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At Valley Christian Schools, we understand
theimportanceof portrayingaprofessional
andconsistentbrandimage. Thisdocument
sets the standard for creating the collateral
materials that helps us define that image.
In it, you will find guidelines for using
our visual identity and writing about our
VCS programs. If you have any questions
regarding these guidelines, please contact
the Marketing Department at
marketing@vcs.net.

~
VALLEY CHRISTIAN SCHOOLS"
uest for Excellence
“Do it heartily as to the Lord.” Col. 3:23
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How We
Position Ourselves

The term “positioning” refers to the way our brand is viewed by
others within the market we serve. On the inside, we may have a
different understanding of the VCS brand when compared to the
reality of what others say and think about it.

We can, however, influence how the brand is positioned
by communicating to our external audiences in a clear and
consistent way.

The VCS brand is supported by a strong foundation in Christian
values. It is established with our students, parents, alumni,
employees, and community as an educational institution that
is visionary, innovative, and approachable. Our brand is one of
our most important assets and is best expressed through our
distinctive brand personality.

VALLEY CHRISTIAN SCHOOLS | BRAND GUIDELINES




How We Look

Our Design Philosophy

This is the philosophy behind the design of
our communications materials:

Expansive

Our designs are open. We use large,
expressive, horizontal headlines. We minimize
the use of special effects such as embossing,
patternfills,andradialblurs.Layoutsanddesigns
are exciting and open, always considering size
relationships, white space, graphical elements,
and typography treatments.

Airy

We incorporate a strong use of white space
throughout each page design. Text is not too
heavy, engaging the reader and encouraging
exploration. We maintain a classic yet
clean look.

Energetic

We help guide and direct our students
both educationally and spiritually and our
communications reflect that. Our designs
feel lively and spirited, never static, rigid,
or institutional. Energy is expressed through the
smiles and activities shown in candid, unstaged
photos. We place an emphasis on finding
and capturing real moments, real activities,
real emotion, and real campus experiences.

Personable

Our designs are dramatic yet relatable.
We have a central focus on each page or spread.
We strive to capture all VCS has to offer in a
dramatic, expressive snapshot, without the use
of excess language and overly descriptive words.
Our audience should either see themselves or
their friends in each image. We don’t use stock
photography, we use real pictures of real VCS
students participating in real VCS events.

CONSERVATORY
OF THE ARTS

SCHOOL-WIDE
o SRR
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The Colors

Color plays an important role in communicating the VCS brand. PRIMARY COLOR PALETTE
A sophisticated and rich color palette communicates the quality
and innovation that VCS delivers. The following section contains
our primary and secondary color palettes.

CMYK C=100 M=50 Y=0 K=62

RGB R=O0 G=51 B=96

HEX/WEB 003360

VCS Color Palette PMS 540 C

Our color palette is a sophisticated blend of Please do not modify the color in any way.
natural, rich colors. We only use our approved When printing a 4-color job, please convert the

color palette; we do not alter our corporate VCS colors to CMYK and color-match to the CMYK C=41 M=2 Y=0 K=0
look and feel, which would ultimately dilute the Pantone Solid Coated Book.
VCS brand. RGB R=140 G=210 B=244

The VCS logo is designed with Pantone® Matching HEX/WEB 8CD2F4

Colors, PMS 540, 2905, and Cool Gray 8 C.
PMS 2905 C

CMYK C=0 M=0 Y=0 K=40

RGB R=167 G=169 B=172

HEX/WEB A7A9AC

VALLEY CHRISTIAN SCHOOLS"
uest for Excellence

PMS Cool Gray 8 C

Silver Foil

"Do it heartily as to the Lord.” Col. 3:23 Use this Pantone only if applying a

silver foil treatment to a print.

PMs 877 C
Rev: 06/03/2025
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The Colors cont)

The secondary color palette provides a range of accent colors
to enhance the design of our visual communications while
complementing our primary colors.

