KRUM INDEPENDENT SCHOOL DISTRICT

Student
Storytellers
Program

> Students telling their own stories.




Key takeaways:

Increased coverage of
secondary schools

Students gain career-specific
skills and knowledge

Greater support for the district
How the program will work

Things
to discuss
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Where We Are

Our Mission

CTE Programs in Place

Krum ISD’s mission is to create a collaborative atmosphere with parents, Krum ISD has many CTE

students, and members of the community in order to ensure students will

programs in place that provide

reach their full potential by providing every child with an exceptional students the opportunity to

education. We will strive to prepare our students academically and socially
to embrace their future challenges, as well as ignite the desire to be lifelong
learners by providing a safe, respectful, and positive learning environment.

Platforms and Profiles
Krum ISD has over 50 district-

approved social media accounts, run
exclusively by staff. 14 of these are
the main sources of content- a
district and campus page each on
Twitter and Facebook, as well as 2
Instagram accounts.
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pursue career interests and gain
industry-specific knowledge and
skills in careers that interest them.

What We're Sharing

Currently, Krum ISD Social Media pages are filled with content captured by
Krum ISD Staff. At the campus level, sometimes principals take photos of
what they observe taking place. At both the campus and district level, the
PIO searches for content, visits campuses, takes photos, and then shares
that content.



— "If your community can see
yvour schools through the eyes
of your most valuable
stakeholders, they'll believe in
vour mission that much more.
That means your students are
natural marketers for your
schools." (SchoolCEO, 2021)
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Generation X and Millenials are likely

907

of our parent populations.

89722 of Gen X and 877z of Millenials are on Facebook.
467 of Gen. X and 8772 of Millenials are on Instagram
25% of Gen X and 427 of Millenials are on Twitter.
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Missed
Opportunities

Secondary students are
already creating their own
social media content.

Social media is a big part of many teens' lives. A 2018
Pew Research Center survey of nearly 750 13-to 17-
year-olds found that 4572 are online almost
constantly and 977 use a social media platform, such
as YouTube, Facebook, Instagram or Snapchat.

source: Mayo Clinic
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https://www.mayoclinic.org/healthy-lifestyle/tween-and-teen-health/in-depth/teens-and-social-media-use/art-20474437#:~:text=Social%20media%20is%20a%20big,%2C%20Facebook%2C%20Instagram%20or%20Snapchat.
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Student Voices
are Stronger

Student ambassadors are able to appeal
to younger audiences on social media,
enabling us to expand our reach and
engage with our students on a new level.

Letting students tell the story puts them
in the driver's seat and personalizes the
district.

Amplifying student voices in marketing
enables the community and prospective
families to see the district more clearly.
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How It Will
Work

Student-created content.

Students will capture content as they go
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Academics will get more attention.

Whenever something engaging happens in class, an
administrator or the PIO isn't always present, and teachers
aren't always thinking about storytelling opportunities and
taking photos of lessons. Students are already there, and can
easily create content that other students will find relevant.
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Students will attend
extracurricular events
like they normally do,
and publish
corresponding content
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Buildin
Career

s k- I I Students will learn graphic design, photography,

I s and copywriting skills, in addition to other crucial
marketing techniques needed for a career Iin

Marketing, Communications, or Public Relations.
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What They'll Learn

This program contains vital CTE education for students.

Choosing photos
& creating designs

Consistent brand
identity, eye-catching
design and
photography is the
difference between
success and failure in
marketing and
communications.

Writing
effective copy

Students know how to
be their voice; but can
they translate to the
tone and voice of a
company?
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Uploading
content

Publishing content is
one of the biggest
responsibilities of a
career in marketing and
communications.

Connecting
with followers

Reach, engagement,
and other statistics
determine the success
of a brand's online
presence.

Analyze and adapt.

Reviewing analytics
shows students what
works and what
doesn't. Regular
meetings to review
analytics will help
students learn what
campaigns to adapt
and how for increased
success.




Real World
Career
Experience
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“If it weren’t for Carroll ISD offering CMSI and

the leadership within that program,” Yonis says.

“I would not be in the position I am today. That
program started my career.”




ft 3
so wa re Students are already familiar with
Makes

using social media.
- Class Intercom is a program that lets
I h Is students create and submit the
content- but not publish it! That

safe remains controlled by th PIO.
a nd Various design softwares let

students work within their comfort

Sustainable

Analytic tools and reporting show

W il tak d t the success or failure of the content,
€ wi ake advantage and let us know where we need to

of the tools available. focus our attention.
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Contact Info.

Taylor Poston
Public Information Officer

Phone Number
940-455-7119

Email Address
taylor.poston@krumisd.net




