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Unit & Assessment Semester Outline for Students & Parents Grades 7 – 10. 

 

Year 2026 Grade Nine(9) Semester Two(2) 

Course Title Business Studies 

Curriculum Taught IGCSE- Source: Cambridge IGCSE (4th Edition) 

Topics 3. Marketing                                 
 4. Operations 

 
Assessment 

Week Topic(s) Type of Task Weighting 

6 Marketing Exam  Style Questions -Paper 1  30% 

11 Marketing Exam Style Questions - Case study-P2 30% 

14 Operations Management Exam Style questions –Paper -P1 & 2 40% 

 
     Learning outcomes against which the students will be reported 

 
AO1: Knowledge and understanding 

 .Demonstrate Knowledge and understanding of the business concepts, terms and theories. 

 Use business terminologies. 
AO2: Application  

 Apply knowledge and understanding of business concepts, terms and theories to a given business. 
AO3: Analysis  

 Select nd organise nd interpret business data and information in written, numerical and graphical forms. 

 Analyse buisness information. 
AO4: Evaluation 

 Make justified decisions, reach conclusions and make recommendations based on evidence. 

 
      Course Aims/Goals 

The aims are to enable students to develop: 
 
1. Apply their knowledge and critical understanding to current issues and problems in a wide 
    range of business contexts. 
2. Make effective use of relevant terminology, concepts and methods, and recognise the 
   strengths and limitations of the ideas used in business. 
3. Distinguish between facts and opinions, and evaluate qualitative and quantitative data in 
   order to help build arguments and make informed judgements. 
4.  Appreciate the perspectives of a range of stakeholders in relation to the business 
    environment, individuals, society, government and enterprise. 
5.  Develop knowledge and understanding of the major groups and organisations within and 
   outside business, and consider ways in which they are able to influence objectives, 
   decisions and activities. 
6.  Develop knowledge and understanding of how the main types of businesses are  
   organised, financed and operated, and how their relations with other organisations,  
    consumers, employees, owners and society are regulated. 
7. Develop skills of numeracy, literacy, enquiry, selection and use of relevant sources of 
   information, presentation and interpretation. 
8.  Develop an awareness of the nature and significance of innovation and change within the 
   context of business activities. 
9.  Acquire a foundation for further study of business or other subjects. 

 
Regulations governing Late Submission of Work, Non-Submission of Work, Attendance, Cheating/Plagiarism & 
Rights of Appeal may be found in the Grade 7-8 and 9-10 Curriculum Handbooks, or from the POMIS website. 

www.pmis.iea.ac.pg 

  



Content Outline 
 

Weeks Content Outline Curriculum Links 

1-2  Marketing and the market:  

 The role of marketing:  

 Understanding market changes 

 Mass markets and Niche markets. 

 Market Segmentation 

IGCSE  Syllabus 0264 for 
2026 
Section three (3) 
Units 3.1.1-3.1.2 

3 - 4 Market research 

 The role of market research and methods used. 

 Product 
 
 

IGCSE Syllabus 0264 for 
2026  
Section three (3) 
Units: 3.2.1-3.3.1 

5-6 Marketing mix (Product and price) 

 Price  

 Place 

 Promotion 
 

IGCSE Syllabus 0264 for 
2026  
Section Three (3) 
Unit: 3.3.2 – 3.3.4 

7- 8 Marketing mix (Continued) 

 E-Commerce 

 Marketing Strategy 

 Entering new markets in other countries as a method of growth. 

IGCSE Syllabus 0264 for 
2026  
Section three (3) 
Unit: 3.1.5-3.1.7 

9-10 Legal Controls 

  Legal controls related to marketing 

 Revision on units 3.3.1- 3.4.1 
Operations Management 

 Production of goods and services 

IGCSE Syllabus 0264 for 
2026 
Section three (3) 
Unit: 3..3.4- 4.1.1 

11-12 Operations Management(Continued) 

 The main methods of production. 

 Technology and productions of goods and services 

 Sustainable production of goods and services 
 

IGCSE Syllabus 0264 for 
2026 
Section three (3) 
Unit: 4.1.2- 4.2.2-4.3.1. 

13-14  Operations management (Continued) 

 Costs, scale of production and break-even analysis. 

 Identification and classification of costs 

  Economies and diseconomies of scale 
 

IGCSE Syllabus 0264 for 
2026 
Section three (3) 
Units: 4.4.1-4.4.2 
 

 
15 - 16 

Operations Management (Continued) 

 Simple break-even charts 

 Quality of goods and services 

 Why quality is important? 

 What methods to use to achieve quality? 
 

IGCSE Syllabus 0264 for 
2026 
Section three (3) 
Unit: 4.4.3.-4.5.1 

17-18 Operations Management (Continued) 
Location decisions 

 Factors influencing location and relocation decisions   

 Exam  

IGCSE Syllabus 0264  for 
2026 
Section three (3) 
Unit:-4.6.1 

19 - 20 Exam Style Questions  
* Revision 

IGCSE Syllabus 0264 for 
2026 
Section Three(3) and 
Four(4) 
Exam style case studies 

 


