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THE RCS BRAND IS IN OUR HANDS

Our Christ-centered history and tradition at Rochester Catholic Schools (RCS) is with

us today as much as it was since our founding in 1877. For over a century, the value and
demand for a religious education in the Rochester Area has grown and is reflective in the
success of our present day school system. Today, Rochester Catholic Schools is a thriving
educational organization rooted in faith and values that has cultivated a community that
feels like family.

It is through our service and commitment that RCS exists as an amazing place of faith,
learning, and growth. We all play an important role in this culture and the experience
unique to Rochester Catholic Schools. In an effort to better communicate our solidarity
and shared history, we are now unified under a cohesive brand identity that represents us all.

Our brand has been built over time through our interactions with others and the
experience we deliver. Although our reputation is built on more than our appearance,

GROWING TOGETHER our brand identity will help to reinforce who we are, what we do, and why it mattersin a
IN MIN D, BODY & SPIRIT consistent way throughout our media and communication efforts.

The RCS brand identity serves as an important asset and tool to help us tell our story in a
compelling and cohesive way. However, this tool is only effective if we use it together and
use it consistently over time.

The standards that have gone into building this resource provide direction and help to
clarify ambiguities that may exist when we create media and communications for our
schools and school system.

The guidelines in this resource apply to every school and person that is communicating
on behalf of the Rochester Catholic School system. Thank you for treating the RCS brand
with care and intentionality, it is our face and visually represents our organization.
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O1. WHAT IS A
BRAND GUIDE?

DOCUMENT PURPOSE

Most simply put, a brand guide is a
document that is set up to govern how

a brand is communicated and visually
represented. This is important because
consistent brands have more impact on
their users. Such brands are stronger, more
user friendly, more valuable, and often

times, more credible.

A brand guide’s main strength allows for
multiple individuals to create marketing
and design materials that look as though
they were produced by one voice and
vision. Rules are laid out so the subjective
elements of design are removed, and an in-
depth brand personality has been created
to ensure all who work on this brand are
invested in and dedicated to the well-being
of this brand.
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DOCUMENT USE

Treat the guidelines laid out in this document
like the rule book for the brand. Refer to this
document when starting any project. Let it

be central to any and all marketing and design
pieces that are created. This document gives
guidance for communication in terms of
brand personality and vision, but also for
visual guidance on mark usage, brand colors,
and typography.
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02. BRAND PLATFORM

BRAND BACKGROUND

Rochester Catholic Schools (RCS) is a
thriving school system and faith-based
community built upon generations of
support and loyalty dating back to its
founding in 1877.The RCS system focuses
on a commitment to the three pillars of a
Catholic education: spirituality, academics,
and community. These pillars provide a
foundation that cultivate the development
of well-rounded students who are formed
in their faith, academically successful, and
conscious of their social responsibility.

BRAND MISSION

Our mission is the present state or purpose
of RCS that is communicated externally to
the public.

The Rochester Catholic Schools

develops the spiritual, social, emotional,

and academic growth of young people.
Nurtured within a Christ-centered learning
community and rooted in Gospel values,
Rochester Catholic Schools strives to foster

a culture of excellence where students grow
in wisdom, courage and character to become
critical thinkers, collaborative problem solvers,
creative visionaries and servant leaders who
bring hope to the world.

VISION STATEMENT

Our vision statement provides strategic
direction and describes what RCS aspires
to achieve in the future. This statement is

communicated internally to key stakeholders,
and serves as a north star’ to guide what we

hope to accomplish over time.

RCS aspires to be a school system unified
under a single brand identity and the
preferred choice by people of Christian
faith for premier pre-kindergarten through
high school education.
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BRAND PROMISE

Our brand promise is RCS's commitment
to deliver. This promise differentiates

our organization from others in the area,
motivates people to choose us and molds
our reputation. This commitment sets

the expectation for our organization to
deliver upon.

Forged by their participation in academic,
extracurricular, athletic, and campus
ministry programs, a RCS graduate will be
prepared to meet the demands of higher
education, contribute to society, and to
answer the call of Christian service.

BRAND TAGLINE

Our tagline is a short positioning statement
that helps to differentiate the RCS brand in
the marketplace.

Growing together in mind, body, and spirit.




02. CORE VALUES

CORE VALUES

These are the fundamental beliefs of
our organization. Core values help our
organization determine if we are on
the right path and fulfilling our goals
as an organization.

Faith

We believe our Catholic faith is the foundation upon which
our schools are built and the lens through which we view
the world and respond to the needs of others.

Service

We believe it is a gift, as well as our responsibility, to serve
the needs of humanity and the natural world in the name
of Christ and His Church to build His Kingdom on earth.

Humility

We believe that knowing oneself honestly and humbly
accepting our limitations allows the power and grace of
God to work through us, making all things possible.

Excellence

We believe that we give honor and glory to God when we
embrace and execute the highest standards of personal
excellence in all that we think, do and say.

Community

We believe that being an inclusive and welcoming school
community serves as a supportive and loving extension of
one’s own family.

Creativity

We believe the human imagination in action is essential to
inspiring innovative solutions to complex problems that
bring hope to the world.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

Respect

We believe that as people created in the image and
likeness of God we are called to honor the inherent beauty
and dignity of all members of Creation.

Integrity

We believe we are called to the highest standards and
principles of moral and ethical fortitude.

Stewardship

We believe that everything we have and all that we are
able to do are gifts entrusted to us by God to be honored,
protected and used wisely.

Compassion

We believe we model Christ’s love and mercy for humanity
when we respond with empathy and action to the realities
of others.
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02. BRAND PERSONALITY KEY MESSAGING

RCS is... We sound... Rather than...

WELCOMING

We embrace diversity, appreciate individual differences, Warm - Inviting Elitist - Unfriendly
support students from different cultures and backgrounds,
recognizing each child is a gift from God. All are welcome.

COMPASSIONATE

Providing a quality educational experience for each Sincere - Supportive Indifferent - Forceful
student through a commitment to service and treating
every person with dignity and respect.

TRUSTWORTHY
BRAND PERSONALITY Our community is a safe and secure environment for Honest - Dependable Cavalier - Capricious
+ KEY MESSAGING students to learn, participate in and thrive.
Our brand personality is the set of human
characteristics that provide a framework FAITHFUL
to help shape the el people feel about Our faith is living and vibrant within our schools. It Genuine - Loving Wavering - Impulsive

and connect with us as if RCS were a person. permeates all we are and do.
Our key messages are the main points we
want to communicate within the context

of our personality. Please find these key ESTABLISHED

messages explained in the adjacent chart.
We honor our history and heritage as we discover new Stable - Constant Edgy - Trendy

ways to grow with our shared values and traditions which
have been part of our foundation since 1877.
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BOOK

This symbol carries a dual significance.
The book represents that RCS provides
education for students both academically
(book of knowledge) and the faith (the
bible) within a singular experience.

HORIZONTAL LINES

These horizontal bars represent family,
school, church - the three essential
pillars that make a strong, vibrant and
successful Catholic school community.

CROSS

A symbol of sacrifice, hope, and
salvation, the cross is one of the most
recognized symbols of Christianity.

For RCS, the cross also serves as a
visual reminder to distinguish itself as a
religious school system.

ROCHESTER

CATHOLIC SCHOOLS

ROCHESTER

CATHOLIC SCHOOLS
LOURDES HIGH SCHOOL
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CLEAR SPACE

MARK CLEAR SPACE

When applying any of the marks in
applications or brand materials, follow the
designated rules for proper clear spaces
(free space) around the marks. The set

area around the mark should remain open.
Do not have marks touching other visual
or written elements, and do not have the
mark touch the edge of a page

or application.

In most cases, the clear space will be
determined by the size of the open book
icon within the mark. However, please
look to this guide for specifc elements to
define the clear space for each mark. In
cases such as the lettermark, where there
is no open book, please see the specific
examples in the following pages.

PLEASE NOTE: The tan lines around the
marks are only to show the clear spaces,
please do not reproduce marks with these
markings visible.

__
>

1B

Olupta sametus citiusa perunt et qui officiis eic tenis abori consed

que plam aligenda sed molorempora cum eaquis sectatum as num
rercill atquae doluptat harchilligni sendam qui dolupta vel moluptat

lam quamendia est, to et ant erspid que odi aut harum fugia consedios
venit aspe aces dit eveniscil ilit preperis quas id magnis ipiet molorem
nullabo. Itat moluptation et aut qui officiumet exerrora doluptas ea

num, nonseque laborem aute labo. Taspe vellaboriae. Ut et autem quam
recusam, omnimpernate nobitem vendeliquam, aut optatem debit et et
aspicabo. Aborati bustet ut qui ra dissed et fugiand ebitin repreptatus, et
volut perum voluptas enit dior sitaero volupietur? Aliquas peribus denime
volorum, cuptaepudi reprecta eosa corem dolorisque enem nihiliquas
venim voloremodio. Itatecea vent.

Olupta sametus citiusa perunt et qui officiis eic tenis abori consed

que plam aligenda sed molorempora cum eaquis sectatum as num
rercill atquae doluptat harchilligni sendam qui dolupta vel moluptat

lam quamendia est, to et ant erspid que odi aut harum fugia consedios
venit aspe aces dit eveniscil ilit preperis quas id magnis ipiet molorem
nullabo. Itat moluptation et aut qui officiumet exerrora doluptas ea

num, nonseque laborem aute labo. Taspe vellaboriae. Ut et autem quam
recusam, omnimpernate nobitem vendeliquam, aut optatem debit et et
aspicabo. Aborati bustet ut qui ra dissed et fugiand ebitin repreptatus, et
volut perum voluptas enit dior sitaero volupietur? Aliquas peribus denime
volorum, cuptaepudi reprecta eosa corem dolorisque enem nihiliquas
venim voloremodio. Itatecea vent.

Olupta sametus citiusa perunt et qui officiis eic tenis abori consed

que plam aligenda sed molorempora cum eaquis sectatum as num
rercill atquae doluptat harchilligni sendam qui dolupta vel moluptat

lam quamendia est, to et ant erspid que odi aut harum fugia consedios
venit aspe aces dit eveniscil ilit preperis quas id magnis ipiet molorem
nullabo. Itat moluptation et aut qui officiumet exerrora doluptas ea

num, nonseque laborem aute labo. Taspe vellaboriae. Ut et autem quam
recusam, omnimpernate nobitem vendeliquam, aut optatem debit et et
aspicabo. Aborati bustet ut qui ra dissed et fugiand ebitin repreptatus, et
volut perum voluptas enit dior sitaero volupietur? Aliquas peribus denime
volorum, cuptaepudi reprecta eosa corem dolorisque enem nihiliquas
venim voloremodio. Itatecea vent.
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COMPUTER LAB

220

PLEASE NOTE:

Examples shown here are scaled down
representations of RCS applications using
the proper clear space around marks. The
purpose of these examples is to illustrate
clear space, please do not produce or use
these examples.
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OFFICIAL SEAL +
+ MEDALLION

OFFICIAL SEAL MEDALLION

The Official Seal will be reserved for

only the most formal uses to represent
the School system. Using the seal in the
appropriate contexts will add authority and
authenticity to important documents.

The medallion is a more universally used
mark for the School system. It can be used
in more informal applications, and can
serve as a alternate mark when the
primary mark is not suitable. These
instances may be related to shape and
size of the primary mark or production
restrictions in terms of merchandise or
other physical applications.

Applications include:

- Diplomas

«  Transcripts

- High level materials

. Podiums at formal occasions

«  Library book plates

- Invitation to most formal events

. Communication from the Director
of Schools Office

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE PAGE 25



ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE




......................................................................................

