
 
Business & Information Technology Course Scope and Sequence 

And Unit Plans 
 

Course Name: Principles of Business Time Frame: Semester 

Grade Level: 9-12th Grade 
Prerequisite(s): N/A 

Department: Business & Information Technology 

Course Overview: 
●​ This group oriented, project-based business course develops student understanding and skills in 

such areas as business law, economics, financial analysis, human resources management, 
information management, marketing, operations, and strategic management. Through the use of 
three projects, students acquire an understanding and appreciation of the business world. They 
develop a business analysis report, conduct an environmental scan of the local business 
community, and investigate business activities. Current technology will be used to acquire 
information and to complete the projects. Throughout the course, students are presented 
problem-solving situations for which they must apply academic and critical-thinking skills. Formal 
reflection is an on-going component of the course.  

 
Units: Time Frame: 
Unit 1: Lights, Camera… Business Overview 4 weeks 
Unit 2: What Would You Do? 4-5 weeks 
Unit 3: The Big Squeeze 4-5 weeks 
Unit 4: Business on Call  4-5 weeks 
Standards supporting learning targets 
 
Primary Resources Used:  

●​ Canvas will be used as the digital learning space for this course. All information, assignments, and 
digital resources will be linked in the Canvas course. 

●​ The primary resources for this course are provided by MBA Research. 
 

Supplemental: 
●​ On a daily basis, students are expected to bring: 

1. A charged district issued Chromebook 
2. Writing utensil 

*This Guide is a living document and may be updated throughout the school year to reflect student and class 
needs, instructional pacing, and other relevant factors.* 
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Unit 1: Lights, Camera… Business Overview 

Broad Goals of the Unit:  
●​ Introduce students to the different types of businesses and their unique roles in the economy. 
●​ Develop an understanding of how businesses provide goods and services that meet consumer 

and community needs. 
●​ Strengthen comprehension of key business concepts such as ownership, resources, and 

economic utilities. 
●​ Help students connect classroom learning to real-world examples through local business 

research. 
●​ Foster teamwork, communication, and presentation skills through collaborative and 

community-based projects. 

Essential Questions:  
●​ What are the different types of business ownership, and how do they differ? 
●​ How do businesses impact society and the economy? 
●​ What resources do businesses need to operate successfully? 
●​ How do goods and services contribute to the economy? 
●​ What makes one business different or “special” compared to others? 
●​ How do businesses create value and utility for their customers? 

Enduring Understandings:  
●​ Businesses exist to meet needs and wants through goods and services. 
●​ Different business structures and ownership types affect how companies operate. 
●​ Economic resources (land, labor, capital, and entrepreneurship) are essential to all businesses. 
●​ Businesses create utility and value through production, marketing, and service. 
●​ Collaboration and community engagement strengthen understanding of local economies. 
●​ Understanding business types and their functions builds the foundation for future business 

learning. 

“I can” statement with standards alignment:  
●​ I can discuss different types of business ownership and their characteristics. 
●​ I can distinguish between economic goods and services and explain their value in society. 
●​ I can explain the role of business in the economy and community. 
●​ I can describe the types of economic resources used in business. 
●​ I can explain how businesses create utility and contribute to economic activities. 

At the end of the unit students will know and be able to: 
●​ Identify and explain the main types of business ownership and business models (retail, wholesale, 

manufacturing, service, non-profit, and franchise). 
●​ Describe how businesses provide goods and services that satisfy consumer needs and wants. 
●​ Explain how economic resources and activities influence business operations. 
●​ Conduct research on a local business to understand its structure, challenges, and contributions to 

the community. 
●​ Create and present a business biography highlighting a local business and its unique features. 
●​ Reflect individually on how different business types compare and how each plays a role in the 

economy. 

Assessment Evidence 
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Formative:  TBD Summative: TBD 
Other: n/a 
 

Learning Plan 

Vocabulary of the Unit: business, goods, services, business ownership, business model, economic 
resources, utility, value, economy, community engagement, collaboration, research 

Resources: n/a Differentiated Learning Strategies: 
●​ Choice-based projects 
●​ Small group instruction 

 
 

Unit 2: What Would You Do? 

