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Lessons About Parent Engagement with Our Chatbot

AFTER 15 MINUTES » No. 3: Extend service hours without  powerful message: You matter. We see

of searching our adding staff. you. We're here to help. Al chatbots
school district web- Homework and school-day prep won’t replace a great website or great
site for first day of happen long after our buildings are customer service. They make both
school information, closed. When information isn’t easy stronger and help build a deeper con-
a parent called the to find, parents and students turn to nection between home and school.
Worthington School neighbors, group texts or Facebook .
= District office. She in search of answers. Our chatbot Bottom Line
wasn’t angry, just frustrated. With our  changes that. It’s always on, giving School communication can’t be trans-
use of staggered start dates by grade parents a reliable source of accurate actional. AI chatbots may be new in
level, this information is understand-  information at any time of day. education (we started using ours in
ably confusing. 2025), but when you use them stra-
That call stuck with me, not > No. 4: Build trust by meeting fami- tegically, those small, instant interac-
because it was unusual, but because lies where they are. tions start to stack up. With the right
it wasn’t. The information was on our  Every website visit is an opportunity tools and the right partners, they turn
website, but parents were struggling to build or lose trust. When par- into big trust wins.
to find it. We had a communications ents get fast, accurate answers on a TRENT BOWERS is superintendent of
accessibility problem that needed platform that’s easy to use and in a Worthington Public Schools in Worthington,
immediate attention. language they understand, it sends a Ohio. E-mail: thowers@wscloud.org

To solve this, we implemented
Finalsite’s website chatbot, Ask AI
(branded locally as “Ask Worthy”).
We've learned four things from this
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A good chatbot is more than a help The AASA Career Center

Log on to

sek s o nevilo e [T s the No. 1 source
is looking for. Oury team reviews the for details on how to for advertiSing
questions coming in and the answers submit an ad. superintendent openings.

being given regularly. When a response
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