E ROCHESTER |
[ rovroes s scrooL © ROCHESTER
m CATHOLIC SCHOOLS

 LOURDES HIGH SCHOOL

...............................................................................................

ccccccccccccccc
I LOURDES HIGH SCHOOL . m
0.5 in.

ROCHESTER

CCCCCCCCCCCCCCC
LOURDES HIGH SCHOOL

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE




...........................................

CATHOLIC SCHOOLS E E

HOLY SPIRIT CATHOLIC SCHOOL ROCHESTER
........ ........................................ | ....................................................................... , CATHOLIC SCHOOLS

.............................................................................................................

M | ROCHESTER
0.5 0. | \r—pemf CATHOLIC SCHOOLS
I HOLY SPIRIT CATHOLIC SCHOC 0.5 In I m
ROCHESTER

OOOOOOOOOOOOOOO
HOLY SPIRIT CATHOLIC SCHOOL

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE




...............................................................................................

PR Rt I I R A D I I R R I I I Y

.................................................................................................................................

ROCHESTER
E CATHOLIC SCHOOLS B E

7 ST.FRANCIS OF ASSISI SCHOOI_E ROCHESTER

;

o T g E 5 CATHOLIC SCHOOLS |
[I] """""" ES.T.-...ERA.N..C.IS..QF...ASS@.ISI...S.C.HQ.Q.L% '''''''

CCCCCCCCCCCCCCC
I ST. FRANCIS OF ASSISI SCHOOL 0.5 in m

ROCHESTER

CCCCCCCCCCCCCCC
ST. FRANCIS OF ASSISI SCHOOL

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE




R I L T S

E —/ ST.JOHN THE EVANGELIST/E
NP ST.PIUS X SCHOOL

ROCHESTER
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ROCHESTER

CATHOLIC SCHOOLS

ST. JOHN THE EVANGELIST/
ST. PIUS X SCHOOL

ROCHESTER

CATHOLIC SCHOOLS

ST. JOHN THE EVANGELIST/
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ST. JOHN THE EVANGELIST/
ST. PIUS X SCHOOL
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GROWING TOGETHER
IN MIND, BODY & SPIRIT
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GROWING TOGETHER
IN MIND, BODY & SPIRIT - I@S
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USE WITH COLOR

COLOR USAGE

When at all possible, the mark should be
shown on backgrounds that are white, or
any brand color (RCS Gold, RCS Purple,
RCS Light Purple). The mark should

be shown in white when on a colored
background, or can be shown in RCS
Purple(s) when on white backgrounds.

PLEASE NOTE: The Official Seal, Medallion
must always be shown in RCS Purple (or
Black when color is not an option).

When using a two color mark, the primary
mark (school system and individual
school) should always be shown with RCS
Purple and RCS Light Purple as illustrated
in this document. In a one color situation
use either RCS Purple, White, or RCS Grey.

2
=

ROCHESTER

CATHOLIC SCHOOLS

2
=

ROCHESTER

CATHOLIC SCHOOLS

N

ROCHESTER

CATHOLIC SCHOOLS
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RCS MARK SUMMARY

Mark SUMMARY

01. Primary Mark Horizontal

02. Primary Mark Stacked

03. Primary Mark - Individual School
Horizontal

04. Primary Mark - Individual School Stacked

05. St. Francis of Assisi School Stacked

06. St. John the Evangelist / St. Pius X
School Stacked

07. Holy Spirit Catholic School Stacked

08. 1877 Mark

09. Coat of Arms + Tagline

10. RCS Coat of Arms

11. Lettermark + Tagline

12. Lettermark

13. Official Seal

14. Medallion

[ | ROCHESTER

+ CATHOLIC SCHOOLS

[
+

ROCHESTER

CATHOLIC SCHOOLS

[1] | ROCHESTER

CATHOLIC SCHOOLS

I LOURDES HIGH SCHOOL

M
+

ROCHESTER

CATHOLIC SCHOOLS

LOURDES HIGH SCHOOL

[
+

ROCHESTER

CATHOLIC SCHOOLS

ST. FRANCIS OF ASSISI SCHOOL

M
+

ROCHESTER

CATHOLIC SCHOOLS

ST. JOHN THE EVANGELIST/
ST. PIUS X SCHOOL

M
+

ROCHESTER

CATHOLIC SCHOOLS

HOLY SPIRIT CATHOLIC SCHOOL

(1]

18 77

GROWING TOGETHER
IN MIND, BODY & SPIRIT
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C S GROWING TOGETHER
IN MIND, BODY & SPIRIT
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IMPROPER MARK USE

MARK DON’TS

01. Do not stretch any mark
02. Do not rotate any mark

03. Do not change proportions
of any mark

04. Do not change the font or
color within any mark

05. Do not apply any effects to
any mark

06. Do not add any additional
elements to any mark

07. Do not change colors within
any of the marks

08. Do not change opacity of any
of the marks

09. Do not squish any mark

10. Do not place anything within
the clear spaces for the mark

OURDES HIGH SCHOOL

OCHESTER

CATHOLIC SCHOOLS

HOLIC SCHOOLS
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COLORS AND USAGE

BRAND COLORS

At the heart of this brand are the two RCS
Purples. Building a brand centered around
purple is unique and offers strategic brand
benefits. The color also has symbolic
meaning, as it represents rarity and

value dating back to ancient times, and

is neutral in terms of gender, ages, and
backgrounds. Use the purples proudly.

RCS Gold is a strong compliment to the
RCS Purples and it should be used as an
accent element. Refrain from showing
marks in this color. Keep it in the brand
palette as a treat for the user.

*When working with large areas of text
such as a letterhead, publication, or email,
please use RCS Grey. This color is more
formal than RCS Purple, more legible for
large areas of content, and is warmer and
more approachable when compared to
100% black.

RCS PURPLE:

HEX - #482666
RGB-72,37,101
CMYK -85, 100, 28, 18
PMSC -269 C

PMSU - MEDIUM PURPLE U

*RCS GREY:

HEX - #4d4d4f
RGB-77,77,79
CMYK-0,0,0, 85

*Typography and
backgrounds only.

RCS LIGHT PURPLE:

HEX - #6f439a
RGB-111,67, 154
CMYK-68,88,0,0
PMSC - 7678C
PMSU - VIOLET U

RCS GOLD:

HEX - #f9bedb
RGB - 249, 190, 75
CMYK-2,27,81,0
PMSC-142C
PMSU-122U

i

ROCHESTER ———erm

CATHOLIC SCHOOLS
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RCS LIGHT
PURPLE

COLOR USAGE

RCS marks should only be shown in

RCS Purple, RCS Light Purple, Black,
or White. Showing the mark in limited
colors will create an identity with high
recognizability and associations.
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EXPANDED
COLOR PALETTE

SECONDARY BRAND COLORS

As seen in the previous section, the
primary brand colors are the only colors

that should be used for mark applications.

However, throughout the rest of the
brand there are many opportunities for
additional colors to be used.

To reflect the vibrant, authentic, and
welcoming environment within RCS, this

secondary color palette has been created.

These colors should be used to support
the primary brand colors in any and all
applications.

RCS RED:

HEX - #872341

RGB - 136, 34, 65
CMYK - 33,96, 60, 28
PMSC - 202c

PMSU - 201u

RCS CREAM:

HEX - #F4E9C9
RGB - 244, 232, 201
CMYK-4,6,23,0
PMSC - 7499c¢
PMSU - 7499u

RCS MEDIUM RED:

HEX - #BE3144
RGB - 189, 50, 68
CMYK-19,94,72,7
PMSC-1797c
PMSU - 199u

RCS TAN A:

HEX - #C1B9A7
RGB - 194, 185, 168
CMYK - 25,23,33,0
PMSC -7535c¢
PMSU - 7536u

RCS ORANGE:

HEX - #F05941
RGB-243, 115,94
CMYK-0,68,67,0
PMSC - 7416¢
PMSU - 164u

RCS TAN B:

HEX - #C1B9A7
RGB - 213, 210, 203
CMYK-16,13,17,0
PMSC - 7534c¢
PMSU - 7534u

RCS PRIMARIES CAN BE USED WITH ALL OTHER RCS PRIMARIES

L]

—
HEN HE

RCS PRIMARIES CAN NOT BE USED WITH ALL RCS SECONDARIES

1T 'TTE

EEE 0/ EE
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COLOR PAIRINGS

The RCS color palette is vibrant and
features highly saturated colors. Because
of this range, certain colors should not

be used directly next to other colors. The
colors shown with the magenta slash
through them should not be used directly
with the Primary Color.

By avoiding these specific color parings,
the brand will be user friendly and prevent
unnecessary or unwanted visual contrast
or dissonance.

An application as a whole (or even a page
within a larger application) can utilize all

brand colors. Please just avoid directly
placing two unapproved colors next to
each other.
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GOTHAM BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890-=!1@#$% " &*()_+

GOTHAM BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890-=!@#S%"N&*()_+

GOTHAM BOLD, 25 PT.

Gotham Book, 15 Pt. Leading 18.

Gotham book, 8 pt. Tracking 0. Bemquem nos norit. Dicid aucivius Catique patanum audace firte
es Martata, dionotam senius et, ceperis oret dum poenarbis. Sicaeteatua iam diem prem maiorac
re moent conu converus, C. M. Igitata re et; hacepse aucondem, P. Ad cultuus obusse imaximus
omne mentiur ad Catalati, cont.

GOTHAM BOLD, 9 PT.

Gotham book, 9 pt. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam se-
nius et, ceperis oret dum poenarbis. Sicaeteatua iam diem
prem maiorac re moent conu converus, C. M. Igitata re et;
hacepse aucondem, P. Ad cultuus obusse imaximus omne
mentiur ad Catalati, cont.

GOTHAM BOOK

RCS

ROCHESTER CATHOLIC SCHOOLS

wwwwwwwww .org
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HEADER

SUBHEADER

— BODY

HEADER

BODY

DETAILED
HEADER

When used as a headline
without supporting body copy,
please create short headlines
with only two words, when
possible. When this format is
present, please use Gotham
Bold for the first word, and
Gotham Book for the second.

When used in conjunction
with multiple headers, ex. the
chapters in this brand guide,
please follow this rule for all
headers or default to all bold
for the entirety of the header.
Do not mix detailed with
standard headers in the same
piece.

CENTER ALIGNED CONTENT

When using two lines of
type or less the content may
be center aligned to the
application.




TYPOGRAPHY + USAGE

COLORED BACKGROUND

Brand typography should be shown only
in black or white, or any of the approved
brand colors.

White should be the default typography
treatment when working with colored
backgrounds, although other brand colors
are permitted - see pages 96-7 for specific
examples of color usage.

GOTHAM BOLD, 9 PT. BLACK BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS PURPLE BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS LIGHT PURPLE BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS GREY BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS GREY.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS PURPLE.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS LIGHT PURPLE.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS RED.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS MEDIUM RED.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

ROCHESTER CATHOLIC SCHOOLS BRAND STYLEDGUIDE

COLORED TYPOGRAPHY

When showing typography on a white
background, please use only brand approved
colors. Do not use RCS Gold, RCS Cream, RCS Tan
A or RCS Tan B on a white background.

Please keep the color of the typography
consistent between header and body copy.
If the header is RCS Purple, the body copy
should also be RCS Purple.
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IMPROPER
TYPOGRAPHY USEAGE

TYPOGRAPHY DON’TS

01. Do not show certain pairings
of colored type on a colored
background.

02. Do not change tracking of
a set of typography.

03. Do not use multiple colors
within one paragraph.

04. Do not center align any
paragraphs of typography

05. Do not show typography in
these brand colors on a white
background.

(Center aligning copy is only
allowed when the content
consists of only a header and
subheader or if the content
contains two lines of type
or less.)

o1

GOTHAM BOLD, 9 PT.