SECONDARY

COLOR PALETTE

CMYK C=0 M=24 Y=94 K=0 CMYK C=0 M=51 Y=100 K=1 CMYK C=60 M=47 Y=0 K=30
RGB R=255 G=196 B=37 RGB R=243 G=144 B=29 RGB R=85 G=98 B=146
HTML FFCC33 HTML FF9933 HTML 666699

PMS123 PMS152 PMS5275
CMYK C=31 M=27 Y=0 K=20 CMYK C=45 M=0 Y=100 K=29 CMYK C=0 M=0Y=0 K=40
RGB R=145 G=148 B=182 RGB R=120 G=162 B=47 RGB R=167 G=169 B=172
HTML 9999CC HTML 669933 HTML A7A9AC

PMS5285 PMS377 COOL GRAY 8
CMYK C=0 M=100 Y=81 K=4 CMYK C=90 M=0 Y=28 K=22 CMYK C=0 M=100 Y=60 K=55
RGB R=227 G=24 B=55 RGB R=0 G=146 B=159 RGB R=130 G=0 B=36
HTML CCO0O033 HTML 009999 HTML 990033

PMS186 PMS7474 PMS195
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The Corporate LOgO ccont.

uest for Excellence
PMS340  PMS2905 “Do it heartily as to the Lord.” Col. 3:23

uest for Excellence

Y
. 1-COLOR LOGO VALLEY CHRISTIAN SCHOOLS

PMS540 "Do it heartily as to the Lord.” Col. 3:23

. V&(@VALLEY CHRISTIAN SCHOOLS"

BLACK & WHITE LOGO
uest for Excellence

BLACK "Do it heartily as to the Lord.” Col. 3:23

REVERSE LOGO VJ@VALLEY CHRISTIAN SCHOOLS"
(NEVER USE GLOW BELOW ANY LOGO) uest fOT' Excellence

"Do it heartily as to the Lord.” Col. 3:23
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The Corporate Logo

The VCS logo is the cornerstone of our brand’s identity. It is

one of the most visible and recognizable expressions of the ves

VCS brand and is integral to our global identity. We’ve designed SYMBoL WORDMARK
it to be easily recognizable in a variety of sizes. By using the | !

logo consistently, together we’ll bolster visual impact, reinforce (‘4

VALLEY CHRISTIAN SCHOOLS"

public awareness, and protect its legal status. Alterations are uest for Excellence

never made to the logo. This includes any manipulation of the "Doitheartily as to the Lord.” Col. 3:23
style, proportions, or letter-form spacing. This section provides

approved guidelines for using the corporate logo in all VCS

marketing and communications materials.

- ~
VALLEY CHRISTIAN SCHOOLS"
uest for Excellence
“Do it heartily as to the Lord.” Col. 3:23

I |

T
TAGLINE

VCs
SYMBOL



The Corporate LOgO ccont.

Proper Logo Usage

The VCS logo is created as a horizontal lock-
up, which includes the Q symbol, logotype, and
registered trademark symbol.

Always use approved artwork when placing the
VCS logo within a document. Never alter or re-
proportion any part of the logo, including the
logo mark or its letter forms. Only use the full
brand name—complete with proper trademark
symbols—as shown.

Always use approved artwork when placing
the VCS logo within a document. The VCS
logo is located in the Marketing Portal. There
are specially-designed logos for embroidery
use only, along with logos intended for
print use only and electronic use only.
When searching for a logo, first determine how

you will use it, then choose accordingly.

Print Use Only Logos

These logos are intended for printed documents

only. If you are creating a document for
presentation on a computer (PowerPoint
presentation, web, etc.), please use the

electronic version.

The print use logos are available in color and
black and white. Each version is available in a
variety of file formats.

,,,,,,,
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The Corporate LOgO ccont.

