
Comparing the two data sets shows how the automotive industry 

targeted different demographics based on socioeconomic trends. In 

the 1960s, during the counterculture movement and focus on the 

EPA, mainstream cars shifted towards artisanal ranking, while the 

best-acclaimed cars focused on innovation. The shift in artisanal 

quality reflected the younger generation's involvement in protests 

against the war and government. High-end cars of the decade 

reflected class division during times of economic downturn. During 

the Great Recession and 9/11 Terrorist Attack in the 2000s, 

mainstream automobiles solely focused on ruggedness. In contrast, 

the Bugatti Veyron became the best-acclaimed car and symbolized 

regality and future prosperity for high-class individuals. This same 

trend appears in during the Great Depression of the 1930s when the 

common autos only focused on ruggedness and survival. Compared 

to the Ford Roadster, the Bugatti Type 57SC Atlantic still emits the 

same level of sovereignty today as it did when it was first built. 

This furthers the argument that, despite any economic event, 

high-end autos focus more on the consumer than the economic 

landscape they’re living in. Using these trends from our 

socioeconomic, car manufacturers can analyze the current 

landscape and how new lines of cars can be designed optimally. 

Socioeconomics isn’t the only driving force affecting car design, 

but they greatly influence consumer behavior, leading to change.

I will be researching the car’s aerodynamics (i.e., body lines, curvature, drag, 

wheelbase), sentiment (strong, rugged, utility, innovational), and how they have 

changed over time due to socioeconomics. I aim to find a correlation between 

socioeconomic periods (wars, recessions, social issues) throughout history and 

how that affected this areas of study.

***Special thanks to David Hilton and Jun Shen  for helping make 
this project possible. 
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The research will be pure research, seeing how I am not conducting any 

experiments or creating new theories, only improving upon existing research. 

My data will consist of quantitative data such as drag coefficient, car 

measurements and fuel economy, and qualitative data such as the cars’ 

sentiment (strong, artisanal, innovative, utility). My methodology is 

observational because I will not be conducting an experiment, solely making 

observations. The general population I wish to study will be the most popular 

automobile during the socioeconomic era I research (Obama Era, Iran War, 

Watergate Crisis, Great Depression, etc.) and how it changes.

RESEARCH METHODOLOGIES 

Legend

Powerful/Strong: Performance-focused (1-4) 

Rugged: Durable (1-2), function over form (1-2)

Artisan: Streamlined (1-2), curvature-focused style (1), 

accessories (1) 

Innovative: New tech for the decade (1-4)

Utility: Basic (1), efficient transportation (2), cost efficient (1)

Regal: Status-focused (1-2), limited availability (1-2)

CAFE: US created CAFE in 1975 to improve fuel 

economy in cars and light trucks by penalizing 

automakers for producing inefficient vehicles. 

(Fuel Economy ← → Design)


