty percent of seniors profess  
 to be Christians regardless of their parents’ beliefs.

2  Adopted from ACSI’s Statement of Faith—VCS’ Statement of Faith is viewed as the strongly held indisputable beliefs  
 that have historically been held by Bible-believing Christians since Christ established the Christian church. As such  
 VCS does not view these statements of faith as negotiable.

3  VCS has a strong commitment to the truth as recorded in Ephesians 2:8-9, “For by grace you have been saved  
 through faith, and that not of yourselves; it is the gift of God, not of works, lest anyone should boast. For we are His  
 workmanship, created in Christ Jesus for good works, which God prepared beforehand that we should walk in them.”  
 VCS employees provide a written personal testimony of their faith in Christ and an annual Self-Reflection 
 Questionnaire to a�rm their Christian faith and their commitment to serve as a Christian role model before receipt 
 of an annual contract.

4 A condition of hiring and continued employment for VCS employees involves a commitment to serve as a Christian  
 role model in accordance with biblical New Testament standards at all times in and out of the school.

5  Originally written by Dr. Cli�ord Daugherty during the 2008-09 school year and published in May, 2009.

To support VCS, please call the Extend the Gift Development O�ce at 408-362-7644.

Note:  Scriptures taken from the New King James Version. Copyright 1979, 1980, 1982 by Thomas Nelson, Inc. Used by permission. 
All rights reserved.

VA L L E Y  C H R I S T I A N  S C H O O L S ’

Philosophy of
Christian Education
Authored by Cl i�ord Daugherty,  EdD

Written by Dr. Cli�ord E. Daugherty, 
VCS President, with review by VCS 
founder David Wallace (shown above). 
ACSI founder, Dr. Paul Kienel, the VCS 
Board, administrators, faculty, sta�, 
prayer intercessors and many parents 
also reviewed this document5.

SENIOR LEADERSHIP TEAM

VA L L E Y  C H R I S T I A N  S C H O O L S ’

Philosophy of
Christian Education
Authored by Cl i f ford Daugherty,  EdD

The Founding Purpose of Valley Christian Schools is that the students might know that in Christ 
are hidden all the treasures of wisdom and knowledge that whatsoever they do in word or in deed will be done in the name 
of the Lord Jesus, giving thanks to God and the Father by Him (Colossians 2:3; 3:17).
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P R I M A R Y  C O L O R  P A L E T T E

The Colors
Color plays an important role in communicating the VCS brand. 
A sophisticated and rich color palette communicates the quality 
and innovation that VCS delivers. The following section contains 
our primary and secondary color palettes.

VCS Color Palette
Our color palette is a sophisticated blend of 
natural, rich colors. We only use our approved 
color palette; we do not alter our corporate 
look and feel, which would ultimately dilute the  
VCS brand. 

The VCS logo is designed with Pantone® Matching 
Colors, PMS 54O, 2905, and Cool Gray 8 C. 

Please do not modify the color in any way. 
When printing a 4-color job, please convert the 
VCS colors to CMYK and color-match to the  
Pantone Solid Coated Book.

P R I M A R Y  C O L O R  P A L E T T E

CMYK   C=100  M=50  Y=0  K=62

RGB     R=O    G=51    B=96

HEX/WEB    003360

PMS 540 C

PMS 2905 C

PMS Cool Gray 8 C

PMS 877 C

CMYK   C=41  M=2  Y=0  K=0

RGB     R=140    G=210    B=244

HEX/WEB    8CD2F4

CMYK   C=0  M=0  Y=0  K=40

RGB     R=167    G=169    B=172

HEX/WEB    A7A9AC

Use this Pantone only if applying a 
silver foil treatment to a print.

Silver Foil

Rev: 06/03/2025
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The Colors (cont.)
The secondary color palette provides a range of accent colors 
to enhance the design of our visual communications while 
complementing our primary colors.

