A Brand Identity Guide

for South St. Paul Public Schools

The Importance of Branding Guide
This manual provides guidelines to help ensure consistent application
of the South St. Paul Public School (SSPPS) brand. Projecting a unified
visual identity involves more than simply creating and implementing a
logo. Our brand is what students, parents, academics, alumni and communities think and feel when they hear the name “South St. Paul Public
Schools.”
By consistently following these graphic standards, the SSPPS visual
identity will become established and recognized. Failure to properly use
these elements reduces our ability to communicate with the school’s
many audiences, and diminishes the brand’s value.
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Who We Are

Our Mission

Ignite a passion in every learner to inquire, continuously improve and
engage in positively changing our world.

Our Vision

• Prepare each and every student for their next step.
• Provide high quality, individualized programs, services and personalized learning for all ages and stages of a learner’s life.
• Build capacity in our learners to exemplify the IB Learner Profile.
• Partner with our families and community to develop shared ownership of student outcomes and family learning needs.
• Ensure students and families have reliable and regular access to
technology for accelerated learning.

Our Values

Compassion
Equity
Excellence
Integrity
Resilience
Respect
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Visual Identity
South St. Paul Public Schools has 4 primary brand identifiers. On the following pages
you will find use guidelines for each of these elements.

District
It should be used on all SSPPS
publications, websites, e-communications, and materials.

Academics
It should be used on all
SSPPS academic publications, websites, e-communications and materials.

Spirit Elements
These elements represent
SSPPS athletics, activities and
organizations.

Slogan
The slogan represents the
South St. Paul mission and
vision.

Passionate Learners

Positively Changing Our World

Academic Seal
It is used only on official diplomas, certificates, documents,
transcripts, and for other ceremonial. The seal is not interchangeable with other logos.
3

District Logos
PRIMARY LOGOS
It should be used on all SSPPS publications, websites, e-communications, and materials.
The district logo should only be used on either a white background or the SSP maroon.

SECONDARY LOGOS
The secondary logos to the primary logos can be used as a graphic element or in some instances,
in place of the primary logos. The district logo should only be used on either a white background or
the SSP maroon.
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Spirit Elements
The identity of the student body, alumni and South St. Paul supporters are represented through the use of the
Spirit elements. These elements represent the South St. Paul Public Schools athletics, activities and organizations. The spirit elements should only be used on either a white background or the SSP maroon.
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Color Profiles
The District’s official color is maroon (Pantone 505C) and using color in a consistent way
reinforces recognition and fosters trust. It plays a major role in establishing the District’s
identity and should be implemented consistently in all applications.
Tints of these colors are also acceptable. Use the exact PMS or CMYK colors (for print)
or hex colors (for web) and avoid trying to match colors based on what you see on a
computer screen or office printer. The appearance of the colors will vary widely on
different media; using the PMS/CMYK and hex colors will ensure accuracy.

PRIMARY COLORS
PANTONE 505C

PANTONE 505C 25%

CMYK 40 / 86 / 58 / 38
Hex
#6d2436

CMYK 13 / 21 / 14 / 0
Hex
#e2cdcb

BLACK

BLACK 35%

CMYK 54 / 43 / 42 / 82
Hex
#000000

CMYK 0 / 0 / 0 / 35
Hex
#b7b7b7

SECONDARY COLORS
PANTONE 306C
CMYK 78 / 3 / 6 / 0
Hex
#00b2e2

PANTONE 1925C
CMYK 0 / 93 / 58 / 0
Hex
#e80a4d

PANTONE 375C
CMYK 38 / 0 / 97 / 0
Hex
#93d50a

PANTONE 7548C
CMYK 0 / 28 / 93 / 0
Hex
#ffc600

PANTONE 1585C
CMYK 0 / 69 / 94 / 0
Hex
#fc6c0f
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Size and Space
safe zone = at least 0.25”

The logo looks best when used at a size
appropriate for the medium. The district logo
should not be used at a size smaller than 0.5
inches in height.
In order to protect the integrity of the logo,
white space needs to be maintained around
the logo perimeter. Under no circumstances
should any text or graphic intersect or be
placed immediately adjacent to the logo.

minimum clearance space
around the logo is half that
of the IB Button symbol

No matter what size you’re using the logo,
leave space around the logo equal to at least
0.25” or half that of the IB Button symbol.
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Typeface
The South St. Paul District’s brand includes the use of complementary typefaces.
The preferred fonts are Arial Narrow and Garamond.

Arial Narrow

Arial Narrow Regular

has been chosen as the
preferred typeface. It can be
used for body copy and/or
headlines.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Narrow Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Narrow Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Garamond

Garamond Regular

can be used as a secondary
option for body copy.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Garamond Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Garamond Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Inapproriate Use
Neither the name of the District or any District/IB logo may be used in a manner
that could adversely affect the District’s image or standing or for any other reason
that would be inappropriate.

Do not change fonts
or typeface

Do not use logo on
a similar colored
background

Do not apply gradients
or drop shadows

Do not use logo on
busy or distracting
backgrounds

Do not stretch or skew
the logo
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Inapproriate Use
Neither the name of the District or any District/IB logo may be used in a manner
that could adversely affect the District’s image or standing or for any other reason
that would be inappropriate.

Do not change colors

Do not reconfigure logos
and icons

Do not add or remove
components to/from
the logo

Logo too small
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Photography
Photography is key to telling the story of what is unique and valuable about SSPPS
and our students. Here are a few guidelines to taking a good photo:
PORTRAIT
LANDSCAPE

Turn Your Device Sideways
Use the “landscape” orientation when taking photos to get more in
– especially when shooting group shots or if you want to capture
the background, too.

CLOSER SHOT

ZOOMED IN

Get Closer; Avoid Zooming In
When you take a photo from a distance, it’s tempting
to zoom in on something specific you’re trying to
capture. But it’s actually better not to zoom in -- doing
so can make the photo appear grainy, blurry, or
pixelated.
Instead, try to get closer to your subject, or take the
photo from a default distance, and crop it later on.

Focus on The Subject
But be sure you tap the screen of your smartphone to focus the
camera on your subject -- that’ll help to ensure that it’s focused
and the lighting is optimized.

Subject’s Eye-level
Point of view matters. When you position your camera at eye
level, your camera sees them the subject the way they see you.
The connection between camera and subject is deeper so when
people look at your photographs they will connect better with the
subject.

Photo Submission
When sending photos via email, attach photos
as attachments will ensure the resolution of
the original photo.
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