Media and Sexual Misconduct:
How It Creates Social Norms,

Influences Behavior, and Impacts
Our Work
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Today’s webinar is being
conducted by the National
Association of Clery
Compliance Officers and
Professionals (NACCOP).

1ATI
?,SC—‘OC on Op

- TASCA

iation for Student Conduct Adm

£ >
Sanp UNIVEY



Copyright

Limited permission is granted to each attendee of this class to make training materials available per the
requirements outlined in the Title IX Regulations published on May 19, 2020

These materials are copyright of the National Association of Clery Compliance Officers and Professionals,
LLC © 2022 NACCOP. All rights reserved.

Any distribution or reproduction of part or all of the contents in any form is prohibited other than the
following:

As required by 34 C.F.R. 8 106.45(b)(1)(iii) and § 106.45(B)(10)(i)(D), this material in its entirety may be
posted to the website of the institution in which you were associated with at the time in which you were
enrolled in this training. D. Stafford & Associates gives permission for clients to convert the provided
documents as necessary to be ADA-compliant.

Public inspection upon request.

You may not, except with our express written permission, distribute or commercially exploit the content.
Nor may you transmit it or store it in any other website or other form of electronic retrieval system.
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= Social Media: Use and Effect

= Social Media: Problematic Behaviors
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SOCIAL MEDIA:
USE AND
EFFECT




Social Media Use by Age

Pew Research Center, April 2021, “Social Media Use in 2021”

% of U.S. adults who say they ever use ...
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SOCial Media Use by Age Pew Research Center, April 2021, “Social Media Use in 2021”
% of U.S. adults in each age group who say they ever use ...
Youngest -
oldest
Age 65+ 30-49 18-29 DIFF
2 | — 65
Snapchat @ o ® +63
13 71
Instagram [ ® ® +58
49 95
YouTube o o:-0— +46
. 4 48
TikTok —@ ® ® +44
42
Twitter o @ o +35
50 70
Facebook ® 000 +20
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Teen’s Social Media Use
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Pew Research Center, August 2022, “Teens, Social
Media and Technology 2022”

% of U.S. teens who say they ever use any of the

following apps or sites

2014-15

O YouTube 95

O TikTok 67

Instagram 62
Snapchat 59

Facebook 32

Twitter 23

Twitch 20
WhatsApp 17

14
O\O Tumblr 5

2022



Social Media and Mental Health
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“People who negatively compared
themselves to other social media users
were highly vulnerable to

depression. Friendships with former
partners and envy were correlated
with an increased risk of depression.
-requent Facebook posts also
increased the risks, possibly because
these posts enabled users to ruminate
on negative emotions.”

Baker, D. A., & Algorta, G. P. (2016). 10



Does social media
influence how
college students see
consent and healthy
relationships?
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SOCIAL MEDIA:
PROBLEMATIC
BEHAVIORS
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Online Haras Sment Pew Research Center, January 2021, “The State of Online Harassment”

% of U.S. adults who say they have personally experienced the following
behaviors online

MORE SEVERE FORMS OF ONLINE HARASSMENT LESS SEVERE FORMS
\ [
Offensive
Physical Sustained Sexual name- Purposeful
threats Stalking  harassment harassment calling embarassment
20
e |
27 26
25 203/C/O a2
14

Mo.o»o_oﬂo_f
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Online Harassment Pew Research Center, January 2021, “The State of Online Harassment”

% of U.S. adults who say they have personally experienced the following behaviors online

Less severe More severe Any online
behaviors behaviors . harassment
| I
Offensive Purposeful Physical Sustained Sexual 44 23
name-calling  embarrassment threat Stalking harassment harassment %

Men 35 :
30 :
2.7// on 2 . 37 38
/ 2.1// *
26 16 16
23 '/21/'25 o 12 3 11
19 17 / 7 8 7 8 5 8
Women .//11 & e~ 0
8 9 7
5 6 6 6 4 4 O
14 17 '20 '14 '17 '20 '14 17 '20 '14 17 20 '14 "17 '20 14 '17 20 § 14 °17 "20
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Online Harassment Pew Research Center, January 2021, “The State of Online Harassment”

% who say they have experienced online harassment because of their ...