S E C O N D A R Y  C O L O R  P A L E T T E

PMS123

CMYK   C=0  M=24  Y=94  K=0

RGB R=255   G=196   B=37

HTML FFCC33

PMS5285

CMYK   C=31  M=27  Y=0  K=20

RGB R=145   G=148   B=182

HTML 9999CC

PMS186

CMYK   C=0  M=100  Y=81  K=4

RGB R=227   G=24   B=55

HTML CC0033

PMS152

CMYK   C=0  M=51  Y=100  K=1

RGB R=243   G=144   B=29

HTML FF9933

PMS377

CMYK   C=45  M=0  Y=100  K=29

RGB R=120   G=162   B=47

HTML 669933

PMS7474

CMYK   C=90  M=0  Y=28  K=22

RGB R=0   G=146   B=159

HTML 009999

PMS5275

CMYK   C=60  M=47  Y=0  K=30

RGB R=85   G=98   B=146

HTML 666699

PMS195

CMYK   C=0  M=100  Y=60  K=55

RGB R=130   G=0   B=36

HTML 990033

COOL GRAY 8

CMYK   C=0  M=0  Y=0  K=40

RGB R=167   G=169   B=172

HTML A7A9AC
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PMS540

PMS540

BLACK

PMS2905

2-COLOR LOGO

1-COLOR LOGO

BLACK & WHITE LOGO

REVERSE LOGO 
(NEVER USE GLOW BELOW ANY LOGO)

The Corporate Logo (cont.)
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The Corporate Logo
The VCS logo is the cornerstone of our brand’s identity. It is 
one of the most visible and recognizable expressions of the 
VCS brand and is integral to our global identity. We’ve designed 
it to be easily recognizable in a variety of sizes. By using the 
logo consistently, together we’ll bolster visual impact, reinforce 
public awareness, and protect its legal status. Alterations are 
never made to the logo. This includes any manipulation of the 
style, proportions, or letter-form spacing. This section provides 
approved guidelines for using the corporate logo in all VCS 
marketing and communications materials.

TAGLINE

WORDMARK
VCS  

SYMBOL

VCS
SYMBOL
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1/2x
MINIMUM SPACE REQUIREMENT

1/2x

1/2x

1/2x

x

1/2x

1/2x

1/2x

x

xThe Corporate Logo (cont.)
Proper Logo Usage
The VCS logo is created as a horizontal lock-
up, which includes the Q symbol, logotype, and 
registered trademark symbol. 

Always use approved artwork when placing the 
VCS logo within a document. Never alter or re-
proportion any part of the logo, including the 
logo mark or its letter forms. Only use the full 
brand name—complete with proper trademark 
symbols—as shown. 

Always use approved artwork when placing 
the VCS logo within a document. The VCS 
logo is located in the Marketing Portal. There 
are specially-designed logos for embroidery 
use only, along with logos intended for 
print use only and electronic use only.  
When searching for a logo, first determine how 

you will use it, then choose accordingly.

Print Use Only Logos
These logos are intended for printed documents 
only. If you are creating a document for 
presentation on a computer (PowerPoint 
presentation, web, etc.), please use the 
electronic version. 

The print use logos are available in color and 
black and white. Each version is available in a 
variety of file formats.
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The Corporate Logo (cont.)
The Quest for Excellence logo

X

MINIMUM SPACE REQUIREMENT

1/2x

1/2x

1/2x

1/2x
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For visibility, impact, and overall integrity, consistent logo use is mandatory. 
Always reproduce the logo from original artwork, without altering it in any 
way. Protect the integrity of the Valley Christian identity by understanding the 
improper logo use illustrated here.

Alterations or redesigns of any VCS logos, including the VC, Warrior 
logos, campus logos, and sub-brand logos, are strictly prohibited. 
The Warrior logos cannot be recreated or illustrated into a different 
version of a warrior. 

DO NOT use an unapproved color(s)

DO NOT use unapproved fonts

DO NOT create a new lock up DO NOT alter size of symbol DO NOT simplify or alter symbol

DO NOT blur DO NOT emboss logo

DO NOT manipulate or distort the logo

DO NOT place logo or 
symbol over a shape

DO NOT 
create 3D art

DO NOT add drop shadows
to symbol or logo

DO NOT apply e�ects — paint strokes, outline, etc.

