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INTRODUCTION 

This document is designed to provide guidelines and assets to ensure
consistent and impactful brand representation for our organization. By
adhering to these guidelines, we can reinforce our identity, enhance
recognition, and effectively communicate our mission and values to the
community. 
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WE EDUCATE.
WE EMPOWER.
WE TRANSFORM LIVES.

Tejano Center educates, empowers, and transforms lives to elevate
communities by fostering collaboration, championing equitable resource
allocation, cultural preservation, and inclusivity for all.

OUR MISSION



Brand Essence 
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A success story for every person and community we impact.

OUR VISION



Tejano Center  fo r  Communi ty  Concerns (Te jano Center )  was es tab l ished in
1992 in  Houston ’s  East  End,  a  predominant ly  H ispan ic  popu la ted area.
S ince i ts  modest  beg inn ing,  i t  has served as an agent  for  change,
empower ing ne ighborhood res idents .  Te jano Center 's  goa l  has a lways been
to  improve l ives  and create  a  susta ined network  o f  suppor t  and oppor tun i ty
wi th in  the communi ty .

The ear ly  Te jano Center  p ioneers
rea l ized the way to  respond to  communi ty
needs was to  prov ide a  comprehens ive
ar ray  o f  programs and serv ices,  and th is
ph i losophy cont inues to  energ ize the
organ izat ion 's  work .  The sp i r i t  o f
innovat ion remains ins t rumenta l  as
Tejano Center  seeks to  main ta in  i ts
premier  pos i t ion  as  a  re levant  communi ty
deve lopment  agency.  I t  has nur tured
st ra teg ic  par tnersh ips  wi th  such ent i t ies
as the U.S.  Depar tment  o f  Hous ing and
Urban Deve lopment ,  Texas Educat ion
Agency,  Texas Depar tment  o f  Fami ly  and
Protec t ive  Serv ices,  Harr is  County ,  C i ty
o f  Houston,  Bay lor  Co l lege o f  Medic ine,
Neighborworks ,  and UnidosUS

In add i t ion  to  these
governmenta l  and
ins t i tu t iona l  par tnersh ips ,  the
l is t  o f  bus iness and
communi ty  par tners
cont inues to  grow--a l l  in
pursu i t  o f  empower ing
fami l ies  to  t ransform the i r
l i ves .

(Our Story)
Brand Essence 
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Our Brand Messaging
WE EDUCATE. WE EMPOWER. WE TRANSFORM LIVES.

Our Tagline

Our Handles

Doing the right thing
by being trustworthy,

fair, honest, and
ethical.

Integrity

Taking responsibility and
fulfilling individual and

organizational obligations
through integrity and 

follow-through.

Accountability

Committing to collaboration
and mutual accountability

through teamwork that
strengthens our
organization and

community.

Collaboration

Developing leadership
in our staff and

stakeholders and
recognizing their
voices to effect

change.

Empowerment

I CARE

Considering the needs
of one another,

recognizing others’
differences, and always

assuming positive
intent.

Respect

Making It Happen Together.

Facebook: tejanocenteronline

Instagram: tejanocenteronline
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(Our Core Values)
Brand Essence 



Our logo is the visual
representation of our organization.
Employees are required to use the
provided logo files and follow the
guidelines outlined in the Logo
Usage section to maintain
consistency across all platforms. 

This is our approved logo. If
you need a whole white, grey
or transparent version please
contact the marketing team. 

Important Reminders
BE COMMITED TO THE RULES.

DO NOT change the color.

Use colors in the palette.

DO NOT change the

proportions of the logo

DO NOT add shadow

or any effects.

To download the most updated version of our logo please visit: bit.ly/TCCClogo

Brand Elements
(LOGO)
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http://bit.ly/TCCClogo


RGB:
100 100 100

HEX CODE
#00000

CMYK:
80 80 80 80

HEX CODE
#DD2637

RGB:
221 38 55

Our Color Palette
(HEX AND PANTONE VALUES)

Our brand colors reflect the vibrancy and diversity of our community. Use the
specified color codes in all communications to maintain a unified visual identity. 