Broad Goals of the Unit:  
●​ Deepen understanding of how private enterprise works within a market economy. 
●​ Help students analyze how businesses make decisions to increase profit and reduce risk. 
●​ Explore how competition influences business performance and consumer choice. 
●​ Examine how businesses evolve and grow over time. 
●​ Strengthen students’ ability to think critically about business strategy and decision-making. 

Essential Questions:  
●​ What is private enterprise, and why is it important in our economy? 
●​ What factors can increase or decrease a business’s profit? 
●​ How do businesses identify, manage, and reduce risk? 
●​ How does competition impact pricing, quality, and innovation? 
●​ How do successful businesses adapt and evolve over time? 
●​ What strategies can businesses use to ensure long-term growth and success? 

Enduring Understandings:  
●​ Private enterprise encourages innovation, competition, and consumer choice. 
●​ Businesses must balance risk and reward to remain profitable. 
●​ Understanding competitors and market conditions helps businesses make better decisions. 
●​ Profitability depends on both internal efficiency and external economic factors. 
●​ Business evolution is driven by changing markets, technology, and customer needs. 
●​ Strategic planning and problem-solving are key to managing business success. 

“I can” statement with standards alignment:  
●​ I can explain the concept of private enterprise and how it functions in our economy. 
●​ I can identify factors that affect a business’s profit and explain how to maximize it. 
●​ I can determine factors that influence business risk and how to reduce it. 
●​ I can explain the concept of competition and its role in business success. 
●​ I can discuss how businesses change and grow over time to meet market demands. 

At the end of the unit students will know and be able to: 
●​ Explain how the private enterprise system operates and supports business growth. 
●​ Identify internal and external factors that impact profit and risk. 
●​ Analyze the role of competition in shaping business strategy. 
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●​ Research and compare two competing businesses within the same industry. 
●​ Evaluate business practices and propose recommendations for improving profitability and 

reducing risk. 
●​ Write and present a short report summarizing research findings, business comparisons, and 

future growth strategies. 

Assessment Evidence 

Formative:  TBD Summative: TBD 
Other: n/a 
 

Learning Plan 

Vocabulary of the Unit: private enterprise, market economy, profit, risk, competition, innovation, business 
strategy, business evolution, internal factors, external factors, decision-making 

Resources: n/a Differentiated Learning Strategies: 
●​ Choice-based projects 
●​ Small group instruction 

 
 

Unit 3: The Big Squeeze 

Broad Goals of the Unit:   
●​ Introduce students to the internal and external factors that shape the business environment. 
●​ Help students analyze how businesses adapt to changes in government, technology, society, and 

global markets. 
●​ Develop students’ understanding of business ethics, regulation, and corporate responsibility. 
●​ Strengthen research, collaboration, and digital communication skills through real-world company 

analysis. 
●​ Encourage critical thinking about how businesses can thrive in complex and ever-changing 

environments. 

Essential Questions:  
●​ What environmental factors influence how businesses operate and make decisions? 
●​ How do businesses respond to legal, ethical, and governmental challenges? 
●​ What is the relationship between business and government? 
●​ How do global trade, cultural differences, and technology affect business success? 
●​ Why are ethics and corporate social responsibility important in today’s marketplace? 
●​ How can companies adapt to stay competitive in a changing world? 

Enduring Understandings:  
●​ Businesses operate within a dynamic environment shaped by legal, social, economic, and global 

forces. 
●​ Successful organizations continuously adapt to changing markets and consumer needs. 
●​ Government regulations, ethics, and laws influence business decisions and public perception. 
●​ Global trade connects businesses worldwide but also presents challenges related to culture, 

competition, and policy. 
●​ Technology drives innovation, efficiency, and communication in modern business. 
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●​ Awareness of trends and social responsibility helps companies remain relevant and respected. 

“I can” statement with standards alignment:  
●​ I can describe factors that affect the business environment. 
●​ I can explain how organizations adapt to changing markets. 
●​ I can conduct an environmental scan to gather and interpret business information. 
●​ I can describe the relationship between government and business. 
●​ I can identify legal and ethical issues that affect businesses and decision-making. 
●​ I can discuss the global environment in which businesses operate and the impact of global trade. 
●​ I can explain how technology and current trends influence business operations and strategies. 