Quest for Excellence
Valley Christian Schools TM

Improper Usage of All VCS Logos
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Sub-Brands
Division Logos
For clothing, these logos can stand alone.  
For printed materials, the Quest for Excellence logo 
must accompany them. Also available in Navy, Black, 
and White.

Fonts Used: Filosofia, Gotham

CMYK   C=100  M=50  Y=0  K=62

RGB     R=O    G=51    B=96

HEX/WEB    003360

PMS540

PMS2905

PMS Cool Gray 8 C

CMYK   C=41  M=2  Y=0  K=0

RGB     R=140    G=210    B=244

HEX/WEB 8CD2F4

CMYK   C=0  M=0  Y=0  K=40

RGB     R=167    G=169    B=172

HEX/WEB    A7A9AC
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Sub-Brands
AMSE Institute
Also available in Navy, Black, and White.

Fonts Used: Filosofia, Gotham

High School

Junior High

ElementaryPMS2905

PMS Cool Gray 8 C

CMYK   C=41  M=2  Y=0  K=0

RGB     R=140    G=210    B=244

HEX/WEB 8CD2F4

CMYK   C=0  M=0  Y=0  K=40

RGB     R=167    G=169    B=172

HEX/WEB    A7A9AC

CMYK   C=100  M=50  Y=0  K=62

RGB     R=O    G=51    B=96

HEX/WEB    003360

PMS540
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Sub-Brands
Conservatory of the Arts
Also available in Navy, Black, and White.

Fonts Used: Filosofia, Gotham

High School

Junior High

Elementary

Please Note:  This is not a stand alone logo and must 
be accompanied by a VC or Conservatory logo.

PMS Cool Gray 8 C

CMYK   C=0  M=0  Y=0  K=40

RGB     R=167    G=169    B=172

HEX/WEB    A7A9AC

CMYK   C=100  M=50  Y=0  K=62

RGB     R=O    G=51    B=96

HEX/WEB    003360

PMS540
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Fonts Used: Filosofia

PMS2905

CMYK   C=41  M=2  Y=0  K=0

RGB     R=140    G=210    B=244

HEX/WEB 8CD2F4

Fonts Used: Serpentine Bold Oblique, Gotham Medium  
Also available in Navy, Black, and White.

Sub-Brands
Athletics, VC, & Warrior
Alterations or redesigns of any VCS logos, including the VC, 
Warrior mascot, campus logos, and sub-brand logos, are 
strictly prohibited. The Warrior logo cannot be recreated 
or illustrated into a different version of a warrior.

CMYK   C=100  M=50  Y=0  K=62

RGB     R=O    G=51    B=96

HEX/WEB    003360

PMS540 PMS Cool Gray 8 C

CMYK   C=0  M=0  Y=0  K=40

RGB     R=167    G=169    B=172

HEX/WEB    A7A9AC
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Sub-Brands
Logos for Embroidery
Use these logos any time embroidery is necessary 
Also available in Navy, Black, and White.

DEVELOPMENT 
OFFICE

AMSE INSTITUTE

BOARD MEMBERcon  ser  va  tory

ELEMENTARYHIGH SCHOOL JUNIOR HIGH

ADMINISTRATIONBEI | BUSINESS, 
ENTREPRENEURSHIP, 

& INNOVATION
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Typography
Typography is a strong component of the VCS 
brand personality. There are two serif and two 
sans-serif type face options. Consistent use 
of type face and size relationships allows our 
audiences to recognize VCS-branded materials.  

Corporate Fonts 
Here are samples of our serif and sans-serif font 
families. In most cases, Gotham and Filosofia are the 
preferred fonts. To ensure consistency, these fonts 
are used across the majority of our communication, 
from collateral to signage. 

Only colors from our approved color palettes are  
to be used with any font treatment.

