
When my children were small going to the cinema was a 

regular occurrence. Now it is rare and we are far more likely 

(unless it is an absolute block buster film) to wait for it to be 

released on a streaming platform. It seems we are not alone 

and the cinema world has become a rather turbulent place of 

late. 2019 saw Vue cinemas have their best year ever followed 

by a close down of almost two years due first to COVID and 

then the actors' and writers' strike. In the 12 months to 

November 2024 Vue made a pre-tax loss of £91.8m. The cause 

we are told was mainly lower admissions. Cineworld has also 

suffered and has been forced to close some of its branches to 

survive.

 

The boss of Vue, Tim Richards, said in the news this week that 

his mission was to save the company and its 10,000 employees. 

But in trying to achieve this goal he doesn't see streaming 

services and home entertainment as competition. Is he right?

 

One major change is that films are often in cinemas for far 

shorter periods than used to be the case before they are 

available to stream. It makes no difference how popular they 

are. A notable example is KPop Demon Hunters which adopted 

an unusual model of mixing streaming with release in some 

cinemas. It is the most watched movie of all time on Netflix 

with 325.1 million views. The soundtrack reached number 1 on 

Billboard's 200 Albums Chart. "Golden" reached number 1 on 

Billboard's Hot 100 and "Soda Pop" reached number 1 on the 

Gabb Music Songs Chart. Finally on October 8th 2025 the 

soundtrack went platinum.

 

Why then does Tim Richards not see streaming as competition? 

He argues there will always be demand for big screens and 

that Vue's most frequent customers are Netflix or Disney Plus 

subscribers. They love movies in all formats. He is more 

concerned about competition from theme parks or sporting 

events.

 

There is no getting away from the fact though that cost of 

living pressures mean people are cutting back on discretionary 

spending. In response to this Vue have absorbed some cost 

increases rather than passing them on to consumers. They are 

hoping that higher demand will more than compensate for 

squeezed profit margins meaning that overall the outcome is 

positive. Cinemas such as Vue have also expanded into new 

areas. Vue regularly hosts large scale revision workshops for 

students all round the country. This brings in revenue and 

allows people to experience the facilities they offer.

 

Like many Vue are worried about the upcoming budget and 

that this will further increase their costs or lead to a worsening 

of the cost of living squeeze. In a highly unusual pre-budget 

speech the Chancellor Rachel Reeves, refused to rule out 

increases in income tax, VAT or national insurance and spoke of 

"painful decisions" to come. The budget is on 26 November. 

Make sure to keep an eye on news coverage beforehand. The 

changes will affect us all.

 

 

Questions to consider:
 

Do you think streaming platforms are serious 
competition to cinemas such as Vue?
Are Vue right to try and keep prices low in the 
hope that demand will rise more than enough to 
compensate?


