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BAC Monthly Wrap Up: August 2025

i We're seeing significant

As we begin a new year, | want to take a moment to say hello and 4 . i . ]
share how excited | am to work alongside the incredible partners ‘ e n g a g e m e n t W I t h O u r BAC S
within our regional Business Advisory Council. | know Bryan Stewart |8 473 2

did a phenomenal job leading this work, and I'm honored to 1

VA Y .
continue building on that foundation—bringing with me years of g 2 : m O n t h I e m a I I l l d a tes
experience in career-connected learning within the K-12 classroom e
. .
One of the proudest moments of my teaching career was collaborating with my students and our I ’ I e a S e C O n t I n u e to I Ve u S
local business community to design a prototype that ultimately earned a United States Patent: g

STEM with a Purpose Sparked Better Learning, and a Patent, for My Rural Students. That

experience showed me the power of authentic, hands-on learning and the impact it can have on - '
s s ee dCK ONn IS Teature.

1 look forward to working with all of you to expand career awareness and ensure that relevant
learning experiences are happening across our K-12 schools—so that all of our students are well
prepared to pursue the many wonderful career opportunities in the greater Dayton region



\

Anna

7th Grade Student
Valley View Middle School

Dominique Tussing

Owner, New View Nutrition
P 4

with a fabulous teacher, and he liked Junior Achievement
P Pl o) os0/7:26 o E! ¢ =@ O

Entrepreneur Day

G Montgomery County ESC R\ subscibed v

39 views Jul 8, 2025

See how Valley View Local Schools is reimagining education by introducing 7th grade students to entrepreneurship. Through the use of Junior Achievement's instructional materials, students
learned key business concepts, developed their own product ideas and crafted business pitches to share their product. Afterward, they took their learning beyond the classroom by visiting
entrepreneurs in the community of Germantown for a hands-on, real-world experience. Students were able to visit local businesses such as a coffee shop, restaurant, pharmacy, bank and many
others. Through collaboration between local business owners and the school district, this innovative approach is inspiring the next generation of creators and problem solvers.



https://www.youtube.com/watch?v=zPONW9fwHBM

Building Momentum
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Kettering City Schools (PACCE Pilot Site) | 2024-2025

Career Navigator Impact

Career Awareness and Exploration Lunch and Learn Events Pathway Counseling
e 12,912 student interactions in e 11,256 student interactions in e 45 students in grades 10-12
grades K-5 grades 6-8 received one-on-one support
e 6,432 student interactions in e 2,400 student interactions in

grades 6-8 grades 9-12 Dual Enrollment and Credentials

e 520 College Credit Plus course

e 9,600 student interactions in
enrollments

grades 9-12 Invitational Experiences

e 236 high school students e 6 students earned aligned
YouScience Completion and Support participated in industry visits industry credentials
e 1,042 students in grade 8 e 44 high school students
participated in college visits
e 503 students in grade 10



Career Awareness and
Exploration Interactions

9,600

‘i ‘i high school students
Invitational Retticipateciinicoliege visits S I X students earned aligned

Experiences high schiool stldents industry credentials
participated in industry visits

Kettering City Schools
(PACCE Pilot Site) | 2024-2025

YouScience
Completion &
Dual Enroliment Support
and Credentials

'I 042 Grades 6-8
: ; 2 O 8th Graders 11 ,256
Grades 9-12 .
College Credit Plus 503 students in grades
course enrollments 2’40 O 10-12 received one-

on-one support

pY COy
Lunch & ,&‘N Nsé‘( ’
Learn Events & ’16

10th Graders



18’783 K-5
17,995 EE
e e 10-12
R L4 srtaeas

Experlences high school students
participated in industry visits

YouScience

Completion &
Dual Enrollment Support
and Credentials

125 274

College Credit Plus -I 377
course enrollments 4

10th Graders

ADDITIONAL
DISTRICTS

Brookville, Jefferson
Township, Miamisburg,
Trotwood-Madison, Valley
View & Wayne Local