At the end of the unit students will know and be able to: 
●​ Identify and describe major factors that influence the business environment. 
●​ Analyze how a company responds to external pressures such as legal issues, regulation, or 

technology changes. 
●​ Understand the global nature of business and how cultural and social environments affect trade. 
●​ Recognize the importance of ethics and social responsibility in building trust and success. 
●​ Conduct research using credible sources and synthesize findings through written discussion and 

peer interaction. 
●​ Collaborate with teammates to create a digital presentation showcasing how a real company 

navigates challenges in a global market. 

Assessment Evidence 

Formative:  TBD Summative: TBD 
Other: n/a 
 

Learning Plan 

Vocabulary of the Unit: business environment, internal factors, external factors, regulation, ethics, 
corporate social responsibility (CSR), global trade, cultural differences, technology, adaptation, 
environmental scan 

Resources: n/a Differentiated Learning Strategies: 
●​ Choice-based projects 
●​ Small group instruction 

 
 

Unit 4: Business on Call  

Broad Goals of the Unit:  
●​ Introduce students to the core functions and activities that make up a business. 
●​ Help students understand how areas like marketing, finance, operations, and management 

interact to achieve company goals. 
●​ Build foundational knowledge of business organization and structure. 
●​ Encourage students to explore the importance of teamwork, decision-making, and 

communication within a company. 
●​ Provide a broad overview of business functions to prepare for deeper learning in future units. 

Essential Questions:  
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●​ What are the main functions and activities within a business? 
●​ How do marketing, finance, operations, and management work together to meet business goals? 
●​ Why is information and human resource management vital to a company’s success? 
●​ How does the way a business is organized affect its performance? 
●​ What role do production and purchasing play in delivering goods and services? 
●​ How does understanding accounting and finance help a business make better decisions? 

Enduring Understandings:  
●​ A business is made up of many interconnected activities that depend on one another to operate 

efficiently. 
●​ Every function—marketing, management, operations, finance, HR, and accounting—plays a key 

role in achieving success. 
●​ Effective communication and coordination across departments improve productivity and 

profitability. 
●​ Organizational structure determines how decisions are made and how efficiently work gets done. 
●​ Businesses must balance planning, production, and people management to remain competitive in 

a global economy. 

“I can” statement with standards alignment:  
●​ I can describe the different types of business activities and how they contribute to success. 
●​ I can explain marketing and why it’s important in a global economy. 
●​ I can discuss the nature and role of human resource management in business. 
●​ I can explain the purpose of information management and its role in decision-making. 
●​ I can explain the concept of accounting and how it supports financial decisions. 
●​ I can explain the role of finance in business growth and sustainability. 
●​ I can describe the nature of operations and how production and purchasing contribute to 

efficiency. 
●​ I can explain the concept of management and how organizational design supports business 

goals. 

At the end of the unit students will know and be able to: 
●​ Identify and describe the key functions of a business (marketing, management, finance, 

operations, HR, accounting). 
●​ Explain how different departments work together to achieve company objectives. 
●​ Analyze the role of organizational design in business structure and communication. 
●​ Understand the importance of coordination, data, and people in achieving efficiency. 
●​ Apply knowledge of business functions to real-world examples and case studies. 
●​ Demonstrate teamwork and problem-solving skills through collaborative class projects or 

simulations. 

Assessment Evidence 

Formative:  TBD Summative: TBD 
Other: n/a 
 

Learning Plan 

Vocabulary of the Unit: business functions, marketing, finance, operations, management, human 
resources (HR), accounting, organizational structure, coordination, production, purchasing 
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Resources: n/a Differentiated Learning Strategies: 
●​ Choice-based projects 
●​ Small group instruction 

 
 

Standards Supporting Learning Targets 

Business and Information Technology 

 
 
 
 
 
 
 

​ ​ ​ Back to the top​ ​ Last Updated 3.25.26​
​ ​ ​ ​ ​ ​ ​ 7 

https://dpi.wi.gov/sites/default/files/imce/cte/pdf/BIT_Standards_FINAL2.pdf.pdf