Gotham book, 9 pt. Tracking 0. Bematieni inos norit. Dicid
aucivius Catique natanium audace firte es Martata, diono-
taii senius et.

02 05
GOTHAM BOLD, 9 PT.

Gotham book, : racking 100.
Bem nos norit. Dicid aucivi-
Us Catique patanum audace firte
es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT.

Gotham book, 9 pt. Tracking 100. Be
Dicid aucivius Catique
dionotam s -

S norit.
ace firte es Martata,

03

Gotham book, 9 ng 100. Bemquem nos
norit. Dici ucivius Catique patanum audace
irte es Martata, dionotam senius et.

04
GOTHAM BOLD, 9 PT.

Gotham book, 9 pt. Tra - Bemqguem nos
norit. Dici Tvius Catique patanum audace
firte es Martata, dionotam senius et.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

’,"/__/,
_bemos
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ICON SYSTEM

RCS ICONOGRAPHY

RCS icons should be shown in outline
only. They may be shown in any brand
color determined on their context. When
building RCS icons, please make sure of
the following:

«  One line break per icon

+  One freestanding line pericon

«  Sharp square corners and also
rounded areas

«  Rounded line when broken

CONTACT

Please submit all questions and icon needs
to Laura Smith.

Laura Smith
507.424.1817
Ismith@rcsmn.org
WWW.rcsmn.org

LINE BREAK

FREE LINE

ROUNDED AREAS

POINTED CORNERS

G*J’D-P

CHURCH SCIENCE

T
0|0 |0

CHALICE LOCKERS

9 2

LOCATION BIBLE

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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WEB ASSETS

NOTEBOOK

X<

MAIL

PERSON

>

GRADUATION

EVENT

BRAIN

L

Ajc)

PRESCHOOL

X +

MATH

SPORTS PENCIL

GOALS

@

MINNESOTA

o

DIPLOMA

OPPORTUNITY

MUsSIC
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PATTERN O1
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a way as to create a textural and @ Dieor % % ‘\e»g% ’</’> N2 background for large areas of content.
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fk\» @ // FROR . overlaid content. The RCS Tapestry will

provide an authentic richness to any print
or digital marketing piece.
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ROCHESTER CATHOLIC SCHOOLS ouR REsOURCES

“RCS is a place where
students are leaders

- critically thinking,
collaborating and
pushing the limits in
an environment that
promotes respect
and compassion for
one another. Those
who enter as young
children, leave as STUDENTS EXCEED LOCAL,
accomplished men and STATE, & NATIONAL SCORES.

women prepared for
100% [

college and career.”
OF GRADUATES
GO ON TO PURSUE HIGHER
EDUCATION, MILITARY, AND
PROFESSIONAL SPORTS.
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THE BIG PICTURE

AESTHETIC
VOCABULARY

This page is an at-a-glance version of
the brand. Please refer to the remainder
of this document for more specific
usage guidelines.

This brand should feel vibrant, modern,
and polished. These terms can be applied
directly to various design elements such

as color, containers, and typography, to
ensure the brand is correctly portrayed.

|

- -

VIBRANT COLOR BLOCKING

Color blocking is a term to describe
how high-contrast colors interact when
placed directly next to one another.
Please use one of the color pairings
shown here when working with large
areas of color.

The color interactions will help the brand
feel vibrant and energetic.

45%

I I I I
VIBRANT PROPORTIONS

It is important to regulate how frequently
different brand colors are used. To

ensure vibrancy without over-saturation,
please keep ample white space to offset
the brand colors. See this chart for
specific key proportions to be aware of.

MODERN REPRESENTATION

The RCS brand is authentic. This can be visually portrayed

by showing photos and design elements that feel natural and
unedited. When showing photos specifically, please do not
constrain the photos into a shape. They should be shown as
rectangles or squares. The content within the photos should
appear to be unedited. Do not apply filters or dramatic effects
to any RCS photography.

*Please note this is only a to illustrate a point. Please do not
use any non-approved photography.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

GOTHAM BOLD, 9 PT.

Gotham book, 9 pt. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam se-
nius et, ceperis oret dum poenarbis. Sicaeteatua iam diem
prem maiorac re moent conu converus, C. M. lgitata re et;
hacepse aucondem, P. Ad cultuus obusse imaximus omne
mentiur ad Catalati, cont. Martata, dionotam senius et,
ceperis oret dum poenarbis. Sicaeteatua iam diem prem
maiorac re moent conu converus, C. M. Igitata re et; ha-
cepse aucondem, P. Ad cultuus obusse imaximus omne
Martata, dionotam senius et, ceperis oret dum poenarbis.

POLISHED TYPOGRAPHY

To help the brand feel refined and polished, please always use
san serif typography, specifically Gotham. Typography should
always be left aligned. Typography should also always be one
color - either all RCS Purple, all RCS Grey, or all White.

Please see the specific typography section, begining on page
59 of this document, for more detailed typography usage.
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BRAND PHOTOGRAPHY

GENERAL GUIDELINES

RCS photography should reflect
the authenticity, vibrancy, and
welcoming personality of the
brand. Using photography with
natural light, strong depth of
field, and genuine subjects will
achieve the desired look and feel.
Photography that follows these
guidelines will enhance the brand
materials and visually reinforce
the brand’s written and verbal
communication and messaging.

Use a camera angle that feels

as though the viewer is taking
part in the activity/photograph.
Also, using natural lighting with
minimal (if any) post production
editing. The photos should feel
as close to reality as possible
while remaining professional
and high-quality.

Please work with photos that
meet the following criteria:

«  High quality/resolution
«  Lots of color in images (either
on subjects or in background)
«  Shots are well lit
+ Low noise
«  Focus on achievement
or community

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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BRAND PHOTOGRAPHY

SHOTS BY TYPE

Regardless of the type of shot (portrait,
group, etc.) the RCS brand photos should
reflect at least one of the following

five contexts (academic, achievement,
extracurricular, community, spirituality).

¢ Single Student (portrait)
- rule of thirds for subject
placement
- subject should be
isolated
- shallow depth of field

e Small Group (2-5)
- photos are taken at eye
level of group
- whole group is in focus

e Extracurricular
- team/group: eyelevel
- images that
communicate teamwork
or achievement

e Large Group
- photos to be taken from
ariel view and/or
downward angle

e Building/Architecture
- Everything in focus
- Wide angle shots

SMALL GROUP (2-5)

T

i !["'l ]".Il'[l‘“.fll'd

il Al
T _':,' ] 4 L .l"-lr__L
5 '.‘_ {"3 i A

2oy

-
o Py

e

S

LARGE GROUP

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

LARGE GROUP
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BRAND PHOTOGRAPHY +

WEB

Web photography should follow the same
rules as laid out in the General Guidelines,
however, web header photography may
utilize a linear gradient of RCS purple
overlaid on an image.

Additionally, images may be contained in
various shapes (rectangles, shield, etc.)
in order to serve as buttons for navigation
throughout the site. In these instances,

4 . \ B

it may be necessary to overlay an image (o) SCHEDULE A~ 0LL YSUPPORT
with type. Please follow all typography 1 oo /O - ', W Oli?,# | NE /L
rules when doing SO. of graduates go on to pursue - ? £ o

N

higher education, military, or
athletics
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BRAND PHOTOGRAPHY

PHOTOGRAPHY TERMS

Rule of Thirds: Divide the environment
of the photo into thirds both horizontally
and vertically. Align the subject of the
photo to any of these grid lines for a more
compelling photo composition.

Resolution: Photos with high-resolution
are not pixelated and appear crisp and
smooth at their production size.

Depth of Field: The zone of acceptable
sharpness within a photo that will

appear in focus. In every picture there is

a certain area of your image in front of,
and behind the subject that will appear

in focus. Shallow depth of field means the
background of the photo will likely be blurry,
reinforcing the importance of the subject.

Bokeh: The visual quality of the out-of-
focus areas of a photographic image,
especially as rendered by a particular lens.

RULE OF THIRDS

LOW RESOLUTION

HIGH RESOLUTION

LOW NOISE

WIDE ANGLE PHOTOGRAPHY

Noise: The commonly-used term to
describe visual distortion. It looks similar
to grain found in film photographs, but can
also look like splotches of discoloration
when it’s really bad, and can ruin a
photograph. Noise tends get worse when
you're shooting in low light.

Wide Angle Photography: Focal length
is the distance, in millimeters, from the
optical center of your lens to the film

or sensor when your lens is focused at
infinity. Practically speaking, the important
thing to remember is this: the shorter the
focal length of the lens, the wider the field
of view, and the more you'll be able to fit

in your frame.

Aerial Photography: Photographs taken
of the ground from an elevated/direct-
down position. The camera can or cannot
be supported by the ground (tripod vs.
airplane).

AERIAL PHOTOGRAPHY
ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE PAGE 75
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PRINT FILE TYPES

EPS

EPS format is a vector image. Use this file when working
with vendors for applications such as printing merchandise
or materials. Use EPS files whenever possible. EPS
preserves background transparency.

PDF

PDF formats allow you to view a high-resolution vector
based image without requiring specific software. PDF files
offer nearly limitless sizing without degradation of quality.

DIGITAL FILE TYPES

PNG - Digital

PNG formats preserve background transparency and
is most suitable for web applications - email signature,
website, etc.

JPG - Digital

JPG format is made up of pixels. It is most commonly used
on electronic screens as part of a website. Something to
note, JPG files always have a solid color background, you
can’t display a JPG with a transparent background. This
file type can not be infinitely scaled, and must be used at
100% of original size or smaller.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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BRAND MATERIALS

PRINT MATERIALS

Stationery design is standardized across
the school system. It's important we look
our best when representing Rochester
Catholic Schools.

Letterhead and business cards are the
most formal expressions of our brand
identity. Letterhead designs have been
created for the school system and each
school within our system. The Official Seal
version is reserved for communications
from the Director of Schools Office.

A template is available for you to craft
letterhead communications. Contact Laura
Smith for the Letterhead Template.

Need to place an order or re-order?

Please note, the layouts shown in these
templates shall be used for all entities
within the RCS system (The Nest, RCS,
RCS Individual Schools, and the Eagle
Athletics).

Contact Laura Smith to place an order

for your branded print materials or to
learn more about your specific application
needs.

Laura Smith
507.424.1817
Ismith@rcsmn.org

EI ROCHESTER

7 CATHOLIC SCHOOLS
-
>

ROCHESTER
CATHOLIC SCHOOLS

Department of Advancement
1710 Industrial Drive NW
Rochester, MN 55901
507.424.1817

www.rcsmn.org

LETTERHEAD

Department of Advancement
Scale: 50%

ROCHESTER

A
H | ROCHESTER
CATHOLIC SCHOOLS
B
ROCHESTER
CATHOLIC SCHOOLS
ST. FRANCIS OF ASSISI SCHOOL
@

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

MICHAEL BRENNAN

DIRECTOR OF SCHOOLS
Central Office

507.424.1817 ext. 123
mbrennan@rcsmn.org
Www.rcsmn.org

2800 19th Street NW, Rochester, Minnesota 55901

LAURA SMITH 18 m 77
N BUSINESS CARDS

COMMUNICATIONS
& MARKETING SPECIALIST A | Official

Department of Advancement

B | RCS General
507.424.1817 ext. 123 C | School Specific
Ismith@rcsmn.org Scale: 75%

www.rcsmn.org

2800 19th Street NW, Rochester, Minnesota 55901

BARB PLENGE 18 m 77

PRINCIPAL
St. Francis of Assisi School

507.288.4816
bplenge@rcsmn.org
www.rcsmn.org

318 11th Avenue SE, Rochester, Minnesota 55904
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BRAND MATERIALS

PRINT MATERIALS

Stationery design is standardized across
the school system. It's important we look
our best when representing Rochester
Catholic Schools.