Lunch &
Learn Events

9032

Grades 9-12 students in grades

3 71 7 10-12 received one-
? on-one support



Additional Career Navigator Districts | 2024-2025

Brookville, Jefferson Township, Miamisburg, Trotwood-Madison, Valley View, & Wayne Local

Career Awareness and Exploration

e 18,783 student interactions in
grades K-5

e 17,995 student interactions in
grades 6-8

e 6,825 student interactions in
grades 9-12

YouScience Completion and Support

e 1,974 students in grades 6-8

e 1,377 students in grades 9-10

Lunch and Learn Events

e 9,032 student interactions in
grades 6-8

e 3,717 student interactions in
grades 9-12

Invitational Experiences

e 1,245 high school students
participated in industry visits

e 44 high school students
participated in college visits

Pathway Counseling

e 356 students in grades 10-12
received one-on-one support

Dual Enrollment and Credentials

e 125 College Credit Plus course
enrollments
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In 2024-25, students from Valley View, Carroll,

50 Pilot Stebbins, Miamisburg, Kettering, and DECA

participated in the Wireless Infrastructure

® Association (WIA) credentialing
WIth U D program—making our region one of only two

high school 5G training efforts in Ohio.

16 students earned the Wireless
Broadband Infrastructure credential

9 students made partial progress

2 students earned the 5G Ecosystem
credential

5 students completed 5G Ecosystem
coursework; 5 more made partial
progress



MONTGOMERY
COUNTY

EDUCATIONAL
SERVICE(CENTER PROGRAM







ﬁMCESC INSIDE

[ ) 2025 Speakers:

SERVICECENTER

Nan Whaley, Former Mayor of Dayton

Darius Beckham, Former Chief of Staff to Dayton Mayor
Willis Blackshear Jr., Ohio State Senator

Phil Plummer, Ohio State Representative

Allison Jordan, Premier Health

Will Smith, Dayton Public School Board President
Dr. Tennille Love, PreSchool Promise

Trey Clements, Sinclair Professor

Katie Kerry, Deep Dive Consulting

Chris Dimmick, The Idea Collective

Jill Bucaro, Public Defender’s Office

Bonnie Kling, The Entrepreneur’s Center

Dabriah Rice, Divine Catering & Events

Matt Meier, Ligature Creative

Bryan Hunter, 937 Payroll

LeKeisha Grant, The Entrepreneur’s Center
Megan Dunn Peters, Dayton Arcade

Mark Fogel, Mile 2

Meg Maloney, City of Dayton

Final Project
Client Supports:

Sidney Ryan,
DACC

Jocelin Dean,
DDC

Cassie Barlow,
SOCHE

Toni Lindblade, ' ‘

Tom Lasley, &
Amy Anyanwu,
MCESC



Work-Based Learning Growth in Work-Based Learning Participation

Growth:

Student participation in
work-based learning has
steadily increased over the
last three years.

o 2022-2023: 4,346
students

Number of Students

2023-2024: 5,968
students

2024-2025: 8,061
2022-2023 2023-2024 2024-2025
students School Year

This represents a 35%
increase from last year.

From 2023-2024 to 2024-2025, student participation in WBL increased by 35%.







Miami Valley
Apprenticeship Group

dees BREAKFAST MEETING
70+ Atten Hosted by the piqpm; Valley APprenticeshij,
For Schoo] Boarg Members, Admim‘stratnrs, Counselors,
Edncarors, Coaches and Commum'ty Leadery

Th ursday, Seplember 1

8, 2025; 8:00 - Noon
€ctriciang LU #8>
6550

Conference Center
oe Avenne. Da

Vion, O 45414

There jg 10 charge ¢, attend, Register Here

r Expo Objectiyes

& CAREER f

Breakfygg Ml‘en’ng & Caree
Learn about Viable

areer OPportunitjeg throug, Apprentice Traim'ng Programy affiliateq
with the Miam; Valley Building Trades,
Hear hoy, these p,

eS¢ Programg Provide career lraining for those Cntering o lmnsih'om'ng into
the Workforce by dc\'cluping core academie, technicy], and empluyabilily skills,
apprcnliccships, ochn'ng in—c!axsmom and On-the-joh
and womey, for fewarding careers in the Conxlmclion lndushy.
Toom ining which jg Provided
carns college credits; anq e ini

e I J

Gain ap undcrslanding how
training, Prepare mep,
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Career
Connections
Months of
Action for
2025-2026