Gotham Fami ly 

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ
123456789&.,:;$%!?(*)
Filosofia Family

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ
123456789&.,:;$%!?(*)
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Typography (cont.)
Website Fonts
On our website we use fonts that are included on 
Adobe Fonts through Adobe CC Suite. 

Prox ima  Nova  Fami l y 

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ
123456789&.,:;$%!?(*)
Filosofia Family

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ
123456789&.,:;$%!?(*)
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Typography (cont.)
When Gotham and Filosofia font families are not 
available, please use Arial and Times New Roman 
font families.

The Serpentine Bold Oblique font should be used in 
athletic promotional material. Its primary use should 
be in headline and subhead applications.

The Helvetica LT Std Compressed font should be 
used in I AM A WARRIOR type language. Its primary 
use should be in taglines, logo designs, and brand 
art.
Examples: I AM A WARRIOR, WE ARE WARRIORS, 
YOU ARE A WARRIOR, BECOME A WARRIOR...etc

Aria l  Fami ly 

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ–123456789&.,:;$%!?(*)
Times New Roman Family

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ–123456789&.,:;$%!?(*)

Serpentine Std Family

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ–123456789&.,:;$%!?(*)

Helvetica LT Std Compressed ( I AM A WARRIOR FONT)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ–123456789&.,:;$%!?(*)
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T A B L E  O F  C O N T E N T S

What Is Truth?

Who We Are
Admissions

The Ultimate Outcome of Christian Education

The Quest for ExcellenceTM and Theme Verse

The Excellence Brings Influence Strategy

What We Believe
The Family and the Church as Life-training Institutions

The Sacred Value of Each Person

How We Educate
Defining Quality Education

Four Defining Mandates for Educating Children

5 Core Educational Values

Statement of Faith

What Makes a Christian School Christian?

Guidelines for Keeping Interdenominational Integrity

Biblical Unity Principles

Conclusion

1

2

4

5

10

12

BECOME A WARRIOR

32

WHO WE ARE

04
MEET OUR TEACHERS

06
MEET OUR STUDENTS

08

SPIRITUAL FORMATION

12
ELEMENTARY SCHOOL

14
JUNIOR HIGH SCHOOL 

16

HIGH SCHOOL

18
A3  PHILOSOPHY

22
AMSE - APPLIED MATH,
SCIENCE, & ENGINEERING

24

BEI - BUSINESS,
ENTREPRENEURSHIP, 
& INNOVATION

26
CONSERVATORY OF 
THE ARTS

28
ATHLETICS

30

WELCOME FROM THE 
PRESIDENT

02

WARRIOR LIFE

10

COLLEGE ACCEPTANCES

20

HIDDEN VIDEOS pg.11, 12, 15, 17, 19, 25, 27, 29, 30

1 2 3

The President’s Report has QR codes linking to some great Warrior moments.
Follow the instructions to view our memorable footage. 

Open your 
camera app  
on your phone

Hover your phone 
over the QR code 
until the phone  
link appears

Click on the link 
and view the video

FOUNDING STATEMENT
Valley Christian Schools supports the homes and churches of students in providing an education that is grounded 
in the Judeo-Christian values of the Bible, as reflected in the life and teaching of Jesus Christ. Valley Christian 
Schools is committed to a Quest for Excellence™ in all of its educational programs and provides a comprehensive 
kindergarten through twelfth-grade curriculum with a rigorous college preparatory program. Firmly founded 
on Christian values, Valley Christian Schools challenges youth to aspire toward lives of character, service,  
and influence while pursuing their individual Quests for Excellence.

MISSION STATEMENT
Valley Christian Schools’ mission is to provide a nurturing environment offering quality education supported  
by a strong foundation of Christian values in partnership with parents, equipping students to become leaders  
to serve God, to serve their families, and to positively impact their communities and the world.

VISION STATEMENT
A world where every student pursues their personal Quest for Excellence™. 

WE ARE
WARRIORS

We are thinkers who dream, builders who create, and explorers who pursue God’s calling for our lives. 
We are passionate, curious, and grounded in truth. We believe in working together, asking questions, 
and never giving up. We answer the Warrior’s call daily to lead, serve, and impact our community  
and the world.