Fold over note cards are have been

created for the school system and each

school within our system. The Official Seal

version is reserved for communications

from the Office of Director of Schools. A

Need to place an order or re-order?

Please note, the layouts shown in these
templates shall be used for all entities
within the RCS system (The Nest, RCS,
RCS Individual Schools, and the Eagle
Athletics).

Contact Laura Smith to place an order

for your branded print materials or to

learn more about your specific application B
needs.

Laura Smith
507.424.1817
Ismith@rcsmn.org

ROCHESTER

CATHOLIC SCHOOLS

ROCHESTE
w

RCS

ATH

C SCHooOLS

9

6x4in NOTE CARDS

A | RCS General Front
B | RCS General Back
C | Interior
Scale: 60%

RCS

B ROCHESTER CATHOLIC SCHOOLS
wwwwwwwwwww

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

6x4in NOTE CARDS

A | RCS Official

B | RCS Official Back
C | Interior

Scale: 60%
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RCS

wlll

5.5x8.5in Notepads

A | Official
B | RCS General
C | RCS General
Scale: 60%

ROCHESTER CATHOLIC SCHOOLS ROCHESTER CATHOLIC SCHOOLS ROCHESTER CATHOLIC SCHOOLS
A www.rcsmn.org B www.rcsmn.org C www.rcsmn.org
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ROCHESTER
7 crmmovic scuoois

ROCHESTER CATHOLIC SCHOOLS.
2800 19th Street NW
W

www.rcsmn.org

lEl ROCHESTER

CATHOLIC SCHOOLS

ROCHESTER CATHOLIC SCHOOLS
2800 19th Street NW

Rochester, MN 55901

www.rcsmn.org

I: :' ROCHESTER
CATHOLIC sCHOOLS
7 LOURDES HIGH SCHOOL

ROCHESTER CATHOLIC SCHOOLS.

wanrcsmn.org

I : : l ROCHESTER
—f caTHouic scuooLs
“; LOURDES HIGH SCHOOL

ROCHESTER CATHOLIC SCHOOLS
2800 19th Street NW

Rochester, MN 55901

www.resmn.org

El ROCHESTER

CATHOLIC SCHOOLS
>/ LOURDES HIGH SCHOOL

ROCHESTER CATHOLIC SCHOOLS
2800 19th Street NW

Rochester, MN 55901

www.rcsmn.org

m ROCHESTER

q_ CATHOLIC SCHOOLS
-

ROCHESTER CATHOLIC SCHOOLS
2800 19th Street NW

Rochester, MN 55901

www.rcsmn.org

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

ENVELOPES

A | RCS General 9x12in

B | School Specific 9x12in
C| RCS General 10x13in
D | RCS General 10x13in
Scale: 30%

ENVELOPES

E | RCS General 9x4.125in
F | School Specific 9x4.125in
Scale: 60%
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BRAND MATERIALS +

RCS STRATEGIC GOALS

Am
CATHOLIC IDENTITY

RELIGIOUS EXPERIENCE

ROCHESTER

PRESCHOOL TO HIGH SCHOOL GRADUATION
GROWING TOGETHER IN MIND, BODY & SPIRIT

WE BELIEVE A LOVE FOR
LEARNING STARTS WITH A

@FOUNDATION
A e e

AND OTHER £X

OFFERED AT LOURDES
HIGH SCHOOL.

MARKETING MATERIALS

Marketing materials serve as a tool to
communicate the value and benefit of a
Catholic education at Rochester Catholic
Schools. All media created for marketing
will be designed to reflect our brand identity.

5 LOCATIONS

$2.97 million @ ACADEMIC EXCELLENCE

DOLLARS IN TUITION SUPPORT
] HesT
ONE SYSTEM A DYNAMIC 21ST CENTURY WORLD

STUDENT TO
=][c 4 TEACHER RATIO
FAMILY

‘GRADES 5-12 PARTICIPATE IN
EXTRACURRICULAR ACTIVITIES.
PRESCHOOL

KINDERGARTEN ON AVERAGE, GRADE SCHOOL SCORES
FALL WITHIN THE 90TH PERCENTILE ON
GELEST NATIONAL ASSESSMENTS IN READING

HIGH SCHOOL AND 85TH IN MATH. =

o

PERSONALIZED APPROACH

MARKETING MATERIALS

A | RCS Overview
Scale: 25%

27.5 90%
B | Strategic Goals

Scale: 8%

Am#s
ALLOW US TO OPERATIONAL VITALITY

ADDRESS EACH
UNIFIED SYSTE INTEGRATED NOLOGY “RCS is a place where e e Al
st-centered community at Roche Excellence in education requires students are leaders INDIVIDUAL TO
er e Y e

- critically thinking, MAXIMIZE HIS OR
collaborating and HER POTENTIAL.
pushing the limits in
an environment that

promotes respect

and compassion for | SR | B

one another. Those

who enter as young

children, leave as STUDENTS EXCEED LOCAL,
accomplished men and STATE, & NATIONAL SCORES.

women prepared for
100%

college and career.”
a OF GRADUATES
GO ON TO PURSUE HIGHER
enEouLe A Toun EDUCATION, MILITARY, AND
507.4241877 | wwnwrcsmnorg PROFESSIONAL SPORTS

ROCHESTER CATHOLIC SCHOOLS ouR resources

UNIFIED SCHOOL SYSTEM

uatior

EXCELLENCE IN
CATHOLIC EDUCATION

FOR OVER A CENTURY, THE PRESENCE
(©) oF cathoLic scHoOLS IN ROCHESTER
HAS CONTINUED TO ENHANCE OUR LOCAL
V' CoMMUNITY AND OUR WORLD.

DISCOVER RC OPTIMIZE RESOURCES

perience it first

NEW OPPORTUNITIES

THE NEST

INCLUSIVE COMMUNITY

WWW.RCSMN.ORG
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THE NEST

SYMBOLISM
THE NEST

The nest is a symbol of the home and
represents the love, protection, warmth,
enthusiasm and commitment to creating a
place of security, comfort and happiness.
Our mark maintains a similar sense of
nurturing and security within its design to
promote our culture and values.

3 KNOTS

The three knots on the white cord worn by dedicated
Franciscans represent the vows of poverty, chastity and
obedience. This symbol is one central to the Franciscan
identity and a tribute to the founders of Catholic

education in Rochester.

COAT OF ARMS
The Coat of Arms serves as a
foundational design element
that honors the school’s
history and values while
communicating RCS stands
together as one family.

THE NEST

EARLY LEARNING ACADEMY

CROSSED ARMS

The Franciscan Shield depicts
two crossed arms in the form
of two overlapping arced lines.
One arm represents Jesus
Christ; the other represents
Saint Francis of Assisi. These
arcs also symbolize strength
and support.

THE NEST

EARLY LEARNING ACADEMY

THE NEST

EARLY LEARNING ACADEMY

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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PRIMARY MARKS
THE NEST

THE NEST EARLY LEARNING ACADEMY
HORIZONTAL USAGE

This is one of the most commonly used
marks to represent The Nest, Early
Learning Academy. This mark can be

used on any application. This mark should
be used on school specific websites,
letterhead, or other school branded
materials.

Use of stacked and horizontal marks will
be determined by the application. Use
the mark that best fits the space while
adhering to clear space requirements.

Minimum size: 0.5 inches tall w/o tagline

Minimum size: 1 inch tall w/ tagline

g

THE NEST

\l EARLY LEARNING ACADEMY
<

| THE NEST

\l EARLY LEARNING ACADEMY
"

THE NEST

THE NEST EARLY LEARNING ACADEMY
aA\Ls STACKED USAGE

+ This is one of the most commonly used

marks to represent The Nest, Early Learning

Academy. This mark can be used on any
application. This mark should be used on
EARLY LEARNING ACADEMY

school specific websites, letterhead, or
other school branded materials.

Use of stacked and horizontal marks will
be determined by the application. Use
the mark that best fits the space while

adhering to clear space requirements.
Minimum size: 0.5 inches tall w/o tagline

Minimum size: 1 inch tall w/ tagline

Y ‘s
! , +

)
\\/ /
THE NEST

THE NEST

EARLY LEARNING ACADEMY
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RCS CO-BRANDING

CO-BRANDED MARKS

Co-branded marks will typically follow the format
laid out in the Extended Lockup - The Nest
primary mark on top (centered or left aligned)
with the RCS Medallion on the bottom portion

of the application (centered or right aligned).

The Extended Lockup can be shown with the
horizontal or vertical version of The Nest mark.

Additionally, Vertical and Horizontal Lockups
can be used. Please choose the appropriate
orientation based on the allotted space, desired
Nest mark, and overall application.

Please follow all specified rules when using
these co-branded lockups. The divider should
match color profile of the co-branded lockup,
for example, when using colored marks please
use RCS Dark Purple for the color of the divider,
when using one color (Black and White) marks
please use a black divider.

Please format the mark sizes to be visually
equal. In other words, please size marks so
that the diameter of the RCS Medallion is
approximately the same size as height of the
crest in The Nest mark. Proper orientations and
sizing can be seen here.

.
XY/

THE NEST

EARLY LEARNING ACADEMY

EXTENDED LOCKUP

MRS.
LA ST

ST AFF
2017-2018

THE NEST

Feature The Nest as the
primary mark. Please follow
all specified rules when using
this mark.

RCS MEDALLION

To ensure the connection
between The Nest and RCS

is clear, please use the RCS
Medallion as a supporting
mark for pieces specific to
The Nest. More detailed
applications using this co-
branding lockup are show on
the following page. Please
follow all specified rules when
using this mark.

THE NEST

EARLY LEARNING ACADEMY

VERTICAL LOCKUP

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

HORIZONTAL LOCKUP

THE NEST

\l EARLY LEARNING ACADEMY
?

DIVIDER

Divider should match color profile of the
co-branded lockup, for example, when
using colored marks please use RCS Dark
Purple for the color of the divider, when
using one color (Black and White) marks
please use a Black or White divider.

PAGE 99



RCS CO-BRANDING

@ PEN
w/ Horizontal
Lockup

%] THE NEST

\vl EARLY LEARNING ACADEMY
0

EXAMPLE APPLICATIONS S

It is important to convey that The Nest is a
sub-brand of RCS. Please use clear co-branding
lockups on any official items that need to be
recognized as RCS as well as The Nest (ex. ID
Badges and advertisements as shown here.)

THE NEST

EARLY LEARNING ACADEMY

THE NEST

EARLY LEARNING ACADEMY

D

+ 7/

THE NEST

EARLY LEARNING ACADEMY

MRS. MRS.