The Quest for Excellence logo

-
uest for
Excellencer

"Do it heartily as to the Lord.” Col. 3:23

e | e

1/2x
N

) ‘ uest for
(.4 Excellence”

L S “Do it heartily.as to the Lord.” _Col. ,3,:,2,3% ,,,,,,,

1/2 | |

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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Improper Usage of All VCS Logos

For visibility, impact, and overall integrity, consistent logo use is mandatory.
3\
‘\\

Always reproduce the logo from original artwork, without altering it in any
way. Protect the integrity of the Valley Christian identity by understanding the
improper logo use illustrated here.

Alterations or redesigns of any VCS logos, including the VC, Warrior
logos, campus logos, and sub-brand logos, are strictly prohibited.
The Warrior logos cannot be recreated or illustrated into a different
version of a warrior.

W

DO NOT add drop shadows DO NOT DO NOT place logo or

to symbol or logo create 3D art symbol over a shape
W 2 W

J VALLEY CHBASTIAN SCHOOLS" HALLEFV CHR/SFIAN SCAOOS ~VALLEY CH TIAN SCHOOLS"
A\\ i uest for Excgflence sy Gy L F— uest for Exceffence
& .
‘Do it heartily as to the Lord.” Col. 3:23 2l i b gy s v e dive, ol AT o o it heartily as to the Lord.” Col. 3:23
DO NOT use an unapproved color(s) DO NOT manipulate or distort the logo DO NOT apply effects — paint strokes, outline, etc.

‘
Valley Christian Schools-  VALLEY CHRJFTIAN SCHOOLS JVALLEY SCHOOLS™
uest fopfxcellence N B tawt for
“Do it heartily as to the Lord.” Col. 3:23 e ﬁkmaﬂyasfuﬂwlml.” Col. 3:23
DO NOT use unapproved fonts DO NOT blur DO NOT emboss logo
‘
" VALLEY CH TIAN SCHOOLS" VALLEY CH IAN SCHOOLS™
VALLEY CHRIS SCHOOLS uest for Excgience uest for Excel

Quest fof Excellence

“Do it heargy as to the Lord.” Col. 3:23 Do it heartily as to the Lord.” Col. 3:23

‘o it heartily as to the Lord.” Col. 3:23

DO NOT create a new lock up DO NOT alter size of symbol DO NOT simplify or alter symbol



Sub-Brands

Division Logos

For clothing, these logos can stand alone.
For printed materials, the Quest for Excellence logo
must accompany them. Also available in Navy, Black,
and White.

CMYK C=100 M=50 Y=0 K=62

RGB R=0 G=51 B=96

HEX/WEB 003360

PMS540
CMYK C=41 M=2 Y=0 K=0
RGB R=140 G=210 B=244
HEX/WEB 8CD2F4

PMS2905

CMYK C=0 M=0 Y=0 K=40

RGB R=167 G=169 B=172

HEX/WEB A7A9AC

PMS Cool Gray 8 C

Fonts Used: Filosofia, Gotham

VALLEY CHRISTIAN SCHOOLS"

ELEMENTARY

"Do it heartily as to the Lord.” Col. 3:23

Ui iicH

“Do it heartily as to the Lord.” Col. 3:23

VALLEY CHRISTIAN SCHOOLS"

HIGH SCHOOL

"Do it heartily as to the Lord.” Col. 3:23

ALUMNI

ASSOCIATION

VALLEY CHRISTIAN SCHOOLS | BRAND GUIDELINES

VALLEY CHRISTIAN SCHOOLS"

AMSE INSTITUTE

Applied Math ¢ Science * Engineering

> . BUSINESS
ENTREPRENEURSHIP
INNOVATION

VALLEY CHRISTIAN SCHOOLS"

VALLEY CHRISTIAN SCHOOLS"

SEATHLETICS™

“Do it heartily as to the Lord.” Col. 3:23

VALLEY CHRISTIAN SCHOOLS"

SPIRITUAL
FORMATION



Sub-Brands

AMSE Institute

Also available in Navy, Black, and White.