#MCE
SCBAC #CAREERCONNECTIONS




Upcoming Career

Champion and Counselors

Sept. 30th
Nov. 12th
Feb. 4th
March 11th




. Cuwrrent Network Member - Former Network Member . Non-Network Member

Every young person has clear goals for college
and career and the support to achieve them.

Every employer has a talent pipeline of young
professionals with the skills needed to
contribute to and lead the workforce.

Every regional and state economy is thriving
and provides its citizens with opportunities for
economic advancement.



Pathways
to
Prosperity

Leader (Weeks)

Touch-A-Truck
= 2-4hours.
152 hours per visit Employers from various
Employarshosttoers  industries that use
o their facities and

y:
display the vehicles,
discuss their industries’
‘operstions, snd provide
‘additionsl information
‘sbout their industries

2-4hours o

Employers staffa R~

boothormeetwitha  Employers provide

groupof studentsto  opportunities for

shareinformationabout  students toobserve,
duinghchhowsto  careers,incudngalook  dscuss, and particpate
promote their industries  at roles and responsibit-  in daily routines and
and share nformation  ties, adviee onhow sctivities of &

topirsvescareerins  particularjob

uler field, and

Biomatianabout the

skills and expertise

recuired for certainjobs

that tske pace on school grounds.

August 2025

Pathways
Implementation
,,,,, in the

Dayton Region

A Summary of Themes and d Growth

Annual CTE Mentoring/
Programs Support  Coaching
2-howrs 15 hours per semester
Attend alocal school

st

required career and
techrical education  ss:
programsnnuslupdste a5 they explore
dfeotback sesson  careers; ths ‘
inface-to-face, virtual, Ata Glance
and/or ssynehvonous

ngs

Industry
Project

8-T5hours

Employers collsbarate

with teschers to

integrate specific.

suthentic industry tasks

into course curriculs local busies

goi
andnanprofits

Jobs for
the Future

Employers provide professional work.
experiences (such asinternships,
practicums, pre-apprenticeships, appren-
ticeships, or youthapgrenticeships) that
support classroom lesrring and promote
skil-bading

Informational Mock Interview Partner for a Day Commitiee Member

Gt +2hors 2-4bours

05-15hours. Employers ask students. An employer
Employers snswer students’  typealinterviewcuestions s
questians about careers, and provids constructive

professians, or other toics,  feecback sbout the inter-
sitherinpersoninone-omone  viewing styles andresponses  connect with
e group conversations or by andstudents
phone o emsil

13 hours per month
Employers join and participate
in the actities of local
workfarce develop
education committees

faculty,staff,



Reviewing

£ ~.] our

m,,"::,.s.......:zw,. i | 2025-2026
BAC Plan




Montgomery County

» Brookville Local Schools

* Centerville City Schools

* Dayton Public Schools

« Huber Heights City Schools

« Jefferson Township Local Schools
¢ Kettering City Schools

« Mad River Local Schools

« Miamisburg City Schools

+ Miami Valley CTC

* New Lebanon Local Schools

* Northmont City Schools

* Northridge Local Schools

« Oakwood City Schools

* Trotwood-Madison City Schools
« Valley View Local Schools

« Vandalia-Butler City Schools

* West Carrollton City Schools

Warren County

 Carlisle Local Schools
* Springboro Community City School District
* Wayne Local Schools



Educator Engagement

Educators are well-positioned to guide our students on
a path toward career success if they have the training,
curriculum tools and support from industry to increase
their own awareness, knowledge and skills to support
students' career planning.