While the call is the same, the journey looks different for every Warrior. For some, it entails late 
nights, pouring over books in preparation for AP exams, and excitedly awaiting acceptance 
letters from the most prestigious universities. For others, it means dedicating time to building a 
compassionate community through acts of service and tangible deeds. But no matter where the  
Quest for Excellence™ might take our students, we stand unwaveringly by their side, helping students 
achieve their personal and academic aspirations.

Our students discover who they are, beyond the classroom, homework assignments and report cards, 
music recitals, science projects, and tennis matches. Being a Warrior is not just about achievements;  
it’s about character.

Are YOU ready to become a Warrior?

 
Scan to View or Share: 

Digital Version of Publication

Typography (cont.)
Font Usage
A small sampling of headlines, subheads, body type, 
and other font styles is shown.

How We
THE SACRED VALUE
OF EACH PERSON
The responsibility to properly train all 
children “in the way” that they “should 
go” and to “love the Lord” is critical 
because of the infinite value that God 
places on each person’s life. Value is 
best determined by the price a buyer is 
willing to pay. Based on this principle, 
God, the Creator and Ultimate Assessor 
of the heavens and the earth (Genesis 1:1), 
put an infinite value on every human life. 
He paid for the salvation of every person 
by giving His life as payment in the person 
of Jesus Christ. 

“For God so loved the world that He 
gave His only begotten Son, that whoever 
believes in Him should not perish but 
have everlasting life. For God did not 
send His Son into the world to condemn 
the world, but that the world through 
Him might be saved” (John 3:16-17).

God saw each person when he/she was 
“made in secret… being yet unformed.” 
Each person’s substance is written in the 
Bible: “For You formed my inward parts; 
You covered me in my mother’s womb. 
I will praise You, for I am fearfully and 
wonderfully made; marvelous are Your 
works, and that my soul knows very well. 
My frame was not hidden from You, 
when I was made in secret, and skillfully 
wrought in the lowest parts of the earth. 
Your eyes saw my substance, being yet 
unformed. And in Your book they all 
were written, the days fashioned for me, 
when as yet there were none of them” 
(Psalm 139:13-16).

Because of the value of each human life, 
our loving God demands, “do not kill the 
innocent and righteous” (Exodus 23:7).

Based on these passages, God certainly 
views life as beginning with His individual 
plan for each person even before 
conception, and each human life is of 
infinite value from God’s perspective.

Educate
DEFINING QUALITY EDUCATION
The Christian educator must define quality education as it relates to 
communicating truth. Critical elements involved in offering quality Christian 
education include the following:

• Accepting students as God created them with varied gifts and abilities; 

• Providing opportunities for students to learn at their level of understanding 
and at their individual pace; 

• Offering a wide range of instructional strategies and learning opportunities 
to allow for the varied gifts and abilities of students. 

FOUR DIVINE MANDATES FOR EDUCATING CHILDREN
The Bible offers clear direction as to how parents and all teachers should train 
children to grow as Jesus grew, “in wisdom and stature, and in favor with God 
and men” (Luke 2:52). God clearly outlines a comprehensive educational 
framework, encompassing an ultimate instructional goal, teacher qualifications, 
a daily instructional schedule, and an overall instructional strategy through 
which to train children.

These four mandates include the following:

1

2

3

4

Ultimate Instructional Goal
The divinely-mandated ultimate instructional goal of all Christian teachers 
is to teach students to “Love the Lord your God with all your heart,  
with all your soul, and with all your strength” (Deuteronomy 6:5).

Teacher Qualifications
Teachers must first follow the command, “Love the Lord with all your
heart, with all your soul, and with all your strength.” God’s Word and 
commands must be “in” their hearts (Deuteronomy 6:5-6).

Daily Instructional Schedule
Educators must teach biblical truths daily: “You shall teach them 
diligently to your children, and shall talk of them when you sit in your 
house, when you walk by the way, when you lie down, and when you 
rise up” (Deuteronomy 6:7).

