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Unit & Assessment Semester Outline for Students & Parents Grades 7 — 10.

Year ‘ 2025 ‘ Grade ‘ 9 ‘ Semester ‘ 2

Course Title BUSINESS STUDIES

Curriculum Taught | PNG

Topics Marketing, Establishing a Business, Accounting & E-Business
Assessment
Week Topic(s) Type of Task Weighting
3 Marketing Assignment 1- Case Sudy 25%
7 Marketing Test 25%
12 Establishing a Small Business Assignment 2 - In Class 25%
15 All Semester 2 Topics Semester Exam 25%

Learning outcomes against which the students will be reported

1. Demonstrate an understanding of the production and trading of goods and services.

2. Describe factors that enable and contribute to the production of goods and services.

3. Use a decision making process for the purchase of goods and services.

4. Demonstrate an understanding of maintaining budgets and keeping accurate personal
financial records.

5. Design and implement an action plan for positive consumer behaviour.

6. Demonstrate the use of a variety of skills and techniques for effective business
communication

Course Aims/Goals

AIMS: The aims of the Business Studies Course are to help students:

e Demonstrate an understanding of the role of government, finance and other organizations
in economic activity both locally and globally;

e Develop an understanding and awareness of ethical entrepreneurial skills;

* Develop the ability to identify and manage resources in a variety of contexts;

e Communicate ideas and information in a variety of ways using appropriate communication
techniques for the business environment;

e Work independently and in teams to develop creative and innovative solutions;

e Demonstrate knowledge and apply appropriate business practices and skills in a variety of
work related situations

Regulations governing Late Submission of Work, Non-Submission of Work, Attendance,
Cheating/Plagiarism & Rights of Appeal may be found in the Grade 7-8 and 9-10 Curriculum
Handbooks, or from the POMIS website;

WWW.pmis.iea.ac.pg




Content Outline

Weeks

Content Outline

Curriculum Links

1-2

Strand 3: Marketing and Distributions
Unit 1 - Foundation of Marketing

9.3.1.1-9.3.15

3-4

Strand 3: Marketing and Distribution
Unit 2 - Marketing and Sales

9.3.2.1-9.3.25

5-6

Strand 4: Establishing Small Business
Unit 1 - Business Planning
Why start a business?

9.4.1.1-94.14

7-8

Strand 4: Establishing Small Business

Unit 1 - Business Planning

Purpose, Components, Market Research, Market Analysis and
Finance Basics; Planning process

9.4.1.5-9.4.1.7

9-10

Strand 4: Establishing Small Business
Unit 2 - Business Startup and operation
Sources of Finance & Operations - stock, suppliers, pricing

9.4.2.1-9.4.2.3

11-12

Strand 4: Establishing Small Business
Unit 2 - Business Startup and operation

9.4.1.4,9.1.2.5,
9.1.2.6

13-14

Strand 2: Business Management

Unit 2 - Accounting and Finance

Accounting Basics : terminology, principles & concepts
Purpose of Accounting: legal and ethical base.

9.2.21-9.2.24

15-16

Strand 5: Electronic Commerce

Unit 1 - Electronic business: Introduction to e-business and e-
marketing Vs Traditional marketing ; benefits and impact
Unit 2 - E-Commerce tools & technlogies

9.5.1.1& 9.5.1.3
9.5.1.2&9.5.14

17-18

Strand 5: Electronic Commerce
Unit 3 - Electronic Marketing (E-marketing): Customer care and
complaint handling; ethical marketing

9.5.3.1-9.534

19-20

Strand 5: Electronic Commerce - Overview of E-Business and its
impact on PNG's economic growth.

Unit 3 - Electronic Marketing

Computer Applications for Business

9.5.3.1-9.5.3.7