__ Schools must provide opportunities for educators
BEE to connect to careers and curriculum designed
to give students experiences to help them design plans
after high school.

i Industry must invest time and resources in
4 our region's career connections work while
acknowledging the challenges educators face.

Co-Chairs:

Tommy Renfro
& Nicole Will




S Vi support implementa
1. Provide guidance Schools X rces (gu cuments, OMJ read
and support for e job, s g, etc)
work-based learning * Dasig .

Industry
. Utilize data to
Schools
drive decision and -
increase career

readiness across
the educational
continuum

= Meet with ten districts to review their
data and brainstorm potential areas o

« Industry Eng

+ Educator Engagement

Subcommittee

gem
e

3
Subcommitte:

* Educator Engagement

Subcommittee

Metrics

Number of BAC Pathways
implemented in each BAC
district

Number of students in each BAC
Pathways in each school district

Number of career-centered
professional development
opportunities offered

- e
S 1 y Cluster, by generating resources
ies for one week's worth of programming for each * All districts
X Expand authentic . t rly Career Ch ions/Counselors Meetings with -h -
experiences and 2
activities connected B y
to careers * Ex t pra gion's

A e g(:‘.ups.! Z * Local chambers of commerce
Industry career alignment with cc 5
* Host T er Industry Tours and Experiences * Industry Groups
* MCESC
Schools * Host Career Pathway Labs - L2ED
. Create plug and pla
stmm,il c_gc.ursep ¥ * Educator Engagement Team
alignment options for
workforce sectors * Local Chambers
lndus"y * Partner with schools in Career Pathway Lab Pracess of Commerce
* Industry Groups

Number of educators impacted
by professional development
opportunities




Educator Engagement ) ' Educator Engagement

# of BAC pathways implemented # of students in BAC Pathways across
across BAz districts BAC districts

2025 -
2025
J

Educator Engagement Educator Engagement

8 8 &8 8

SRR

# of career-centered professional # of educators impacted by
development opportunities offered professional development
opportunities
200 2000
150 1500
1000

g

100

50

0
2025

*This data was not collected in previous years. *This data was not collected in previous years.
Source: Discrict sell-reporting Source: Disairict self reporting

0

2025

J




Co-Chairs:

Student Engagement

For students to be well-equipped to make a career plan,
they must be aware of the diverse career opportunities
that exist locally and beyond and understand what it
takes to prepare for these careers.

. Schools must offer opportunities for career

9 experiences for students both inside and outside
of school and assist students in making appropriate
plans for after high school.

f‘ Industry must provide career experiences that

help students explore their career opportunities
and help advise schools and students on how to move
effectively toward careers.

Carrie Kabanov
& Stephanie Hinds




Strategy

1. Expand opportunities
for building career
awareness with
student input

. Promote the
intentional and
strategic use of
student aptitude and
interest data

. Implement more
robust K-5 career
awareness outreach

Actions

ize feedback from students (Inside Dayton, Student Advisory
Chief Science Officers) to inform communication &

tion Collaborative
five Career Connections Months of Action

* Provide info/photos/ete for social media engagement

* Resource career activities (speakers, tours, WBL, etc)

* Utilize YouScience resuits in programmatic decision making and

marketing opportunities

* Support districts in understanding their aggregate and individ

student assessment resuits

* Develop and expand career connections opportunities based on

industry-specific aptitude and interest data

* Explore additional funding opportunities for long-term use of

software like YouScience

* Promote and expand best practices of career awareness

programs and activities

* Resource career activities (speakers, tours, in-class

demonstrations, etc)

