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We work to serve, guide, and elevate Colorado educators, students, 
and school systems.

CDE Facebook  |  CDE Twitter  |  CDE Linkedin  |  CDE Instagram

http://www.facebook.com/codepted/
https://twitter.com/codepted/
https://www.linkedin.com/company/colorado-department-of-education/
https://www.instagram.com/codepted/
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Campaign Overview

● Pigeon Week 2024 was a week-long social media campaign designed to highlight 
and celebrate the resources available in Colorado libraries. 

○ The campaign was designed around the Pigeon - the protagonist of author Mo 
Willems’ Pigeon book series. 

● The campaign also provided an opportunity to strengthen internal working 
relationships between the Colorado State Libraries Division and wider Colorado 
Department of Education.

● We also collaborated with Hidden Pigeon Company to launch Pigeon Week with a 
video from Mo Willems’ Pigeon highlighting Colorado libraries.

https://www.facebook.com/reel/1811311069359935/?s=fb_shorts_tab&stack_idx=0
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Campaign Execution

● We ordered 13 stuffed Pigeons who went on the road with our 
department’s Library Field Services staff; these staff members 
took photos and submitted short updates through a Google 
form. 

● Members of the department’s communications team also took 
a stuffed Pigeon to their summer district visits.

● The deadline for Pigeon Week content submissions was June 
4, and the department’s Chief Communications Officer used 
the submissions to create a week of content “stories” about 
the Pigeon’s adventures.
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Campaign Content and Highlights

27 unique posts | 107 posts across 4 platforms | 21 school and community libraries | 2 celebrity cameos
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Campaign Content and Highlights
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Campaign Performance
17 cities and towns visited |  93,000 impressions | 5% engagement rate*  | 0 buses driven 

*4% above year to date average