CMYK C=100 M=50 Y=0 K=62

RGB R=0 G=51 B=96

HEX/WEB 003360

PMS540
CMYK C=41 M=2 Y=0 K=0
RGB R=140 G=210 B=244
HEX/WEB 8CD2F4

PMS2905

CMYK C=0 M=0 Y=0 K=40

RGB R=167 G=169 B=172

HEX/WEB A7A9AC

PMS Cool Gray 8 C

Fonts Used: Filosofia, Gotham

High School

Junior High

Elementary

VALLEY CHRISTIAN SCHOOLS | BRAND GUIDELINES

-~
VALLEY CHRISTIAN SCHOOLS"
AMSE INSTITUTE

Applied Math « Science * Engineering

VALLEY CHRISTIAN SCHOOLS"

AMSE INSTITUTE

Applied Math « Science * Engineering

> discover
AMSE INSTITUTE

Applied Math ¢ Science ¢ Engineering
VALLEY CHRISTIAN SCHOOLS™




Sub-Brands

Conservatory of the Arts
Also available in Navy, Black, and White.

Gt

Please Note: This is not a stand alone logo and must
be accompanied by a VC or Conservatory logo.

CMYK C=100 M=50 Y=0 K=62

RGB R=0 G=51 B=96

HEX/WEB 003360

PMS540

CMYK C=0 M=0 Y=0 K=40

RGB R=167 G=169 B=172

HEX/WEB A7A9AC

PMS Cool Gray 8 C

Fonts Used: Filosofia, Gotham

High School

Junior High

Elementary

VALLEY CHRISTIAN SCHOOLS | BRAND GUIDELINES

VALLEY CHRISTIAN SCHOOLS"

VALLEY CHRISTIAN SCHOOLS"

[ )
Kld VALLEY CHRISTIAN SCHOOLS"
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Athletics, VC, & Warrior

Alterations or redesigns of any VCS logos, including the VC,
Warrior mascot, campus logos, and sub-brand logos, are
strictly prohibited. The Warrior logo cannot be recreated
or illustrated into a different version of a warrior.

AW N

VALLEY CHRISTIAN

TIORS

Fonts Used: Filosofia

SEATHLETICS

“Do it heartily as to the Lord.” Col. 3:23

WARRIORS

Fonts Used: Serpentine Bold Oblique, Gotham Medium
Also available in Navy, Black, and White.

CMYK C=100 M=50 Y=0 K=62 CMYK C=41 M=2 Y=0 K=0 CMYK C=0 M=0 Y=0 K=40
RGB R=0 G=51 B=96 RGB R=140 G=210 B=244 RGB R=167 G=169 B=172
HEX/WEB 003360 HEX/WEB 8CD2F4 HEX/WEB A7A9AC

PMS540 PMS2905 PMS Cool Gray 8 C
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Sub-Brands

Logos for Embroidery

Use these logos any time embroidery is necessary
Also available in Navy, Black, and White.

VCS VCS VCS VCS VCS

HIGH SCHOOL JUNIOR HIGH

VCS VCS VCS VCS VCS

BEI | BUSINESS, con-ser-va-tory BOARD MEMBER DEVELOPMENT

ENTREPRENEURSHIP, OFFICE
& INNOVATION



Typography

Typography is a strong component of the VCS
brand personality. There are two serif and two
sans-serif type face options. Consistent use
of type face and size relationships allows our
audiences to recognize VCS-branded materials.

Corporate Fonts

Here are samples of our serif and sans-serif font
families. In most cases, Gotham and Filosofia are the
preferred fonts. To ensure consistency, these fonts
are used across the majority of our communication,
from collateral to signage.

Only colors from our approved color palettes are
to be used with any font treatment.

VALLEY CHRISTIAN SCHOOLS | BRAND GUIDELINES

Gotham Family

abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRST
UVWXYZ
123456789&.,:;$%!?(*)

Filosofia Family

abcdetghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST

UVWXYZ
123456789&.,:;$%!? (*)
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Typography cont.)

