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Thank you for reading the Oakland Schools Brand
Standards and Style Guide. This document will
outline how to express the OS brand visually

and our position in the view of the public.
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The following pages detail our positioning:
brand values, brand personality, positioning
statement and brand expression.
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SAMPLE BRAND APPLICATIONS

Brand Panels

“If Oakland
Schools hadn’t
been involved
with the Pontiac
School District,

+ the district

wouldn't exist

today.”

oakland.k12.mi.us

N

Brenda Carter
Pontiac Schools Board of Education

$52.7M

EVERY STUDENT. EVERY DAY.

BRAND STANDARDS AND STYLE GUIDE

PONTIAC SCHOOL DISTRICT'S GENERAL
OPERATING FUND DEFICIT (MILLIONS)

13, the largest in

n a per pupil basis.

Technology Servic
Ponti; chool D

all compliance issues
addressed and corrected.

42









	guildines
	BRAND STANDARDS AND STYLE GUIDE 
	Introduction 
	Table of Contents 
	Welcome 
	Positioning 
	Brand Values 
	Impact-minded 
	Responsible 
	Proactive 
	Comprehensive 
	Brand Personality 
	Smart/Simple 
	Optimistic 
	Dynamic 
	Empathetic 
	Positioning Statement 
	Brand Expression 
	Logos and Taglines 
	Horizontal Stacked Logo 
	Horizontal Logo 
	Stacked Logo 
	Horizontal Wordmark 
	Stacked Wordmark 
	Logomark 
	Tagline 
	Clear Space 
	Incorrect Usage 
	Program Positioning and Logos 
	Program Branding Example 
	Oakland ACE Brand Expression 
	Program Wordmarks 
	Department Wordmarks 
	Visual Identity 
	Color Palette 
	Primary 
	Secondary 
	Typography 
	HEADLINE 
	SUBHEAD 
	BODY COPY 
	HK Grotesk Font Family 
	HK Grotesk 
	Clarendon URW Extra Narrow Font Family 
	Alternative Type Faces 
	Photography Direction 
	Photography Samples 
	Incorrect Photography Usage 
	Iconography 
	Sample Brand Applications 
	Brand Panels 
	Meet Lily Jeffries 
	Our goal? To maximize her future. 
	Brand Panels 
	Brand Panels 
	Brand Panels 
	Brand Panels 
	VIRTUAL LEARNING ACADEMY CONSORTIUM 
	Stationary 
	Email Signature 