LA ST LA ST

ST AFF ST AFF NOW ENROLLING FOR
2017-2018

2017-201 8 CPRING 2018

To learn more, please visit www.rcsmn.org
or contact Laura Smith | 507.4241817 | Ismith@rcsmn.org

STAFF ID BADGE STAFF ID BADGE 8.5x5.5" PRINT CANVAS TOTE BAG
w/ Horizontal w/ Vertical ADVERTISEMENT w/ Vertical Lockup
Extended Lockup Extended Lockup w/ Extended Lockup

Scale: 75%
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IMPROPER MARK USE

MARK DON’TS

01. Do not stretch any mark
02. Do not rotate any mark

03. Do not change proportions
of any mark

04. Do not change the font or
color within any mark

05. Do not apply any effects to
any mark

06. Do not add any additional
elements to any mark

07. Do not change colors within
any of the marks

08. Do not change opacity of any
RGINES

09. Do not squish any mark

10. Do not place anything within
the clear spaces for the mark

EARLY LEARNING ACADEMY
- - R W e W

TEIES

EARLY LEARNING ACADENY

EARLY LEARNING ACADEMY

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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COLORS AND USAGE

THE NEST BRAND COLORS

As a brand within the overarching RCS
brand, The Nest uses RCS Dark Purple, RCS
Light Purple, Nest Teal, White, and Black.
These colors have symbolic meaning, as
they represent rarity and value dating back
to ancient times, and is neutral in terms of
gender, ages, and backgrounds.

PLEASE NOTE: The Nest mark should
only ever be shown in Black, White, or
RCS Dark Purple.

* When working with large areas of text
such as a letterhead, publications, or
email, please use RCS Grey. This color is
more formal than RCS Purple, more legible
for large areas of content, and is warmer
and more approachable when compared
to 100% black.

NEST DARK TEAL:

RCS PURPLE:

HEX - #482666
RGB-72,37,101

CMYK - 85,100, 28, 18

PMSC-269 C

PMSU - MEDIUM PURPLE U

*RCS GREY:
HEX - #4d4d4f
RGB-77,77,79
CMYK-0,0,0,85

*Typography and

backgrounds only.

NEST TEAL:

HEX - #3cbdb0
RGB - 60, 190, 177
CMYK-68,0,38,0
PMSC - xx

PMSU - xx

RCS LIGHT PURPLE:

HEX - #6f439a
RGB-111,67,154
CMYK-68,88,0,0
PMSC - 7678C
PMSU -VIOLET U

Within The Nest brand use

as a background only.

HEX - #008e84
RGB-0, 142,133
CMYK - 80, 13,47, 16
PMSC - xx

PMSU - xx

THE NEST

\l EARLY LEARNING ACADEMY
Ul

iy~

COLOR USAGE

The Nest marks should only be

shown in RCS Dark Purple, Black, or
White. Showing the mark in limited
colors will create an identity with

high recognizability and associations.
Approved background colors for The
Nest marks may vary, when possible
please use Nest Teal, RCS Light Purple,
White, or Black.

THE NEST

\Hl EARLY LEARNING ACADEMY
"

gy~

HORIZONTAL LOCKUP - INVERSE

THE NEST

EARLY LEARNING ACADEMY

o/
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COLORS AND USAGE

COLOR GUIDELINES

RCS Secondary Colors can be used within
The Nest identity as supporting colors, but
should never be used in The Nest mark
itself. Materials associated with The Nest
should evoke feelings of warmth, safety,
playfullness, and energy. Using these
colors will help achieve this goal.

RCS RED:

HEX - #872341

RGB - 136, 34, 65
CMYK - 33, 96, 60, 28
PMSC - 202c

PMSU -201u

RCS CREAM:

HEX - #F4E9C9
RGB - 244, 232, 201
CMYK-4,6,23,0
PMSC - 7499c
PMSU - 7499u

RCS MEDIUM RED:

HEX - #BE3144
RGB - 189, 50, 68
CMYK-19,94,72,7
PMSC-1797c
PMSU - 199u

RCS TAN A:

HEX - #C1B9A7
RGB - 194, 185, 168
CMYK-25,23,33,0
PMSC - 7535c¢
PMSU - 7536u

RCS ORANGE:

HEX - #F05941
RGB -243, 115,94
CMYK -0, 68,67,0
PMSC - 7416¢
PMSU - 164u

RCS TAN B:

HEX - #C1B9A7
RGB - 213,210, 203
CMYK-16,13,17,0
PMSC -7534c
PMSU -7534u

RCS PRIMARIES CAN BE USED WITH ALL OTHER RCS PRIMARIES

RCS PRIMARIES CAN NOT BE USED WITH ALL RCS SECONDARIES

u LT h

m/ HEm

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

COLOR PAIRINGS

The RCS color palette is vibrant and
features highly saturated colors. These
colors are to be used within The Nest
sub-brand as well. Because of this range,
certain colors should not be used directly
next to other colors. The colors shown
with the magenta slash through them
should not be used directly with the
Primary Color.

By avoiding these specific color parings,

the brand will be user friendly and
prevent unnecessary or unwanted visual
contrast or dissonance.

An application as a whole (or even a

page within a larger application) can

utilize all brand colors. Please just avoid
directly placing two unapproved colors
next to each other.
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TYPOGRAPHY USAGE

GOTHAM

Gotham is a geometric font that exhibits a
modern and precise personality. This font
paired with the traditional and institutional
aspects of the brand marks will create a
credible, fresh, and approachable identity
for Rochester Catholic Schools.

Also to note, written content should
always be left aligned unless it meets the
following requirements in which case it
may be center aligned:

«  The content contains only a
header and subheader

«  The content contains two lines
of type or less

GOTHAM BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890-=1#$% " &*()_+

GOTHAM BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890-=!@#S%N&*()_+

GOTHAM BOLD, 25 PT.

HEADER

Gotham Book, 15 Pt. Leading 18.

Gotham book, 8 pt. Tracking 0. Bemquem nos norit. Dicid aucivius Catique patanum audace firte
es Martata, dionotam senius et, ceperis oret dum poenarbis. Sicaeteatua iam diem prem maiorac
re moent conu converus, C. M. Igitata re et; hacepse aucondem, P. Ad cultuus obusse imaximus
omne mentiur ad Catalati, cont.

GOTHAM BOLD, 9 PT.

SUBHEADER

—— BODY

Gotham book, 9 pt. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam se-
nius et, ceperis oret dum poenarbis. Sicaeteatua iam diem
prem maiorac re moent conu converus, C. M. Igitata re et;
hacepse aucondem, P. Ad cultuus obusse imaximus omne
mentiur ad Catalati, cont.

HEADER

BODY

DETAILED

GOTHAM BOOK

RCS

ROCHESTER CATHOLIC SCHOOLS

HEADER

When used as a headline
without supporting body copy,
please create short headlines
with only two words, when
possible. When this format is
present, please use Gotham
Bold for the first word, and
Gotham Book for the second.

CENTER ALIGNED CONTENT

www.rcsmn.or 9

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

When using two lines of
type or less the content may
be center aligned to the
application.

SUGGESTED PAIRINGS

For maximum hierarchy and order of importance,
follow these suggestions:

Header: Gotham Bold, 31 point,
tracking 100, all caps.

Subheader: Gotham Book, 21 point,
tracking 0, leading 18, title case.

Body: Gotham Book, 14 point,

tracking 0, sentence case.

Header: Gotham Bold, 25 point,
tracking 100, all caps.

Subheader: Gotham Book, 21 point,
tracking 0, leading 18, title case.

Body: Gotham Book, 14 point,
tracking 0, sentence case.

For more subtle or traditional applications
following a 1:1 ratio will be best.

Header: Gotham Bold Size X, tracking 100.
Body: Gotham Book Size X, tracking 0.
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TYPOGRAPHY USAGE

COLORED BACKGROUND

Brand typography should be shown only
in black or white, or any of the approved
brand colors.

White should be the default typography
treatment when working with colored
backgrounds, although other brand colors
are permitted.

GOTHAM BOLD, 9 PT. BLACK BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS GOLD BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS PURPLE BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius

Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS LIGHT PURPLE BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS GREY BACKGROUND.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam senius et.

GOTHAM BOLD, 9 PT. RCS GREY.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS PURPLE.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS LIGHT PURPLE.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS RED.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS MEDIUM RED.

Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. RCS ORANGE.
Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid

aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

GOTHAM BOLD, 9 PT. NEST TEAL.
Gotham book, 9 pt. Tracking 0. Bemquem nos norit. Dicid

aucivius Catique patanum audace firte es Martata, diono-
tam senius et.

ROCHESTER CATHOLIC SCHOOLS BRAND STYLEDGUIDE

COLORED TYPOGRAPHY

When showing typography on a white
background, please use only brand approved
colors. Do not use RCS Gold, RCS Cream, RCS Tan
A or RCS Tan B on a white background.



PATTERNS

PATTERNS

These graphic elements serve as brand
patterns. Please be mindful of placement
and usage rules. These elements must
always interact with other brand elements
and may never be used on their own.

Each piece created for The Nest should
utilize the following:

« Element containing line pattern - may be
overlaid with a solid color and text, or a
circular photo.

« Element containing dot pattern - may be
Nest Teal on White, Nest Dark Teal on Nest
Teal, or RCS Dark Purple on White.

« A photo - this may be used as a circular
overlay or a background.

NEST TEAL
DOT PATTERN

WHITE + PURPLE DOT PATTERN

"Adorable quote to go
here. Quote can be long

or short, please be
mindful of white space.”

" CHIRPS . \ -

SOLID COLOR + LINE PATTERN

NEST DARK TEAL ON NEST TEAL RCS DARK PURPLE

Overlay RCS Dark Purple dots
on top of a white background to
create an area for text.

DOT PATTERN DOT PATTERN

WHITE + PURPLE DOT PATTERN

Overlay RCS Dark Purple dots
on top of a white background to
create an area for text.

LINE PATTERN

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

FROM THE NEST AGE(3

Overlay RCS Light Purple on top of the
line pattern to create an area for text.

THE NEST

EARLY LEARNING ACADEMY

CIRCULAR IMAGE + LINE PATTERN
Overlay an RCS photo on top of the

line pattern to create a a playful photo
treatment.

PRESCHOOL

o
DISCOVERY NIGHT 10.26.17 ..
L]
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SOCIAL MEDIA EXAMPLES

EXAMPLE TEMPLATES

In addition to the Social Media Section of this
guide, please find The Nest specific social media
templates here.

Refer to page 166 of this guide for more detailed
guidelines for social media.

""Adorable quote to go
here. Quote can be long

or short, please be
mindful of white space.”

* CHIRPS ANDREW

FROM THENEST  ° AGE3
L

01. NEST QUOTE
A short quote from Nest student

S,
-
\&/

el THE NEST

IN THE NEST EARLY LEARNING ACADEMY

04. EAGLES IN THE NEST
This template is intended to showcase a
compelling photo of The Nest

02. NEST PHOTO
This template is intended to showcase a
compelling photo of The Nest

THE NEST

EARLY LEARNING ACADEMY

PRESCHOOL
DISCOVERY NIGHT 10.26.17

05. EVENT PROMOTION
Template for a promoted ad for an event
hosted by The Nest

@2 THE NEST

Ja
€:0
\.‘”’l EARLY LEARNING ACADEMY

PRESCHOOL

10.26.17 DISCOVERY NIGHT

03 A. EVENT PROMOTION
Template for a Facebook event cover Photo
for The Nest

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

(G THE nEsT

03 B. EVENT PROMOTION
Template for promoted ads on Facebook
relating to The Nest
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BRAND MATERIALS +

PRINT MATERIALS

(@@ THE NEST

EARLY LEARNING ACADEMY

EARLY LEARNING ACADEMY

PRINT POST CARDS

Our dedicated teachers create
a safe and respectful learning
environment for your 3-5 year old
filled with opportunities to explore,
play with purpose and creativity,
and grow with confidence and joy!

A | The Nest Front 8.5x5.25in
B | The Nest Back 8.5x5.25in
Scale: 70%

PRESCHOOL .
DISCOVERY NIGHT o«

BRING YOUR SOON-TO-BE °
PRESCHOOLER AND JOIN US!

BRING YOUR LITTLE ONES AND...