Website Fonts Proxima Nova Family

aaome ronts tmoven reoms ce s @bcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ

123456789&.,::$%!?(*)

Filosofia Family

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST

UVWXYZ
123456789&.,:;$%! 7 (¥)



VALLEY CHRISTIAN SCHOOLS | BRAND GUIDELINES

Typography cont.)

When Gotham and Filosofia font families are not Arial Family
available, please use Arial and Times New Roman .e
font farnilies abcdefghijkimnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRST
UVWXYZ-123456789&.,:;$%!?(*)

Times New Roman Family

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ-123456789&.,:;$%!7(*)

The Serpentine Bold Oblique font should be used in Serpentine 5td Fam”l:l
e e ey ene - @bcdefghijkimnopgrstuvwxyz
| ABCDEFGHIJKLMNOPORST
UVWXYZ-123456784«.. :: %%l [ *]

The Helvetica LT Std Compressed font should be Helvetlca I'T Std compl‘essed ( I AM A WARHIOH FONT)

used in | AM A WARRIOR type language. Its primary ah(:detghijklmnopqllst“vwxyz
use should be in taglines, logo designs, and brand
: ABGDEFGHIJKLMNOPQRST
Z;amples: | AM A WARRIOR, WE ARE WARRIORS, “vwxvz_‘l 23453789&_':;3%!?(*)

YOU ARE A WARRIOR, BECOME A WARRIOR...etc



Font Usage

A small sampling of headlines, subheads, body type,
and other font styles is shown.

WARRIORS

We are thinkers who dream, builders who create, and explorers who pursue God's calling for our lives,
We are passionate, curious, and grounded in truth. We believe in working together, asking questions,
and never giving up. We answer the Warrior's call daily to lead, serve, and impact our community
and the world,

While the call is the same, the journey looks different for every Warrior. For some, it entails late
nights, pouring over books in preparation for AP exams, and excitedly awaiting acceptance
letters from the most prestigious universities. For others, it means dedicating time to building a
compassionate community through acts of service and tangible deeds. But no matter where the
Quest for Excellence™ might take our students, we stand unwaveringly by their side, helping students
achieve their personal and academic aspirations.

Our students discover who they are, beyond the classroom, homework assignments and report cards,
music recitals, science projects, and tennis matches. Being a Warrior is not just about achievements;
it's about character.

YOou

FOUNDING STATEMENT

Valley Christian Schools supports the homes and churches of students in providing an education that is grounded
in the Judeo-Christian values of the Bible, as reflected in the life and teaching of Jesus Christ. Valley Christian
Schools is committed to a Quest for Excellence™ in all of its educational programs and provides a comprehensive
kindergarten through twelfth-grade curriculum with a rigorous college preparatory program. Firmly founded
on Christian values, Valley Christian Schools challenges youth to aspire toward lives of character, service,
and influence while pursuing their individual Quests for Excellence.

MISSION STATEMENT

Valley Christian Schools' mission is to provide a nurturing environment offering quality education supported
by a strong foundation of Christian values in partnership with parents, equipping students to become leaders
to serve God, to serve their families, and to positively impact their communities and the world

VISION STATEMENT
A world where every student pursues their personal Quest for Excellence™

i E

Scan to View or Share:
Digital Version of Publication

THE SACRED VALUE
OF EACH PERSON

The responsibility to properly train all
children “in the way” that they “should
go” and to “love the Lord" is critical
because of the infinite value that God
places on each person’s life. Value is
best determined by the price a buyer is

He paid for the salvation of every person
by giving His life as payment in the person
of Jesus Christ

willing to pay. Based on this principle,

God, the Creator and Ultimate Assessor

of the heavens and the earth (Genesis 11),
. put an infinite value on every human life.