Responsibility

* Student Engagement
* Parent & Commu ngagement
* Educator Engagement

* County Communications

Collaborative

* All districts

| chambers of commerce

* Industry Groups

* DoC

* MCESC
* All Districts

* Local chambers of commerce
* Industry Groups

* Doc

MCESC/All Districts

* Local chambers of commerce/

Industry Groups/DDC

Metrics

# of Career Connections
activities offered by each
district per year

# of students engaged in Career
Connections Activities

# of students completing
YouScience

# of students enrolling in post-high
school training/education

# of students completing
degrees/credentials in top
industries



Student Engagement Student Engagement

# of career connections activities #of Stquenstg.Completlng
offered across BAC districts oubcience

273 70 0%

Sonstew Vonskemren Chrurs Algrraert

Student Engagement

# of students enrolling in post-
high school trianing/education

2 202
s Owgartrmasd of
exhatry

Student Engagement

# of students engaged in career
connections activities

ctiet sedlsaperteng




Industry Engagement

For efficient and productive career experiences

(i.e. internships, job shadowing, apprenticeships)

to be feasible, we need a one-stop shop for industry
and schools to connect.

/. Schools must provide flexibility in scheduling
EBE to allow students to participate in career
experiences.

.

hﬂ Industry must engage in meaningful partnerships
and invest in opportunities for students to have
career experiences while they are

still in school.

Co-Chairs:

Cassie Barlow &
Amanda Byers




Strategy

1. Develop partnerships
to provide increased
opportunities for
career activities

. Raise awareness
about the value of
work-based-learning
(WBL) for both
students and industry

. Increase WBL
opportunities within
key industry sectors

+ Organize Industry-specific College & Career Fairs

& other career connection activities

- Work with trade associations to engage with schools to

build career awareness capacity

+ Engage students and recent graduates to develop

messaging on why WBL matters.

+ Define examples of guality work-based learning amongst

BAC districts

- Engage industry partners to develop messaging and

highlight success stories.

- Develop instructions on a district-by-district basis

for opportunities for students to engage with WBL
opportunities

« Highlight industry partners who are strategically

partnering with schools

* Industry Groups & Business

Organizations

* SOCHE

* MCESC
* All Districts

* Industry Groups & Business

Organizations

* SOCHE

* MCESC
* All Districts

* Industry Groups & Business

Organizations

* SOCHE

Responsibility

* MCESC
* All Districts

June 2025

June 2025
June 2025

Co-Chairs: Cassie Barlow - Strategic
Ohio Council for Higher Education
& Amanda Byers (DACC)

Metrics

# of industry partners supporting
career activities across partner
districts

# of students engaged in work-based
learning

% of students within the BAC that
have been placed in work-based
learning experiences

# of business partners accepting
students into work-based learning
opportunities

% of students who have earned an
in-demand industry-recognized
credential



i % of student within the BAC that have
*of smgggésdelggféa%m etk been placed in work-based learning
experiences

' 24.8% ' 31%
25

2024 20

004
Scnsriw. Ovetrict sadfowperten

# of business partners accepting
students into work-based learning
opportunities

0 14.9% . 21.2%

2022 2023

supporting

COIs across

o BEEBYBY




i % of student within the BAC that have
*of smgggésdelggféa%m etk been placed in work-based learning
experiences

' 24.8% ' 31%
25

2024 20

004
Scnsriw. Ovetrict sadfowperten

# of business partners accepting
students into work-based learning
opportunities

0 14.9% . 21.2%

2022 2023

supporting

COIs across

o BEEBYBY




Policy & Advocacy

A statewide approach is critical in addressing the
needs of an ever changing workforce landscape.

lﬂ\ Schools must inform policymakers on the needs
e and challenges of K-12 partners.

~  Industry must Inform policymakers on the
specific needs of our future workforce.

Co-Chairs:

Stephanie Keinath, Tom
Lasley & Rick Wegmann




Strategy

Actions

Responsibility

Co-Chairs:
Stephanie Keinath

& Rick Wegmann

+ Provide feedback on barriers to implementation

Metrics

Creation of policy
agenda

# of Legislative Briefings

: X istri
Schools of career connections work SR
1. Advocate for policies
that support the work i )
of all B‘:\F(,Zs - Provide feedback on workforce needs and possible * Chamber
policy and legislative changes * Industry Groups
Industry At
+ Help educate local employers on policies that work * BBB
to support the future workforce - DDC
+ Document local best practices to feature high-
X uality work-based learmning and career connections * All distri
2. Provide real-world Schools zxpegences g DU
and school-based
examples of success
stories to support - Identify pragmatic incentives and policies to increase * Chamber
policies Industry employers participation in work-based learning and * Industry Groups
career connections opportunities - DDC
- Define what data is available and can be used to support
Schools continued advancement of opportunities « All districts
for students
3. Ensure stakeholder
access to community
workforce data - Explore available data and help identify strategies * Chamber
Industry to close gaps in awareness and access to opportunities * Industry Groups

