
CENTAURUS
BUSINESS, ENTREPRENEURSHIP 
AND MARKETING    
The CTE Business Pathway equips students with essential skills for thriving in the 
competitive business landscape. Through a hands-on curriculum, students explore 
key concepts in business management, marketing, entrepreneurship, and finance. 
They engage in real-world projects, develop critical thinking and leadership abilities, 
and gain practical experience. This pathway prepares students not only to pursue 
careers in various business sectors but also to innovate as entrepreneurs, ensuring 
they are ready to make an impact in today’s dynamic economy.

COURSE INFORMATION

PERSONAL FINANCE
Surveys the basic personal finance needs of most 
individuals and introduces the personal finance 
tools useful in planning and instituting a successful 
personal financial philosophy. The course emphasizes 
the basics of budgeting, buying, saving, borrowing, 
career planning, investing, retirement planning, estate 
planning, insurance, and income taxes. This course 
is offered for Concurrent Enrollment through Front 
Range Community College.

Credits:5.0

INTRO TO BUSINESS
This project-based business course develops 
student understanding and skills in such areas as 
business law, economics, financial analysis, human 
resources management, information management, 
marketing, operations, and strategic management.  
Students acquire an understanding and appreciation 
of the business world as well as expanding their 
understanding that businesses are influenced by 
external factors that are often beyond their control.  
Consumer spending, government policies, economic 
conditions, legal issues, and global competition are 
addressed through practice, current applications to 
everyday society and business life.

Credits: 5.0

COURSE PROGRESSION (Y=YEARLONG, S=SEMESTER)

YEAR 1 YEAR 2 YEAR 3 YEAR 4

Principles of Marketing 
(Y)

Event Communications
 (S)

Social Media for 
Marketing  

(S)
Independent Study 

Business  
(Y)

Intro to 
Entrepreneurship 

(S) 
Marketing for the 

Entrepreneur 
(S)

WBL Senior Capstone 
in Marketing (Y)

Personal Finance 
 (S)

Intro to Business   
(Y)



WBL SENIOR CAPSTONE IN MARKETING
WORK-BASED LEARNING (WBL)
The program offers high school students the 
opportunity to develop skills necessary to be 
successful in a paid, unpaid or volunteer experience. 
This course will help students build and enhance their 
workforce ready skills which include communication, 
problem-solving, collaboration, interpersonal, self-
management, and organizational skills. 

COURSE INFORMATION (CONT.

SOCIAL MEDIA FOR MARKETING
This course will examine the use of social media 
marketing today. Students will gain the knowledge 
and skills needed to effectively use social media to 
market a business, and/or themselves as business 
professionals. Attention will be focused on efforts 
used through the Internet to connect and network 
with customers and other businesses through digital 
channels. Areas to be covered include: customer 
service, building brand loyalty, expanding markets, and 
creating sales. Students will utilize a variety of social 
media, including blogs, wikis, LinkedIn, Facebook, 
Twitter, and more. 

Credits: 5.0

INDEPENDENT STUDY BUSINESS
Develop critical thinking skills, required to identify 
appropriate business questions. Get hands-on 
research experience, formulating and solving business 
problems. Develop critical thinking and business 
communication skills.

CENTAURUS
BUSINESS, ENTREPRENEURSHIP AND MARKETING   

PRINCIPLES OF MARKETING
This is an introductory course for students interested 
in marketing. The course explores the fundamentals of 
marketing including economics, sales, product/service 
planning, promotion/advertising, marketing plans, 
financial literacy, entrepreneurship, communications, 
and marketing career development. 

Membership in the student marketing organization, 
DECA, is an integral part of the Marketing program. 

Credits:5.0

MARKETING FOR THE ENTREPRENEUR
This class is a continuation of Intro to 
Entrepreneurship. It covers marketing of a new 
business and how to put together a start up business 
from scratch. It also involves opening up our own 
Warrior Ink Screen printing shop. It will provide a 
Work-based, hands on Learning experience.  

EVENT COMMUNICATIONS  
Defines the importance and role of marketing, media 
and public relations in the event planning industry. 
Identify marketing and communication tools such 
as social media, promotional events, networking 
and blogs. Design a marketing plan to include target 
market research, communication tools, objectives, 
strategies, and implementation. Membership in the 
student marketing organization, DECA, is an integral 
part of the Marketing program.

INTRO TO ENTREPRENEURSHIP
The student will evaluate the business skills and 
commitment necessary to successfully operate an 
entrepreneurial venture and review the challenges and 
rewards of entrepreneurship. 
The student will understand the role of entrepreneurial 
businesses in the United States and the impact on our 
national and global economy. 
Membership in the student marketing organization, 
DECA, is an integral part of the Marketing program.

Credits: 5.0


