Career Prep — (2 credits)

Career development is a lifelong pursuit of answers to the
questions: Who am 1? Why am | here? What am | meant to do
with my life? It is vital that students have a clear sense of
direction for their career choice. Career planning is a critical
step and is essential to success. Career Preparation | provides
opportunities for students to participate in a work-based
learning experience that combines classroom instruction with
business and industry employment experiences. The goal is to
prepare students with a variety of skills for a changing
workplace. Career preparation is relevant and rigorous,
supports student attainment of academic standards, and

effectively prepares students for college and career success.

Entrepreneurship — (1 credit)

In Entrepreneurship, students will gain the knowledge and skills
needed to become an entrepreneur. Students will learn the
principles necessary to begin and operate a business. The
primary focus of the course is to help students understand the

process of analyzing a business opportunity, preparing a

business plan, determining feasibility of an idea using research,

and developing a plan to organize and promote the business

and its products and services. In addition, students will
understand the capital required, the return on investment

desired, and the potential for profit.

Business Practicum — (1 credit)

Practicum in Business Management is designed to give
students supervised practical application of previously studied
knowledge and skills. Practicum experiences occur in a paid or
unpaid arrangement and a variety of locations appropriate to
the nature and level of experience. Students implement B U S I | \ | ES S
personal and interpersonal skills to strengthen individual

performance in the workplace and in society and to make a

successful transition to the workforce or postsecondary

education. Students apply technical skills to address business

applications of emerging technologies.
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COURSE

Principles of Business, Marketing and
Finance - (1 credit) (Intro to Business)
Students gain knowledge and skills in economics and private
enterprise systems, the impact of global business, marketing
of goods and services, advertising, and product pricing.
Students analyze the sales process and financial
management principles. This course allows students to
reinforce, apply, and transfer academic knowledge and skills
to a variety of interesting and relevant activities, problems,

and settings in business, marketing, and finance.

Accounting | Dual Credit — Fall Semester.
(3 college credits, 1 high school credit)

Students investigate the field of accounting, including how it is
impacted by industry standards as well as economic, financial,
technological, international, social, legal, and ethical factors.
Students reflect on the is knowledge as they engage in the
process of recording, classifying, summarizing, analyzing, and
communicating accounting information. Students formulate
and interpret financial information for use in management

decision-making.

Business Law — (1 credit)

Students analyze the social responsibility of business and
industry regarding the significant issues relating to the legal
environment, business ethics, torts, contracts, negotiable
financial instruments, personal property, sales, warranties,
business organizations, concept of agency and employment,
and real property. Students incorporate a broad base of
knowledge that includes the legal, managerial, marketing,
financial, ethical, and international dimensions of business to

make appropriate business decisions.

Personal Financial Literacy Dual Credit -
Spring Semester.
(3 college credits, 1 high school credit)

This class is a study of the financial problems encountered by
financial advisers when managing family financial affairs.
Student will identify the concepts associated with the time
value of money; identify the differences among various savings
and investment programs and classes of securities; identify the
options for insurance; describe retirement and estate planning

techniques; explain owning versus renting real property; and

describe consumer protection legislation.

Business Management — (1 credit)
Students recognize, evaluate, and prepare for a rapidly
evolving global business environment that requires
flexibility and adaptability. Students will learn to analyze
the primary functions of management and leadership.
Topics will incorporate social responsibility of business and
industry. Students develop a foundation in the economical,
financial, technological, international, social, and ethical
aspects of business to become competent managers,
employees, and entrepreneurs. Students incorporate a
broad base knowledge that includes the legal, managerial,
marketing, financial, ethical, and international dimensions

of business to make appropriate management decisions.

Business Information Management | (1
credit)

Students implement personal and interpersonal skills to
strengthen individual performance in the workplace and in
society and make a successful transition to the workforce
and postsecondary education. Student apply technical
skills to address business applications of emerging
technologies, create word-processing documents, develop
a spreadsheet, formulate a database, and make an

electronic presentation using appropriate software.

Statistics and Risk Management — (1 credit)

Students will use a variety of graphical and numerical
techniques to analyze patterns and departures from patterns to
identify and manage risk that could impact an organization.
Students will use probability as a tool for anticipating and
forecasting data within business models to make decisions.
Students will determine the appropriateness of methods used

to collect data to ensure conclusions are valid.