“For God so loved the world that He
gave His only begotten Son, that whoever
believes in Him should not perish but
have everlasting life. For God did not The Bible offers clear direction as to hoy
send His Son into the world to condemn ildren to grow as
the world, but that the world through
Him might be saved” (John 3:16-17).

a daily instructional schedule, and an overall in

God saw each person when he/she was which to train children.
“made in secret... being yet unformed.”
Each person’s substance is written in the
Bible: “For You formed my inward parts;
You covered me in my mother’s womb.

1 will praise You, for | am fearfully and
wonderfully made; marvelous are Your
works, and that my soul knows very well
My frame was not hidden from You,
when | was made in secret, and skillfully
wrought in the lowest parts of the earth s
Your eyes saw my substance, being yet
unformed. And in Your book they all
were written, the days fashioned for me,
when as yet there were none of them”
(Psalm 139:13-16).

Because of the value of each human life,
our loving God demands, “do not kill the
innocent and righteous” (Exodus 23:7). rise up” (Deuteronomy 6:7)

'WELCOME FRC
PRESIDENT
Based on these passages, God certainly

views life as beginning with His individual Instructional Strategy

conception, and each human life is of your hand, and they shall be
infinite value from God's perspective. write them on the doorpos

(Deuteronomy 6:8-9).

10 12 14

WARRIOR LIFE SPIRITUAL FORMATION ELEMENTARY SCHOOL JUNIOR HIGH SCHOOL

18 22 24

AMSE - APPLIED MATH,
SCIENCE, & ENGINEERING

HIGH SCHOOL. COLLEGE ACCEPTANCES ~ A* PHILOSOPHY

32

BEI - BUSINESS, CCONSERVATORY OF ATHLETICS BECOME A WARRIOR
ENTREPRENEURSHIP, THE ARTS
& INNOVATION

HIDDEN VIDEOS [J{ pg.n12,15,17,19, 25,27, 29, 30

The President’s Report has QR codes linking to some great Warrior moments.
Follow the instructions to view our memorable footage.

1 / Open your m 2/ Hover your phone EEyE | 3/ Click on the link
camera app over the QR code . % and view the video

on your phone until the phone

link appears Tomme

These four mandates include the following:

Ultimate Instructional Goal

The divinely-mandated ultimate instructional goal
to teach students to “Love the Lord your Gog

with all y oul, and with all your strength” (De

ith all your soul, and with all your
commands must be “in” their hearts (Deuteronor

Daily Instructional Schedule

Educators must teach biblical truths daily: “You s
diligently to your children, and shall talk of them
house, when you walk by the way, when you lie d

plan for each person even before VCS immer: and integrates truth: “You shall bir

IRISTIAN SCHOOLS | BRAND GUIDELINES

s Truth?

st

o™ and Theme

scred Value of Each P

FOUR DIVINE MANDATES FOR EDUCATING CHILDREN

parents and all teachers should train
“in wisdom and stature, and in favor with God
and men” (Luke 2:52). God clearly outline
framework, encompassing an ultimate instructional goal, teacher qualifications,

ensive educational

ructional strateg

]
Support She | support.vcs.net

Portals

et
AT by YO R

Busing Notifications

Teat M .

For tamibes who regissered for tusing
o Ebrcagh e Paree Bt

Group Messages
Wally Chnstun

=

uebarts, You cars el Geougs 1 0r VS aom,

Email Alert System

Honthly Campus Newslattars Phone Call/Text Massage Service
s Rominder Inthe et of & camous-w

Ut et that affeess srey o s camenss,

Dar nctfication systom b ueed Io commanicate

Irgertant Ieformation 1 o Wa ehang

o tat mossoon

Plac o NOT s 0 s 0 e s

i Frotaad 1% yos: e e L 15 e

Pt ot i WA e

caratanot o 45-60 B b gt

Social Media Calendar Notifications
scenook | [ valleychratisn scription

K| SVCHSAmIsties

atagram | Sves_warions
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Typography cont)  1HE WARRIOR FUND

YOUR IMPACT!