for students

* DDC




Creation of a Policy Agenda

2023-2024 Status : Completed

2024-2025 Status : Complete

# of Legislative Briefings




Parent & Community Engagement

Our regionis rich in career and educational
opportunities, but our parents and community
need to better understand how they can be
advocates for students' success.

/. Schools must share with parents and the

95 community what is already occurring to
help prepare students for their futures. They must
highlight the diversity of industries that can lead
to successful careers.

l’j ~ Industry must collaborate with schools to

create opportunities for industry exposure that
elevates the community's understanding of locally
available careers.

Co-Chairs:

Marita Abram Ed.D.
& Lisa Rindler




Strategy

Actions

Responsibility

Timeframe

* Develop a plan for storing, organizing, and ensuring access to career

* All Districts

connection: ntent available to caregivers « MCESC
1. Leverage all available Schools * Design a.:antart cg.’cnjsv to align with local and state career * County June 2025
2 connections initiatives and events .
career connections Communications
content to ensure * Explore potential partnership with parent & caregiver groups * Collaborative
BAC districts have
access to the full port- * Industry Groups
folio of resources o « Provide career connections content and list of non-profit partners * Think TV e
ndus June 2025
X to engage * Local chambers of commerce
* DDC
* Focus efforts on our Career Connections Months of Action 5
* All Districts
* Deploy content each month in concert with external industry and non- * MCESC
2. Utilize social media Schools profit partners expanding parents understanding of upcoming events * County Communications June 2025
and other communi- * Promote and support the STEM Future Fair Coflaborative
cation sources as well = - DO STEM
as events to promote « Map out caregiver facing social media groups for BAC geography
career connections
with parents and * Provide industry data, success stories, and photos, to support * Industry Groups
community communications teams with parent and community outreach « Think TV
Industry June 2025
* Leverage traditional media partners to share career connections * Local chambers of commerce
successes and messaging * DDC
* Align Career Navigators & College Access work to the overall BAC goals * All Districts
3. Research and Schools « Utilize parent connections to increasa participation of industry * MCESC June 2025
promote best partners in districts * Higher Ed Partners
practices for
engaging families and * Industry Groups
community in career i e e * Think TV s
: ndust * Provide videos, events, and other resources June 2025
connections work +4 * Local chambers of commerce
* DDC
* Focus on K-5 career connections outreach and PTO groups
Z ] X * Al Districts
* Drganize outreach to alumni and recently graduated seniors
4. Expand partnerships Schools * MCES June 2025
e h = * Engage in outreach to communityhon-profit organizations including * Higher Ed Partners
wit c.oml.'nunlty the Summer & Afterschool Collaborative
organizations to
further embed career
connections in the et L
¥ A - . * Think TV
community [ndustry * Provide necessary information for outreach communications e June 2025

* Local chambers of commerce
- DDC

Metrics

% of districts sharing career
connections content targeting
families/caregivers

% of partner districts highlighting
to caregivers ongoing K-5 career
connections outreach

% of partner districts highlighting
alumni and recent graduates

# of community partners engaged
in career connection activities




% of districts sharing career % of partner districts hlighlighting to
connections content targeting caregivers ongoing K-5 career
families/caregivers connections outreach

‘ 78.3% ‘ 73.9% ‘ 65.2% 73.9%
2023 2024 2023 2024
‘ 73.9% 73.9%

2025 2025

Source Onctrct wif-regportng

% of partner districts highlighting # of community partners engaged in
alumni and recent graduates career connections activities

56.5% 60.8 A
2023 2024
‘ 73.9%

2025

Source Onctonct wif-tuporing




Main takeaways for
our collective efforts!