Political Gender Race/ Religion Sexual
views ~ ethnicity - orientation

Among those who have
been harassed online

mongall 33
/:dults (/o g 29 |
19 | 19

i /o 12 16

1 20; B
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Online Harassment Pew Research Center, January 2021, “The State of Online Harassment”

% of U.S. adults who say they have personally
experienced ___ online

Any more Only less

severe severe Any online
behaviors behaviors harassment
41

U.S. adults

Ages 18-29
30-49

50-64

65+

Rep/Lean Rep
Dem/Lean Dem

...................................................................................................................

Straight

© 2022 NACCOP LGB 17



Online Harassment Pew Research Center, January 2021, “The State of Online Harassment”

% of U.S. adults who say they have personally experienced the following behaviors online

Offensive Purposeful Physical Sustained Sexual Any online
name-calling embarrassment threat Stalking harassment harassment harassment
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Online Harassment Pew Research Center, January 2021, “The State of Online Harassment”

Among the 41% of U.S. adults who have personally experienced online harassment, % who say ___ was involved in
their most recent experience

Purposeful Physical Sexual Sustained
Offensive name-calling embarrassment threat harassment harassment Stalking
Ages 1829 5 32 9 15 14
30-49 19 16
50-64 8 11 7
65+ |2 6 4
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Online Harassment Pew Research Center, January 2021, “The State of Online Harassment”

Among the 41% of U.S. adults who have personally experienced online
harassment, % who say their most recent experience occurred in the
following online environments

WOMEN-
Men Women MEN DIFF
Social media sites 68 @ ® 31 +13
Online dating o
site/app 9 - +2
Personal email 9 @ 11 2
account
Texting/
+
messaging app 24 @ 25 2
Online gaming o e ® 22 -13
Forum/ 19 @ 32 13

discussion site
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|
Online Haras Sment Pew Research Center, January 2021, “The State of Online Harassment”

Younger online harassment targets more likely to

say they were harassed online most recently while
gaming, messaging or online dating

Among the 41% of U.S. adults who have personally experienced online

harassment, % who say their most recent experience occurred in the
following online environments

Ages YOUNGEST
65+ 50-64 18-29 -OLDEST
DIFF
Online gaming 2 ® @ ® 30 +28
........................................................... e
Pexting/ (.6 o +14
messaging app 30
Online dating )
site/app 3 e® @ 14 +12
..................... F/24
orum _
)
diseussionste 22 0% .
75
Social media sites 72 o0 @ 2
P ............. ||12 ...............................................................................................
ersonal emai 5 A 4
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Problematic Behaviors

Sexual media of an individual (e.g, nude photo or

Image Exploitation (Revenge Porn) video) posted online as a means of humiliating the
individual

EI‘,) cch A fake or stolen online identity created or used for
CatﬁSh]ng the purpose of beginning a deceptive relationship

Creating profiles pretending to be the target and
posting disturbing content using their identity

m Impersonation of Target

. Stalking or harassment via social media, internet
Dﬁ CyberStalkmg forums, or emails

© 2022 NACCOP 22



Problematic Behaviors

Publishing someone’s sensitive personal information

El DOXing online attempting to harass, intimidate, extort,
stalk, or steal the identity of a target

Persistent manipulation and brainwashing that
) . . causes the target to doubt themselves, and
g GaSl]ghtmg ultimately lose their own sense of perception,
identity, and self-worth

- . Ceasing all communications with an individual and
Q Ghostmg not responding to attempts to communicate with
that individual

: ’ . Using devices to record, without permission, sexual
Video Recording g W
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Problematic Behaviors

(™ Using the target’s passwords to access social

[ o | Password Access media accounts and emails to monitor behaviors
= . . Providing financial support for the target’s phone
A Financial Control and exerting control over access

ﬁ[][% Location Apps Tracking the target’s location

© 2022 NACCOP 24



APPS ON
THE RISE
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Thanks to our
sponsot!
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For more information:
dstaffordandassociates.com

Upcoming D. Stafford Title IX Classes

Introduction to Title IX (virtual) -
August 3, 2022
Investigation of Sexual Misconduct/DVDVS (virtual) -
August 8-12, 2022
Title IX Coordinator Training (virtual) -

October 10-14, 2022

Introduction to Title IX (virtual) -
November 16, 2022

Check out our website for more information on the above
plus national and institution offerings on Threat
Assessment, Clery Compliance, and Procedural Justice.