* Meet our dedicated preschool teachers

« Tour our inviting classrooms

* Learn about program content, design, and schedules

* Hear of experiences and ask questions of current
preschool families

Thursday, October 26, 2017 | 6:30 - 7:30 PM

* Share a snack and engage in hands-on
activities with your preschooler

Hosted at Holy Spirit Catholic School

5455 50th Ave NW, Rochester, MN 55901

PLEASE RSVP TO ADMISSIONS@RCSMN.ORG

Learn about our flexible and affordable childcare options

ROCHESTER CATHOLIC SCHOOLS 1710 Industrial Drive NW Rochester, MN 55901

NOW OFFERING TRADITIONAL PRESCHOOL AND FULL-DAY CARE!
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RCS

EAGLE SPIRIT GUIDE



SPIRIT MARKS

RCS EAGLE

The RCS Eagle is a symbol of

our community. The marks in this
section are known as our ‘spirit
marks’and were designed to inspire
pride, generate excitement, and
represent the competitive sports and
activities within our system. Please
treat our Eagle with care, and use
these mark appropriately.

EAGLE REGULATION

The Department of Advancement regulates
the production use of the EAGLE and all
identifying marks, both on and off campus,
to ensure the protection of RCS's reputation
and maintain high standards of use.

For access to files and/or permission to use
the Eagle, contact:

Laura Smith
507.424.1817
[smith@rcsmn.org
Www.rcsmn.org

EAGLE DESIGN & PRODUCTION

RCS reserves the right to request changes
or disallow designs that 1) do not adhere
to standards, 2) that may conflict with
current symbols or marks, 3) that might be
seen as offensive or in poor taste, and 4)
do not reflect a level of quality and design
appropriate for RCS. Note that sometimes
there is no firm standard and a design
falls into a‘gray area’; however, RCS again
must reserve the right to request changes
and will work with areas to address any
concerns or recommend an alternative.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

EAGLE USAGE

School departments, student
organizations, clubs, sports teams, and
external groups frequently purchase
merchandise that use Eagle symbols,
marks, and marks. These items range from
uniforms, lapel pins, backpacks, photo
frames, and mugs to types of clothing and
even high-end merchandise for special
occasions. Since each of these is an
extension of the RCS’s image, and just as
there are standards for print material, there
are standards for items available for retail
sale or for use by organizations.

Only schools, departments, groups and
student organizations that are officially

recognized by or are part of RCS are allowed
to use Eagle marks, symbols and marks in
conjunction with their name, and in doing so,
must have approval prior to use.

Please view the following section as a
stand-alone brand document. Although
the Spirit Marks are associated as part
of RCS, please do not mix branding from
RCS specific materials with branding
from Spirit specific branding.
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MARK SUMMARY ‘ LOURDES fl fl

01. LOURDES PRIMARY SEAL 02. RCS PRIMARY SEAL 07. LOURDES WORDMARK 08. RCS WORDMARK OUTLINE 13. ARC DIAGONAL WORDMARK 14. ARC DIAGONAL WORDMARK
OUTLINE OUTLINE NON-OUTLINE
*Not for use with custom lockup *Not for use with custom lockup

r

fAbLEs gADLES

(
03. LOURDES COMBINATION MARK 04. RCS COMBINATION MARK 09. ARC WORDMARK OUTLINE 10. ARC WORDMARK NON-OUTLINE 15. MASCOT HEAD OUTLINE 16. ENCLOSED MASCOT HEAD
05. LOURDES WORDMARK 06. RCS WORDMARK 1. EAGLES LETTERMARK 12. EAGLES LETTERMARK STACK
NON-OUTLINE NON-OUTLINE *Not for use with custom lockup
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FULL COLOR

O1. LOURDES EAGLES
PRIMARY SEAL

GRAYSCALE

PLEASE NOTE: In the Primary Seal the clear space should be
created using the width of the eagle’s beak.

VURD
o £

) L2

Clear space
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FULL COLOR

02. RSC EAGLES
PRIMARY SEAL

GRAYSCALE

PLEASE NOTE: In the Primary Seal the clear space should be
created using the width of the eagle’s beak.

RCS

Q) G\.af’

Clear space
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FULL COLOR

03. LOURDES EAGLES
COMBINATION MARK

f LOURDES
(EALGLES,

LOURDES

ﬁumﬁnss ﬁl_aunass fumnnss
(EAIGLES, (EAGLES, (EAGLES,

(EAGLES

GRAYSCALE

ﬁuwnnfs

: _— (EAIGLES,

PLEASE NOTE: In the Combination Mark the clear space ﬁ LOURDES
(

should be created using the width of the eagle’s beak. EHEL EE

7 7 7

Clear space
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FULL COLOR

04. RSC EAGLES
COMBINATION MARK

ﬁncs ﬁncs fvncs fvncs
(EAGLES (EAGLES (EAGLES (EAGLES

GRAYSCALE

43! RCS
(EALGLES,

PLEASE NOTE: In the Combination Mark the clear space ﬁ RCS
should be created using the width of the eagle’s beak. ( EHEL 55

RCS RCS
ﬁﬂﬂﬂ ﬁHELEE

Clear space

7 R C 5 E F G
ﬁﬂﬂ E5
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FULL COLOR

05. LOURDES EAGLES
WORDMARK NON-OUTLINE

LOURDES

LOURDES

EAGLES EAGLES EAGLES EAGLES

EALLES

ONE COLOR

PLEASE NOTE: In the Wordmark Non-outline the clear space

should be created using the high of E from EAGLES. EHEL E§

LOURDES LOURDES LOURDES

EAGLES EAGLES EAGLES

LOURDES

EAGLES

LOURDES

EAGLES |~ : F G H
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FULL COLOR

06. RCS EAGLES WORDMARK
NON-OUTLINE

RCS RCS

EAIGLES EAGLES EAGLES EAGLES

EALLES

ONE COLOR

EEEEEEEEEE : In the Wordmark Non-outline the clear space
eeeeeeeeeeeeeeeee ing the high of E from EAGLES. EHEL E5
RCS RCS RCS RCS

EAGLES EAGLES EAIGLES @ EAGLES

RCS

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO



FULL COLOR

07. LOURDES EAGLES
WORDMARK OUTLINE

ar| e

GRAYSCALE

PLEASE NOTE: In the Wordmark Outline the clear space EHEL EE

should be created using the high of E from EAGLES.

EAGLES
LOURDES
EAGLESHES E F G
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08. RCS EAGLES
WORDMARK OUTLINE

PLEASE NOTE: In the Wordmark Outline the clear space
should be created using the high of E from EAGLES.

] Clear space

FULL COLOR

A C D
GRAYSCALE

E F G
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09. ARC WORDMARK
OUTLINE

PLEASE NOTE: In the Wordmark Outline the clear space
should be created using the high of E from EAGLES.

FAOLES [ o

cfAGLES

eAGLES

FULL COLOR

7:118 1 REAGEESE 0Lss efBLES

¢AGLES
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should be created using the high of E from EAGLES.
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11. EAGLES LETTERMARK

PLEASE NOTE: In the Lettermark the clear space should be
created using the height of the serif.

Clear space

FULL COLOR

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

Ao W2
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FULL COLOR

£L, 4L,

EAIGLES EAIGLES EfAIGLES EAIGLES

12. EAGLES LETTERMARK STACK

PLEASE NOTE: In the Lettermark Stack the clear space ‘ HE‘ ‘ ;

should be created using the height of the serif.

EAIGLES EAIGLES

& E F
EAGLES
\ Clear space

EAIGLES
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13. ARC DIAGONAL WORDMARK
OUTLINE

PLEASE NOTE: In the Diagonal Wordmark the clear space
should be created using the high of ES from EAGLES.

FULL COLOR

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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14. ARC DIAGONAL WORDMARK
NON-OUTLINE

PLEASE NOTE: In the Diagonal Wordmark the clear space
should be created using the high of ES from EAGLES.

FULL COLOR

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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15. MASCOT HEAD OUTLINE

PLEASE NOTE: In the Wordmark the clear space should be
created using the high of E from EAGLES.

"V Clear space

(

FULL COLOR

ONE COLOR

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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16. ENCLOSED MASCOT HEAD

PLEASE NOTE: In the Wordmark the clear space should be
created using the high of E from EAGLES.

Clear space

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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SPIRIT MARKS 2L,

LOURDES

01. Do not stretch any mark
02. Do not rotate any mark

03. Do not change proportions
of any mark

04. Do not change the font or
color within any mark

05. Do not apply any effects to ’
any mark

06. Do not add any additional
elements to any mark

07. Do not change colors within
any of the marks

08. Do not change opacity of any
RGINES

09. Do not use any mark in
unapproved contexts, ex. wrong
colored background.

10. Do not place anything within
the clear spaces for the mark
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COLORS AND USAGE

SPIRIT COLORS

RCS PURPLE:

HEX - #482666
RGB-72,37,101

CMYK -85, 100, 28, 18
PMSC -269 C

PMSU - MEDIUM PURPLE U

RCS GOLD:

HEX - #f9bedb
RGB - 249, 190, 75
CMYK-2,27,81,0
PMSC-142C
PMSU -122U

*RCS GREY:

HEX - #4d4d4f
RGB-77,77,79
CMYK-0,0,0, 85

*Typography and
backgrounds only.

RCS LIGHT PURPLE:

HEX - #6f439a
RGB-111,67,154
CMYK-68,88,0,0
PMSC - 7678C
PMSU - VIOLET U

Within the Eagle Brand

use as a background only.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

COLOR USAGE



COLORS AND USAGE

LOURDES

EAGLES,

SPIRIT COLORS

RCS
ﬁHEL ES

7

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO



SPIRIT MARKS

RCS LIMITED PRIMARY COLORS CAN BE USED WITH ALL OTHER RCS PRIMARY COLORS,
PLUS WHITE AND BLACK

RCS SECONDARY COLORS SHOULD NOT BE USED WITHIN THE EAGLE BRAND.
The RCS color palette is vibrant and
features highly saturated colors. When
working with the Spirit Marks, please use
only a limited version of this color range.

Avoid using RCS Secondary Colors in

conjunction with any Spirit Marks
or applications.

RCS Secondary colors are not to be used
with Spirit Marks. Certain colors should
not be used directly next to other colors.
The colors shown with the magenta
slash through them should not be used
conjunction with any Spirit Marks.

By avoiding these specific color parings,
the brand will be user friendly and
prevent unnecessary or unwanted visual
contrast or dissonance.

An application as a whole (or even a
page within a larger application) can
utilize all brand colors. Please just avoid

directly placing two unapproved colors

next to each other.

RCS RED:

HEX - #872341

RGB - 136, 34,65
CMYK - 33, 96, 60, 28
PMSC - 202c
PMSU -201u

HEX/#F4E9C9
-244,232,201
MYK-4,6,23,0
PMSC - 7499c
PMSU - 7499u

RCS MEDIUM RED:

HEX - #BE3144
RGB - 189, 50, 68

RCS TAN A:

HEX - #C1B9A7
RGB - 194, 185, 168
CMYK-25,23,33,0
PMSC - 7535¢
PMSU - 7536u

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

RCS ORANGE:

HEX - #F05941
RGB -243,115,94
CMYK-0,68,67,0
PMSC - 7416¢
PMSU - 164u

RCS TAN B:

HEX - #C1B9A7
RGB - 213,210, 203
CMYK-16,13,17,0
PMSC-7534c
PMSU -7534u
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SPIRIT MARKS

Evogria is a san-serif font that exhibits
modern energy, precision, and strength
through thick strokes and bold angles.
Evogria can be paired with the traditional
and institutional aspects that the RCS
main font, Gotham, provides. This duo
creates a credible, fresh, energetic, and
approachable identity.