HEX CODE
#266390

RGB:
38 99 144

HEX CODE
#FECA38

RGB:
254 202 56

HEX CODE
#1F964C

RGB:
31 150 75

HEX CODE
#000000

RGB:
0 0 0

HEX CODE
#FFFFFF

RGB:
255 255 255
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Our chosen fonts reflect professionalism

and readability. These are the only

approved fonts for all text in

communications materials.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

A brown fox jumps over the lazy dog
A BROWN FOX JUMPS OVER THE
LAZY DOG

Futura Bold
(titles)

Typography
Rules
(HOW WE PRESENT OURSELVES)

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

A brown fox jumps over the lazy dog

A BROWN FOX JUMPS OVER THE

LAZY DOG

Gill Sans
(Subtitles)

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
A brown fox jumps over the lazy dog
A BROWN FOX JUMPS OVER THE LAZY
DOG

Arial 
(Body)
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On-brand photography is a powerful tool for
conveying our brand's essence and connecting
with our audience. Here are some guidelines
and tips to ensure our photography stays true
to our brand:

1. Consistency is Key: Maintain a consistent
visual style across all photography, aligning
with our brand's aesthetic and values.

2. Reflect our Brand Personality: Capture
images that reflect the personality and tone of
our brand, whether it's playful, professional, or
adventurous.

Brand Guidelines
(Photography) 
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3. Color Palette: Use our brand's color
palette prominently in photography to

reinforce brand recognition and
consistency.

4. Composition and Framing: Pay attention
to composition and framing to create

visually appealing images that draw the
viewer in and tell our brand story

effectively.

5. Authenticity: Aim for authenticity in our
photography, showcasing real moments

and genuine emotions that resonate with
our audience.

6. Audience Consideration: Keep our
target audience in mind when selecting

subjects and settings for our photography
to ensure relevance and connection.

7. Use of Brand Elements: Incorporate
brand elements such as logos or products

subtly and naturally within the photography
to reinforce brand association.

8. Please make sure that the images are
not blurry and the device you are using

has a good quality of at least 8
Megapixels.

By following these guidelines and tips, we
can ensure that our photography

consistently reinforces our brand identity
and strengthens our connection with our

audience."



Brand Guidelines
(Photography cont.)

SUBJECT

We don’t look for spotlights, we
want the real stars to be part of the

frame. We want to capture our
impact in the community and our

teamwork while we Make It
Happen Together

COMPOSITION

Please make sure that no one is left
out. Avoid too much ceiling or too

much floor. Also aim for a balanced
photo with no heads cropped or

messy backgrounds.

TONE

Depending on the event, our tone is
playful, professional and

passionate. If you are capturing an
impact story, please be respectful
with the testimony and procure a

serious ambient.
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PROCESS FOR MARKETING
 & COMMUNICATIONS

COLLABORATION

G

Marketing Assistance 
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Click on the Dropbox link. You should see 3 folders: RYSS Branding, Tejano Center
Branding, and Documents. For this example, I am clicking on Tejano Center Branding.

Branding on Dropbox

For this example, I am clicking on Tejano Center Branding. 
It includes a PDF and PNG file. Download them and happy editing!



Contact Us
H A V E  A N Y  Q U E S T I O N ?

For any inquiries related to brand usage or additional brand assets, please contact our
team:

Thank you for your commitment to upholding the Tejano
Center for Community Concerns brand identity. 

Together, we can make a lasting impact on our community.

Director of Marketing and

Communications

Luis Gallegos

Digital Marketing Specialist

Anais Saenz

Content Creator

Emily Monrroy

luis.gallegos@tejanocenter.org

anais.saenz@tejanocenter.org emily.monrroy@tejanocenter.org

MARKETING AND COMMUNICATIONS TEAM
713-574-6288 / marketing@tejanocenter.org

2950 Broadway st, Houston, TX, 77017

designed and developed by
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