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Opportunity 
Statement
How might we design a 
Summer Bridge 
experience for students 
and staff that is joyful 
and relevant, ensuring 
that students improve 
in literacy and develop 
agency?

LITERACY FOCUS

● Literacy rich experiences 

● Data driven decisions (invites and 

instruction)

STUDENT AGENCY

● Instructional practices promoting 

engagement and agency

PROGRAM FEATURES
● Budget

● Locations

● Targeted Students 3



Return on 
Investment

Curriculum-Based Assessments
● Focused on high leverage 

standards
● Standards-based rubrics 

STAR Renaissance Outcomes
● Spring to Fall
● > 55 SPG

DIBELS 8 (K-5) (6-8*)
● Increased identification of 

specific skills to target 
instruction 
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Literacy Rich Focus

Student Experience
● Skilled-based instruction 

in literacy and math

● Application of literacy 
skills through research 
and project development

● Relevant learning 
opportunities

Data Literacy Rich Community 
Partnerships 

● Peak Experience 

● Teacher Cadets

● Field Trips

● Guest Speakers

● Targeted invitations

● Curriculum-based 
assessments

● STAR (Spring 25-Fall 25 
          SGP 55+ or >)

● Progress monitoring
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Student Agency

Engagement
● Problem or Research 

Focused Learning
● Field Trips and Guest 

Speakers
● Agency rich learning 

design

Rigor
● Cognitive lift by 

students
● Rigorous Tasks 

and Instruction
● Active learning 

Activated Learners
● Focus on relevant, 

timely and 
applicable learning 
experiences

Community Connected 
● Community 

partnerships enrich 
learning 
experiences and 
provide relevant 
opportunities

56



Program Features

Sites

● West
● Grant
● Henry
● RJWC (Wasson)

Transportation

Transportation to and 
from each K8 site

Dates and Times

● Four weeks
● June 2-June 27
● HS ONLY-May 

28-June 25
● 5 days a week; 8:30 

a.m. to 1:30 p.m.

Class Size

● 20-25 students

67