Also to note, written content should
always be left aligned unless it meets the
following requirements in which case it
may be center aligned:

«  The content contains lines of text
consisting of 4 words or less

EVOGRIA

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890-=1@#S%"B*()_+

EVOGRIA, 23 PT.
GOTHAM BOLD, 15 PT.

Gotham book, 8 pt. Tracking 0. Bemquem nos norit. Dicid aucivi-
us Catique patanum audace firte es Martata, dionotam senius et,
ceperis oret dum poenarbis. Sicaeteatua iam diem prem maiorac
re moent conu converus, C. M. Igitata re et; hacepse aucondem,
P. Ad cultuus obusse imaximus omne mentiur ad Catalati, cont.

EVOGRIA, 25 PT.

Gotham book, 10 pt. Bemquem nos norit. Dicid
aucivius Catique patanum audace firte es Martata,
dionotam senius et, ceperis oret dum poenarbis.
Sicaeteatua iam diem prem maiorac re moent conu
converus, C. M.

HEADER

SUBHEADER

BODY

HEADER

BODY

HEADER HERE

GAME
DAY

LOURDES . LAKE CITY
EAGLES COUGARS

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

SHORT
HEADER

When used as a headline
without supporting body
copy, please create short, bold
headlines to create as much
drama and impact as possible.
These headlines may be
centered or left aligned.

CENTER ALIGNED CONTENT

When using lines of text
consisting of 4 or less words,
center aligning the content
is approved. This helps with
quick readibility and creates
bold impact within the
written content.

For maximum hierarchy and order of importance,
follow these suggestions:

Header: Evogria, 25 point,
tracking 50 all caps.

Subheader: Gotham Bold, 10 point,
tracking 50, leading 18, all caps.

Body: Gotham Book, 8 point,
tracking 0, sentence case.

Header: Evogria, 25 point,
tracking 50, all caps.

Body: Gotham Book, 10 point,
tracking 0, sentence case.

For more subtle or traditional applications
following a 1:1 ratio will be best.

Header: Evogria X, tracking 100.
Body: Gotham Book Size X, tracking 0.
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SPIRIT MARKS

ADIDAS APPLICATIONS

When creating designs to be embroidered,
Evogria is not always a font option. For
Adidas applications specifically, please use
the font Invader. This is a nice alternative
to Evogria that maintains the overall effect
and feel.

This should be used for Names, Numbers,
and Sport Names, if necessary.

Also to note, written content should
always be left aligned unless it meets the
following requirements in which case it
may be center aligned:

«  The content contains lines of text
consisting of 4 words or less

EVOGRIA
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890-=1@#S%"B*()_+

INVADER:

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456769

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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SPORT & ACTIVITIES LOCKUPS

CUSTOM SPIRIT LOCKUPS

PLEASE NOTE: Custom Lockups will often times
violate the general clear space rules for the marks, in
these instances, the rules presented here should take
precedence.

SMALL SCALE APPLICATIONS

SMALL SCALE LOCKUPS: DISTANCE ON MARK (X) = HEIGHT OF TEXT (X) = DISTANCE

BETWEEN MARK AND TEXT

@»

MARCHING BAND

4

MARCHING BAND

V.2

SWIMMING

SWIMMING

LDURDESI_,

EAIGLES/

- 4

FOOTBALL

eAGLES

FOOTBALL

4& RCS
(EAGLES

SWIMMING

LOURDES

SWIMMING

LARGE SCALE LOCKUPS: DISTANCE ON MARK (X) = HEIGHT OF TEXT (X)
= HALF DISTANCE BETWEEN MARK AND TEXT (.5X)

= ) 1 aunassl_l
€] EAGLES

MARCHING BAND FOOTBALL i

4 cAGLES

JOHNSON FOOTBALL

4& fvncs
ﬁ (EAGLES

SWIMMING SWIMMING

LOURDES

SWIMMING
SWIMMING

LARGE SCALE APPLICATIONS

SMALL SCALE PROPORTIONS:

LARGE SCALE PROPORTIONS:




APPAREL GUIDELINES
TOPS

A. CENTER CHEST/CUSTOM CENTER CHEST

A. CENTER CHEST A. CENTER CHEST
B. SIDE CHEST/CUSTOM SIDE CHEST

C. CENTER BACK/CUSTOM CENTER BACK

A. CENTER CHEST

B. SIDE CHEST

43 oyt
EAGLES]

C. CENTER BACK

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

B. SIDE CHEST

FOOTBALL

C. CUSTOM CENTER BACK

B. CUSTOM SIDE
CHEST

¢AGLES

JOHNSON

C. CUSTOM CENTER BACK
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APPAREL GUIDELINES

TOPS (HOCKEY)

A. CENTER CHEST/CUSTOM CENTER CHEST

B. SIDE CHEST/CUSTOM SIDE CHEST

C. CENTER BACK/CUSTOM CENTER BACK

A. CENTER CHEST

A. CENTER CHEST

B. SIDE CHEST B. CUSTOM SIDE B. SIDE CHEST
CHEST

C. CENTER BACK

C. CUSTOM CENTER BACK C. CUSTOM CENTER BACK

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE PAGE 173



APPAREL GUIDELINES

B. BELOW THE KNEE OPTION

BOTTOMS

A. ABOVE THE KNEE OPTION

EAGLES
s SWIMMING
SWIMMING

537943

s3guno1

LOURDES

R
W
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APPAREL GUIDELINES

BOTTOMS (HOCKEY) B. BELOW THE KNEE OPTION

b “ “ u E E

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE PAGE 177



DIGITAL PROMOTION

TEMPLATE DESIGNS

01. XXX
Lorem Ipsum.

| EAGLE IN ACTION

M“I*!(F KESLER, SENIOR

03. XXX
Lorem Ipsum.

VARSITY FOOTBALL
FINAL

£ —

S’/ LOURDES EAGLES

e

&

02. XXX
Lorem Ipsum.

< N

rTE?:»cﬁﬁﬁé

EAGLE IN ACTION
SARAH ANDERSON, 5TH GRADE

MWEFT N7 T

04. XXX
Lorem Ipsum.

GAME
DAY

VARSITY FOOTBALL

7:30 PM'/ RCTC STADIUM

LOURDES o LAKE CITY
EAGLES COUGARS

05. XXX
Lorem Ipsum.

TICKETS ON SALE NOW

THE FANTASTICKS / NOV. 3-4

07. XXX
Lorem Ipsum.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

FINAL
SCORE

VARSITY FOOTBALL

LOURDES EAGLES LAKE CITY COUGARS

28 7

06. XXX
Lorem Ipsum.
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EXAMPLE SHOWING
TWO COLUMN LAYOUT @

BANNERS

—
ﬁHELEE

GAME DAY
#RCSEAGLES

7

#RCSEAGLES
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MISC. PROMOTION




STATIONERY

PRINT MATERIALS

7 7

ROCHESTER
CATHOLIC SCHOOLS

Department of Advancement
1710 Industrial Drive NW
Rochester, MN 55901
507.424.1817

www.rcsmn.org

LETTERHEAD

Department of Athletics
Scale: 50%

B ROCHESTER CATHOLIC SCHOOLS | DEPARTMENT OF ATHLETICS

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

www.rcsmn.org

6x4in NOTE CARDS

A | Lourdes Specific Front

B | RCS General Back

C | Lourdes Specific Interior
Scale: 60%

EfIGLES
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STATIONERY

7 7 i

PRINT MATERIALS
RCS
2600 19th Street MW o ﬁ’m“

Rochester, MN 55901
www.rcsmn.org

ROCHESTER CATHOLIC SCHOOLS
2800 19th Street NW

EfIGLES

fncs
(EAGLES,
ROCHESTER CATHOLIC SCHOOLS

2800 19th Street NW
Rochester, MN 55901

www.rcsmn.org
“! d C

B ROCHESTER CATHOLIC SCHOOLS
www.resmn.org

6x4in NOTE CARDS

A | RCS General Front
B | RCS General Back
C| RCS Interior

ENVELOPES
Scale: 60%

A | Lourdes Specific 9x4.125in
B | RCS General 9x4.125in
Scale: 60%
C| RCS General 10x13in
Scale: 30%
ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE PAGE 187



SPORT SPECIFIC:
ICE HOCKEY




ICE HOCKEY

MARK SUMMARY

1. Hockey Specific Wordmark Horizontal
2. Hockey Specific Lettermark
3. Hockey Specific Wordmark Stack*

All uses of official Spirit marks must

be approved by RCS. Such uses

include media, digital and commercial
applications. No altering of these marks
is permissible. Always use the artwork
files as provided by RCS. NEVER recreate
the marks or wordmarks, or use low-
resolution versions obtained from the

Web or from scanning previously printed

materials.

LOURDES

%L OURDES

01. HOCKEY SPECIFIC WORDMARK HORIZONTAL 02. HOCKEY SPECIFIC LETTERMARK 03. HOCKEY SPECIFIC WORDMARK STACK

*Not for use with custom lockup or on apparel

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE PAGE 191



ICE HOCKEY

1. HOCKEY COMBINATION MARK
HORIZONTAL

It is very important that these marks are used
for Lourdes Hockey and no other organization.
These have been developed specifically for
hockey applications.

This mark can be used in any placement - left
aligned, right aligned, or centered.

Minimum size: 0.5 inches tall

PLEASE NOTE: In the Combination Mark the clear space
should be created using the width of ES from LOURDES.

———  Clear space

LOURDES

LOURDES

%L OURDES

FULL COLOR

%L OURDES ‘L OURDES

%L OURDES %L OURDES

%L OURDES

% OURDES

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

%DURDES

%L OURDES

%L OURDES

%L OURDES
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ICE HOCKEY

2. HOCKEY LETTERMARK

It is very important that these marks are used
for Lourdes Hockey and no other organization.
These have been developed specifically for
hockey applications.

This mark can be used in any placement - left
aligned, right aligned, or centered.

Minimum size: 0.5 inches tall

PLEASE NOTE: In the Lettermark the clear space should be
created using the length of the eagle head serif.

Clear space

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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ICE HOCKEY

3. HOCKEY COMBINATION MARK
STACKED

It is very important that these marks are used
for Lourdes Hockey and no other organization.
These have been developed specifically for
hockey applications.

This mark can be used in any placement - left
aligned, right aligned, or centered.

Minimum size: 0.5 inches tall

PLEASE NOTE: In the Combination Mark Stacked the
clear space should be created using the width of ES from
LOURDES.

: ———  Clear space

LOURDES

LOURDES

Z

LOURDES

LOURDES

LOURDES

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

LOURDES

LOURDES

LOURDES

LOURDES
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ICE HOCKEY

IMPROPER MARK USE

MARK DON’TS

01. Do not stretch any mark
02. Do not rotate any mark

03. Do not change proportions
of any mark

04. Do not change the font or
color within any mark

05. Do not apply any effects to
any mark

06. Do not add any additional
elements to any mark

07. Do not change colors within
any of the marks

08. Do not change opacity of any
of the marks

09. Do not use any mark in
unapproved contexts, ex. wrong
colored background.

10. Do not place anything within
the clear spaces for the mark

% %‘” Ofs

02.

L RDES

03.

05. 06.

[ RDES /
/ %55

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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ICE HOCKEY

CUSTOM SPIRIT LOCKUPS
HOCKEY SPECIFIC

Custom Spirit Lockups are made up of any
approved Spirit Mark plus the written text
of the sport name, player number, or player
name.

It is necessary to have lockups that will work
at different application sizes, so, we have
built two options - Small and Large.

