
1

Created a complete 
marketing package

for Red Herring

Formalized
internal processes and 

procedures

Enhanced the
Red Herring 
application

T O  A C C O M P L I S H  T H I S  G O A L ,  W E :

Red Herring Marketing Project: COMPLETE!
Overarching Project Goal

• Help make K-12 staff, locally and across the state, 
more safe and resilient against phishing and other
social engineering attacks

• Protect users and their data by helping K-12 
organizations implement and use Red Herring as 
part of their cyber awareness programs
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Red Herring - AFTER

BEFORE
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Logo Refresh Digital Badges
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Social Media Video (24 sec)Marketing Video (2 min)

Training Video (1:18 min)
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Updated User Guide New Flyer

New FAQs
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New PowerPoint Presentation
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Survey Results
Q13 Please use two or more 

adjectives to describe the 
materials you viewed.

• Professional, informative
• Creative, helpful
• Attractive, professional
• Comprehensive, technical
• Interesting, innovating
• Informative, introductory
• It was informative, helpful
• Consistent, informative
• Entertaining, informative
• Professional, relevant
• Eye catching, interesting



Survey Results
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Social Media 
Video

Marketing 
Video

Training 
Video 

One Page 
Infographic 

Flyer
Red Herring 
Home Page

SDCOE 
Cybersecurity 

Website User Guide FAQ

Informative 93% 93% 89% 100% 89% 93% 100% 100%

Persuasive 89% 96% ---- 100% 93% 89% ---- ----

Attractive/Professional 93% 93% 89% 96% 100% 82% 96% ----

Easy To Use ---- ---- ---- ---- 100% 93% 100% ----

Helpful ---- ---- ---- ---- ---- ---- ---- 100%

HOW TO READ THE TABLE
• Respondents used a scale of 1-4 (where 1 is Disagree and 4 is Agree)
• The percentages indicate "3" and "4" responses (Slightly Agree and Agree)
• Example: 93% agree or slightly agree that the Social Media Video is informative
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Collaboration was 
key in this project!

Red Herring Marketing Project: COMPLETE!
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