Instructional Strategy
VCS immerses and integrates truth: “You shall bind them as a sign on 
your hand, and they shall be as frontlets between your eyes. You shall 
write them on the doorposts of your house and on your gates” 
(Deuteronomy 6:8-9). 5
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TIM GALLEHER
Tim Galleher is dedicated to training and inspiring the next 
generation of high school student leaders. With a courageous 
career transition from full-time pastor to educator, he recognized  
the profound influence he could have on young minds. 

“I love working with high school students and guiding them to lead 
well, serve in our community, and care deeply about something 
or each other,” Mr. Galleher exclaims enthusiastically. In his role 
as an instructor for community service classes, he is driven by 
his passion for developing young leaders. He firmly believes 
in the transformative power of service, not only in the lives  
of others but also in the hearts and minds of his students.  
By actively involving high school students in community service 
activities, Mr. Galleher provides practical experiences that foster 
leadership skills, empathy, and a profound sense of purpose. 
These activities teach students to lead with integrity, selflessly 
serve others, and cultivate genuine care for their community.

SARA DRIES
Fifth grade teacher, Sara Dries, fosters a deep sense of belonging 
and care in her classroom. “My students are truly part of my family,” 
Mrs. Dries  affirms warmly. Her genuine love and compassion create 
a nurturing environment where students feel valued, supported, 
and encouraged to reach their full potential. This unique 
family-like atmosphere at Valley Christian Elementary fuels 
students’ academic, social, and spiritual growth. “Students know 
that our staff and I love them and, most importantly, that God 
loves them,” she emphasizes.

The environment of love and faith at VCES is a constant source 
of inspiration for Mrs. Dries, motivating her to go the extra mile 
for her students every day.

DR. RYAN ESHOFF
Valley Christian High School is fortunate to have an extraordinary 
English teacher and administrator in Ryan Eshoff (’08), a true 
asset to his alma mater. He has spent the past decade igniting the 
minds of students, and he has recently taken on an administrative 
role within the school. 

“I love working at Valley because we have the world’s best 
students,” Dr. Eshoff exclaims with genuine enthusiasm. His 
unshakeable faith in his students’ capabilities fuels his passion 
and motivates him to show up every day. He eagerly witnesses 
their high school journey, empathizes with their challenges and 
celebrates their triumphs. Dr. Eshoff knows that teaching is a 
reciprocal journey where both teacher and student inspire and 
challenge each other to reach new heights.

MEET OUR
TEACHERS

At Valley Christian Schools, we believe that Christian education is not merely 
a job; it’s a divine calling. Our dedicated K-12 faculty, with an astounding 
seventy percent holding master’s and/or doctoral degrees, is passionate 
about equipping students to become extraordinary men and women of God.  
With our amazing staff, we are committed to nurturing young minds  
and hearts, empowering them to profoundly impact their communities and 
the world.
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Typography (cont.)

TUITION ASSISTANCE
386 students received tuition 
assistance totaling $5.5 million. 

GIFTS GIVEN
3,864 gifts from members  
of our community.

MISSION TRIPS
130 students sent on 
global Impact mission 
trips to five countries. 

Gym Scoreboards, Freshly Painted Gym, & Updated Warrior Wall Vinyl Enhanced Chapel & Event Experience

Safety Railing for Warrior Stadium Teacher Professional Development ConferencesRemodeled All Elementary Classrooms 

Giving in Action

From facility improvements that elevate the learning environment to resources that equip our teachers 
for success, every gift makes a difference. View “The Warrior Fund” video to learn about how your 
gifts have impacted the lives of students and faculty this year.

THE WARR IOR  F U N D
The Power of Annual Giving at Valley Christian Schools 

We strive to provide an exceptional education beyond the basics, aiming to inspire every student’s academic success, faith,  
and character development. While tuition covers the school’s essential operations, your gifts through the Warrior Fund fuel our vision 
for the future. 