PLEASE NOTE: Custom Lockups will often
times violate the general clear space rules
for the marks, in these instances, the rules
presented here should take precedence.

HOCKEY SPECIFIC USAGE
SMALL SCALE APPLICATIONS

For use on items such as: Sweat Pant
Embroidery, Small Emblems on Polos,
T-Shirts, Lanyards, Keychains, Patches,

etc. These lockups work well in small
applications because there is ample room
between the written text and the logo to
ensure the elements do not appear cramped
or as if they blend together.

L, 2 %
ZEY
EAE] =

SMALL SCALE LOCKUPS: DISTANCE ON MARK (X) = HEIGHT OF TEXT (X) = DISTANCE
BETWEEN MARK AND TEXT

HOCKEY

LARGE SCALE LOCKUPS: DISTANCE ON MARK (X) = HEIGHT OF TEXT (X)

HOCKEY

SMITH

= HALF DISTANCE BETWEEN MARK AND TEXT (.5X)

SMITH

LARGE SCALE APPLICATIONS

For use on items such as: Center/Full

Print T-Shirts & Hoodies, Letter Jackets,
Warm Up Gear, Bilboards, Blankets, etc.
These lockups have less space between
the logo and text while still maintaining
the legibility and overall size of the written
text. By minimizing the distance between
the elements when shown here, the
distance becomes properly sized when the
lockup is scaled up onto large applications.

PLEASE NOTE: the differing clear space
and placement rules: The size of the
written text is directly related to the

mark as denoted in each example. The
space between the text and the mark is a
proportion of the height of the text.

SMALL SCALE PROPORTIONS:

1:1, The distance between the mark and the
text is the same as the height of the text.

LARGE SCALE PROPORTIONS:

5:1, The distance between the mark and
the text is .5X the height of the text (X).



QOYLKO’\‘ RCS SCRIP
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SCRIP PRIMARY MARKS

WITH AND WITHOUT TAGLINE

When working with the Script mark in
combination with RCS or Spirit branding,
it is important to be mindful and apply
all brand guidlines as laid out in this
document. Examples include following
claer space and placement rules.

Serig,
Serip,

SHOP - EARN - GIVE

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

RCS

SHOP - EARN - GIVE

ALTERNATE MARKS

ALTERNATE MARKS

When working on colored backgrounds
please use any of the displayed marks. Do
not use the Scrip Mark (with or without
tagline) on a colored background other
than white, black, or RCS brand colors.

Primary or Alternate marks may be used
on any Scrip application.



. SHOP - EARN - GIVE
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IMPROPER MARK USE

MARK DON’TS

01. Do not stretch any mark
02. Do not rotate any mark

03. Do not change proportions
of any mark

04. Do not apply drop shadows or effects
05. Do not disregard RCS clear space rules

’9

RCS PURPLE: RCS GOLD:
HEX - #482666 HEX - #f9be4b
RGB-72,37,101 RGB - 249, 190, 75
CMYK -85, 100, 28, 18 CMYK-2,27,81,0
PMSC-269 C PMSC-1235
PMSU - MEDIUM PURPLE U PMSU - 122U

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

COLORS AND USAGE

BRAND COLORS

At the heart of this brand are the two RCS
Purples. Building a brand centered around
purple is unique and offers strategic brand
benefits. The color also has symbolic
meaning, as it represents rarity and

value dating back to ancient times, and

is neutral in terms of gender, ages, and
backgrounds. Use the purples proudly.

RCS Gold is a strong compliment to the
RCS Purples and it should be used as an
accent element. Refrain from showing
marks in this color. Keep it in the brand
palette as a treat for the user.



GOTHAM BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890-=!1@#$% " &*()_+

GOTHAM BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890-=!@#S%"N&*()_+

GOTHAM BOLD, 25 PT.

Gotham Book, 15 Pt. Leading 18.

Gotham book, 8 pt. Tracking 0. Bemquem nos norit. Dicid aucivius Catique patanum audace firte
es Martata, dionotam senius et, ceperis oret dum poenarbis. Sicaeteatua iam diem prem maiorac
re moent conu converus, C. M. Igitata re et; hacepse aucondem, P. Ad cultuus obusse imaximus
omne mentiur ad Catalati, cont.

GOTHAM BOLD, 9 PT.

Gotham book, 9 pt. Bemquem nos norit. Dicid aucivius
Catique patanum audace firte es Martata, dionotam se-
nius et, ceperis oret dum poenarbis. Sicaeteatua iam diem
prem maiorac re moent conu converus, C. M. Igitata re et;
hacepse aucondem, P. Ad cultuus obusse imaximus omne
mentiur ad Catalati, cont.

GOTHAM BOOK

RCS

ROCHESTER CATHOLIC SCHOOLS

wwwwwwwww .org

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

HEADER

SUBHEADER

— BODY

HEADER

BODY

DETAILED
HEADER

When used as a headline
without supporting body copy,
please create short headlines
with only two words, when
possible. When this format is
present, please use Gotham
Bold for the first word, and
Gotham Book for the second.

CENTER ALIGNED CONTENT

When using two lines of
type or less the content may
be center aligned to the
application.







SOCIAL MEDIA
GUIDELINES

SPIRIT SOCIAL MEDIA

TEMPLATE USAGE

All templates are only appropriate on
Facebook and Twitter.

Templates should be used to
communicate visually if there is not an
ideal photo or video for a post.
Templates should also be used in place
of a long text status update.

CAPTION COPY

Include a caption in your social media
posts to give your followers context.
Be brief, include no more than 2-3 lines
of copy.

Encourage short responses and
engagement from users.

If more content is available, provide a
shortened link (see below).

TWITTER/INSTAGRAM

Hashtags are appropriate.

LENGTHY CONTENT / SHARING URL’S

For posts that include lengthy
statistics or information, it is best to
feature this information on a blog or
on your website. Include a shortened
link to your page for the user to read
more. The industry standard is to

use a custom bit.ly link that can be
generated on a case by case basis:
https://bitly.com/.

GAME
DAY

VARSITY FOOTBALL

7:30 PM'/ RCTC STADIUM

LOURDES - LAKE CITY
EAGLES COUGARS

01. GAME DAY
Game Day posts are appropriate to promote
game details (location, time, opponent)

FINAL
SCORE

VARSITY FOOTBALL

LOURDES EAGLES LAKE CITY COUGARS

28 7

03. FINAL SCORE
Final Score posts are appropriate to promote
the final score of a game.

02. GAME UPDATE

Game Update posts are intended for real-time
score updates (ex. halftime score, quarter score,
period score). These post types are appropriate on
twitter at a higher frequency and can be posted on
Facebook more sparingly.

'Y
 ——

EAGLE IN ACTION |
SARAH ANDERSON, 5TH GRADE

04. EAGLE IN ACTION (RCS)

Eagle in Action/RCS posts are intended to
highlight a single student at RCS (not at Lourdes)
based on merit or achievement. The photo
included in this template should always be an
individual shot of the student (no group shots).
The photo from the templated post may be shared
on Instagram.

| EAGLEINACTION
E KESLER, SENIOR

05. EAGLE IN ACTION (LOURDES)
Eagle in Action/Lourdes posts are intended to
highlight a single student within Lourdes based
on merit or achievement. The photo included
in this template should always be an individual
shot of the student (no group shots). The photo
from the templated post may be shared on
Instagram.

45

07. TEXT ONLY

Text Only posts are intended for posts with a
short amount of text that does not fit into any
of the other template categories (ex. eagle
names or quote). No additional images may be
included in these posts.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

TICKETS ON SALE NOW

THE FANTASTICKS / NOV. 3-4

06. EVENT PROMOTION

Event Promotion posts are intended to promote
non-athletic events. The photo from the templated
post may be shared on Instagram.
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SOCIAL MEDIA
EXAMPLES

""Adorable quote to go
here. Quote can be long

or short, please be
mindful of white space.”

* CHIRPS ™ omew

FROM THE NEST E AGE 3

01. XXX
Lorem Ipsum.

S eiee THE NEST

IN THE NEST EARLY LEARNING ACADEMY

01. XXX
Lorem Ipsum.

02. XXX
Lorem Ipsum.

2] THE NEST

QD)
R/ ctmrimmmorantn

PRESCHOOL
DISCOVERY NIGHT 10.26.17

04. XXX
Lorem Ipsum.

@2 THE NEST

&
Q:0),
\ l EARLY LEARNING ACADEMY

PRESCHOOL
et DISCOVERY NIGHT

03. XXX
Lorem Ipsum.

(@ e nest

\4

01. XXX
Lorem Ipsum.

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE

LITTLE EAGLES IN ACTION

02. XXX
Lorem Ipsum.

""Adorable quote to go
here. Quote can be long
or short, please be
mindful of white space.”

- Gretta G.

KINDERGARTENCHIRPS

02. XXX
Lorem Ipsum.

E KINDERGARTEN
DISCOVERY NIGHT

q—'= 1n.14.17

01. XXX
Lorem Ipsum.

save the Datgs
b |
»

E KINDERGARTEN
— DISCOVERY NIGHT

F  na4a7

04. XXX
Lorem Ipsum.




IMAGERY GUIDELINES

General Facebook and Instagram image

guidelines

«  Feature real people.

«  Focus on faces.

«  Use lifestyle imagery.

«  Use high-quality, crisp images that
viewers can quickly understand.

«  Avoid cluttered backgrounds or
elements that obscure the main
subject of your shot.

«  Create photo albums for events and
large amounts of photos.

INSTAGRAM

«  Use lifestyle imagery.

«  Feature Instagram videos and stories if
there is a compelling story to tell.

« In posting more than one photo, use
the multiple photos feature. This could
also be used for an event.

«  Use high-quality, crisp images that
viewers can quickly understand.

« Do not rely too heavily on big, smiling
group shots. Capture and post candid
moments and focus on small groups.

TWITTER

« Imagery is not necessary for all tweets.
Text Only tweets are appropriate for
reporting factual information that is
brief.

« If need be, feature imagery that will
encourage users to click through to
your article or link.

RE-POSTING

+  RCS Lourdes Eagles Content: It is
appropriate for the RCS Facebook
page to re-post content from the RCS
Lourdes Eagles page sparingly (once
per week). Occasional Game Day
details, Eagle in Action features, and
Photo Albums would be great content
to re-post to the RCS Facebook page.

«  To other platforms: If repurposing to
Instagram or Twitter, be sure to resize
for the proper channel and check the
guidelines to confirm if the content
belongs on that channel. Instagram
imagery should never include a
template and should feature lifestyle
subjects. Time sensitive content like
Score Updates or other timely news is
great content to re-post to Twitter.

OTHER BEST PRACTICES
Online Trending Tragedy

When a tragedy on a national scale is
trending online, re-evaluate your content
calendar and move to another date if
possible or throw that post out. It is not
appropriate for a brand or community to
be posting promotional social posts when
a tragedy is being shared around social
media. Brands have been scorned in the
past for scheduling their posts ahead of
time and posting at an insensitive time.
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RETIRED MARKS

RETIRED MARKS

These marks are now part of our rich
history and we honor them in their
retirement. The following marks and
images are no longer authorized for
use at any time.

For help determining which of the
permitted marks is best suited for your
use, please reference the 04. Brand Marks
section or contact Laura Smith.

Laura Smith
507.424.1817
Ismith@rcsmn.org
WWW.rcsmn.org

ATHOLIC SCHOOLS

ROCHESTER

SCHOOLS

HOLIC SCHOOLS

LOURDES

HIGH SCHOOL

CHESTER

LOURDES

ROCHESTER CATHOLIC SCHOOLS BRAND GUIDE
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