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Ad This: It Is No Choke!

Before laws were enacted to prohibit the practice, some cigarette manufacturers specifically targeted the
brands that they sold to adolescent buyers. Before this type of marketing campaign was banned, Eighty-eight
percent of 12th graders, 86 percent of 10th graders and 82 percent of 8th graders smoked Marlboro, Camel,
and Newport brand cigarettes, which were among the most heavily advertised and promoted brands that were
designed to specifically interest youthful consumers (“Study Shows. . . .””). Marlboro touted the heroic
"Marlboro Man," a handsomely dressed cowboy in a pastoral setting with little to do but light up a Marlboro
and ride the prairies upon his favorite horse. Camel advertised with "Joe Camel," a cool, hip, and popular
cartoon character who shot pool, hung out in night clubs, or sat on a motorcycle in a leather jacket and shades.
Newport displayed beautiful, young people frolicking in a field, passing Frisbees, and playing with a friendly
dog. As a result of teens being bombarded with commercials like these, many faced a lifetime of nicotine
addiction.
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