The Warrior Fund augments every area of the school, allowing us to offer our students the best possible experiences and opportunities. 
When you donate to the Warrior Fund, you can support designated funds, like tuition assistance, the annual teachers’ love gift,  
or give to our general fund, which supports our school’s greatest needs each year.

Funding the Greatest Needs

Undesignated gifts to the Warrior Fund allow the school to address its most pressing needs each year, wherever they may be. 
Whether upgrading technology in the classroom, expanding extracurricular programs, improving campus facilities, or providing 
new resources for our outstanding teachers, the Warrior Fund ensures that we can continuously improve and innovate. 

With your support, we can accomplish the following:

YOUR IMPACT!

VIEW VIDEO

Invest in cutting-edge technology and resources that keep our students 
ahead in today’s world. 

Enrich extracurricular programs that foster well-rounded students  
and support student wellbeing.

Enhance the safety and security of our campus, ensuring a nurturing 
environment for learning.

Support the professional development of our teachers by providing them 
with the tools they need to inspire and educate.

TOTAL DONATIONS
$2,402,800 in donations.
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vcs.net

Elementary (408) 559-4400 | 1450 Leigh Ave, San Jose, CA 95125 
Junior High (408) 513-2460 | High School (408) 513-2400 

vcs.net | (408) 513-2500 | 100 Skyway Drive, San Jose, CA 95111  

To support VCS, please call the Community Development and 
Advancement O�ce at (408) 362-7644 or visit give.vcs.net.

valleychristian vcs_warriors

apply.vcs.netValley Christian Schools 
(San Jose)

MISSION STATEMENT
Valley Christian Schools’ mission is to provide a nurturing 
environment o�ering quality education supported by a strong 
foundation of Christian values in partnership with parents, 
equipping students to become leaders to serve God, to serve their 
families, and to positively impact their communities and the world.

VISION STATEMENT
A world where every student pursues their personal Quest for Excellence™.

FOUNDING STATEMENT
Valley Christian Schools supports the homes and churches of 
students in providing an education that is grounded in the 
Judeo-Christian values of the Bible, as reflected in the life and 
teaching of Jesus Christ. Valley Christian Schools is committed to 
a Quest for Excellence™ in all of its educational programs, 
and provides a comprehensive kindergarten through twelfth 
grade curriculum with a rigorous college preparatory program. 
Firmly founded on Christian values, Valley Christian Schools 
challenges youth to aspire toward lives of character, service, and 
influence while pursuing their individual Quests for Excellence.
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Imagery
Photography portrays the transformation that comes while 
attending VCS. As a key cornerstone of our brand, imagery is 
always appropriate to the audience, message, and idea behind 
the communication.
Subjects 
We use images of students involved in VCS 
activities. We prefer color images with the 
photographed subject relaxed and natural.  
The complete image appears on the page when 
possible; well cropped and placed onto an open 
white background. 

Cropping 
Cropping removes unwanted areas from a 
photographic or illustrated image. We strategically 
use it to eliminate an unwanted subject or 
irrelevant detail from a photo, change its aspect 
ratio, or improve the overall composition. 

Background 
Our imagery appears on an open, white 
background and is never placed in a box or frame. 
We prefer color images of students that are well 
cropped and placed on white backgrounds.

We do not use stock photography. We use real 
pictures of real VCS students participating in real 
VCS events. However, stock photos may be used 
when necessary to supply vector elements and other  
non-person photography.
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How We Talk
The way we talk to our target audiences is a key part of our 
continued success. These are some basic principles for how  
we talk.

Straightforward 
We always find the clearest and most direct way to 
express ourselves. We don’t use jargon, acronyms, 
or euphemisms. We keep our communications 
short and punchy, using active language and 
sentence structures. Appropriate language is 
tailored for the audience— we don’t talk down to 
a parent, and we don’t talk over a student.

Personal 
We write in a direct, conversational style.  
We personalize copy to the intended audience. 
We’re both positive and realistic—we use our 
communications to demonstrate the differences 
we make in our students’ educational and 
spiritual lives.

Punctuation & Capitalization 
We don’t over punctuate or over capitalize. We 
use punctuation for effect.
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