=]

The Power of Annual Giving at Valley Christian Schools Giving in Action

teachers
for success, every gift makes a difference. View “The Warrlor Fund” video to learn about how your
for the future. gifts have impacted the lives of students and faculty this year.

We strive to provide an exceptional education beyond the basics, aiming to inspire every student’s academic success, faith,

When you donate to the Warrior Fund, you can support designated funds, like tuition assistance, the annual teachers' love gift

S eravets
VALLEY CHRISTIAN SCHOOLS Funding the Greatest Needs VIEW VIDEO
uest for Excellence o $
Undesignated gifts to the Warrior Fund allow the school to address its most pressing needs each year, wherever they may be.
Doitheaely s otheLord” Gl 323 o inthe cassroom orograms orprovidng [=FaN
newresources for our otstanding teachers, he Wario Fund ansures that we can continousy mprove and inovate
B e e o BT e (o o GIFTS GIVEN TUITION ASSISTANCE MISSION TRIPS TOTAL DONATIONS
5864 s fom members 306 students received ition 150 stdents senton 52402800 ndonations.
oFour commnit, Sostance totaing 355 millon.  olobal Impact misson

tips to five countries.
Invest in cutting-edge technology and resources that keep our students
ahead in today’s worl

Enrich extracurricular programs that foster well-rounded students
and support student wellbeing.

environment for learning.

MISSION STATEMENT
alley Christian Scho

vironment offering quality education suppc
foundation of Christian values in p
equipping stuc ome le 1t

amilies, and to positively impact thei

f 3
VISION STATEMENT
A world where every student pursues their persor
[ ]

FOUNDING STATEMENT

Vall ClI Schools supports the home
vcs.net v e C e

Christian values of the Bible, as reflected in the life
us Christ. Valley Christian
lence™ i of its

SARA DRIES

olle

Spi

ile pursuing their individt

I’,' Y n valleychristian 2 " o e carmiied 13 it Yoo, i

EXEMPLARY
CCREDITEI?'\ m YatleyChvisian schools

WK
=y
>
(3]
12}
&

ent and

Elementary (408) 559-4400 | 1450 Leigh Ave, San Jose, CA 95125
Junior High (408) 513-2460 | High School (408) 513-2400
ves.net | (408) 513-2500 | 100 Skyway Drive, San Jose, CA 95111
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Imagery

Photography portrays the transformation that comes while
attending VCS. As a key cornerstone of our brand, imagery is
always appropriate to the audience, message, and idea behind
the communication.
Subjects

We use images of students involved in VCS
activities. We prefer color images with the
photographed subject relaxed and natural.
The complete image appears on the page when
possible; well cropped and placed onto an open
white background.

Cropping

Cropping removes unwanted areas from a
photographic orillustrated image. We strategically
use it to eliminate an unwanted subject or
irrelevant detail from a photo, change its aspect
ratio, or improve the overall composition.

Background

Our imagery appears on an open, white
background and is never placed in a box or frame.
We prefer color images of students that are well
cropped and placed on white backgrounds.

We do not use stock photography. We use real
pictures of real VCS students participating in real
VCS events. However, stock photos may be used
when necessary to supply vector elements and other
non-person photography.



How We Talk
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The way we talk to our target audiences is a key part of our
continued success. These are some basic principles for how

we talk.

Straightforward

We always find the clearest and most direct way to
express ourselves. We don’t use jargon, acronyms,
or euphemisms. We keep our communications
short and punchy, using active language and
sentence structures. Appropriate language is
tailored for the audience— we don’t talk down to
a parent, and we don’t talk over a student.

Personal

We write in a direct, conversational style.
We personalize copy to the intended audience.
We’re both positive and realistic—we use our
communications to demonstrate the differences
we make in our students’ educational and
spiritual lives.

Punctuation & Capitalization
We don’t over punctuate or over capitalize. We
use punctuation for effect.
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CONTACT

marketing@vcs.net
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“Do it heartily as to the Lord.” Col. 3:23



