between the division, schools, and community

Focus Area 4:
Parent and Community
Engagement and Satisfaction

g

organizations (Year O - Year 5).

Objective 2: Enhance and increase partnerships ﬁﬁd‘h‘ji m

ACTION 1:

ACTION 2:

ACTION 3:

ACTION 4:

ACTION 5:

ACTION 6:

Involve community associations in conversations about increasing engagement and
two-way communication.

Strengthen partnerships with community organizations and businesses to
participate or contribute to school and division events (e.g., New Family Welcome
Program, Literacy or STEM nights).

Develop an annual Open House for business owners, residents, and organizations
to tour facilities and learn about the school division.

Expand opportunities for students to explore local businesses through job sharing,
internships, and service learning.

Explore communication tools and efforts to communicate with community
members who are not directly affiliated with the division.

Distribute a monthly newsletter highlighting division and school events.

PERFORMANCE INDICATORS DATA SOURCES

Increased involvement of families and the community in division and school events Increased engagement by liaison

groups

Enhanced community partnerships and engagement

Event partnership data

Attendance at division and school events

Development of monthly newsletter(s)/podcast(s)

Development of brochures/program for new families



