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Social Media Marketing if designed to look at the rise of social media and how marketers are integrating social media tools
in their overall marketing strategy. The course will investigate how the marketing community measures success in the new
world of social media. Students will manage a successful social media presence for an organization, understand techniques
for gaining customer and consumer buy-in to achieve marketing goals, and properly select social media platforms to engage

consumers and monitor and measure the results of these efforts.
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The Marketing course explores the seven core functions of marketing, which include marketing planning -- why target
marketing and industry affect businesses; marketing-information management -- why market research is important; pricing -
- how prices maximize profit and affect the perceived value; product/service management -- why products live and die;
promotion -- how to inform customers about products; channel management -- how products reach the final user; and selling
-- how to convince a customer that a product is the best choice. Students will demonstrate knowledge through hands-on
projects that may include conducting research, creating a promotional plan, pitching a sales presentation, and introducing an
idea for a new product or service.
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Advertising is designed as a comprehensive introduction to the principles and practices of advertising. Students will gain
knowledge of techniques used in current advertising, including print, broadcast, and digital media. The course explores the
social, cultural, ethical, and legal issues of advertising, historical influences, strategies, media decision processes as well as
integrated marketing communications, and careers in advertising and sales promotion. The course provides an overview of
how communication tools can be used to reach target audiences and increase consumer knowledge.
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Career Preparation 1 provides opportunities for students to participate in a learning experience that combines classroom
instruction with paid business and industry employment experiences and supports strong partnerships among school,
business, and community stakeholders. The goal is to prepare students with a variety of skills for a fast-changing workplace.
This instructional arrangement should be an advanced component of a student’s individual program of study. Students are
taught employability skills, which include job-specific skills applicable to their training station, job interview techniques,
communication skills, financial and budget activities, human relations, and portfolio development.
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Career Preparation 1 provides opportunities for students to participate in a learning experience that combines classroom
instruction with paid business and industry employment experiences and supports strong partnerships among school,
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to OPT-0UT or let me know that you do not want Requests will be considered at appropriate times and when the
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our DECA social media accounts. to ask first, and then create an E-hallpass on their device.
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In accordance with the new Texas state law, the

following items are not allowed during school hours:
e Cell phones, Wireless/Bluetooth headphones,

Smart watches, iPads, Personal computers
*Refer toe the SAISD Cell Phone Policy for details & consequences, STUDENT SIGNATURE DATE

The San Angelo Independent School District does not discriminate against any employee or applicant for employment on the basis of race, color,

religion, sex, gender, pregnancy, national origin, age, disability, military status, genetic information, or any other basis prohibited by law.