Expand capacity with career navigators
Expand work based learning and credential attainment

Leverage student data more effectively
Partner with our in-demand sectors

PUWUN



Sept. 2025 Career Connections Report

Similar to last three years, this is a monthly form we'll be reaching out to individual districts
regarding what they are doing in the career connections realm. In January, we'll then send
you a Mid-Year Review which will be aided by having your month reports on hand!

As your superintendent's designee for your district, I'll be connecting with each of our
districts to ensure these get completed each month as part of your school's partnership in

our region's Business Advisory Council. Thanks again for your leadership!

Please be sure to submit this form by October 8th at Spm.



https://docs.google.com/forms/d/1tm5cYENXIQ8KCW34yPAObiG00L0kN81tagpIMnh3sIw/preview

Montgomery & Warren County Student Snapshot

BUSINESS
ADVISORY
‘counciL

workioree ppeline acoss key in-demand sectors

YouScience Results by Industry Sector
All Active Assessed Students Grades 6-12

Agriculture, Food, & Natural Resources

1,789 N 1 .1
1,688 6% exposure gap

Arts, Audio/Video Technology, & Communications
1,648 NG Both:
4,098 759

Education & Training
1341 e Both:
4,010 666

Government & Public Administration

1,653 I 3.9 x Both
420 75% exposure gap 92

Hospitality & Tourism

1,230 I 3.0x
412 67% exposure gap

Information Technology

2,711 I 3. 1x
880 68% exposure gap

Manufacturing
2,243 I 1.9
1,171 48% exposure gap

Science, Technology, Engineering, & Mathematics

890 I Both:
2,081 340

I Aptitude

Data pulled February 13, 2025

# of Individual
Students Assessed

10,349

Architecture & Construction

1,717 I
2,080

Business Management & Administration
2,592 I 1.0
2,510 3% exposure gap

Finance

1,862 I 5.2 X
360 81% exposure gap

Health Science

3,764 I 1.6
2,341 38% exposure gap

Human Services

1,759
3,812

Law, Public Safety, Corrections, & Security

2,222 I 1 .3
1,726 22% exposure gap

Marketing

1,159 I
2,402

Transportation, Distribution, & Logistics
2,466 I 2 .3 X
1,052 57% exposure gap

Interest




Questions,
Takeaways
& Comments




NeXxt

Step§lan will be submitted to ODEW by Sept 30 by MCESC
e Hard Copies will be delivered to districts
e Digital copy sent to the superintendents




ACTION ITEM #1

Manufacturing Day

DRMA is the local organizer for MFG Day, a nationwide event where students tour manufacturing facilities teaching them about
careers in the industry. We’re the most successful MFG Day in the nation. With support from FASTLANE/MEP.

Click HERE for a list of local tours {sort by Ohio).
Click HERE for virtual tours!

MANUFACTURING
M N Institute

DAY

Mark your calendars for
National Manufacturing Day,
the first Friday in October!

Make sure to sign up to participate in MFG
Month with DRMA! https://mfgday.com/
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ITEM #4



ON ITEM #5




pcoming BAC
Meetings

SEPT 25th | BAC Educator Engagement Subcommittee (1:00 - 2:30 pm)

OCT 7th | BAC Policy & Advocacy Subcommittee (1:00 pm - 2:00 pm on Zoom Only)
OCT 8th | BAC Student Engagement Subcommittee (9:00 am - 10:30 am)

NOV 10th | Parent & Community Engagement Subcommittee (9:00 am-10:30 am)
NOV 17th | Industry Engagement Subcommittee (3:00 - 4:00 pm on Zoom Only)
NOV 19th | Policy & Advocacy Subcommittee (1:00 pm - 2:00 pm on Zoom Only)
NOV 20th | Main BAC Meeting (9:00 am - 10:30 am)

NOV 20th | BAC Steering Subcommittee (10:30 am - 11:30 am)
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