
















FY 17 Assessment 16(d) Bonding Vote Debt Exclusion Vote Certified Votes

Lincoln * 3/19/2016 Approved on 3/19/2016 "Passed Over" Article 27 Approved 174-112 on 3/28/2016 Received
Lexington 3/21/2016 Approved on 3/21/2016 Approved on 4/25/2016 by vote of 152-0 None Requested
Concord 4/5/2016 Approved on 4/5/2016 Approved on 4/5/2016, subject to DE Approved 745-259 on 4/14/2016 Received
Acton 4/4/2016 Approved on 4/4/2016 Approved on 4/4/2016 None Received
Wayland * 4/7/2016 Approved on 4/7/2016 "Passed Over" on 4/11/2016 None Received
Bolton 5/2/2016 Approved on 5/2/2016 Approved 5/2/2016, subject to DE 5/9/2016
Lancaster 5/2/2016 Approved on 5/2/2016 Approved 5/2/2016, subject to DE 5/9/2016
Stow 5/2/2016 Approved on 5/2/2016 Approved 5/2/2016, subject to DE 5/10/2016
Dover 5/2/2016 Approved on 5/2/2016 Approved 5/2/2016, subject to DE 5/16/2016
Sudbury * 5/2/2016 Approved on 5/2/2016 None
Belmont 5/4/2016 5/2/2016 5/4/2016 None
Needham 5/9/2016 5/2/2016 5/9/2016 None
Boxborough * 5/9/2016 None
Carlisle * 5/9/2016 None
Weston * 5/9/2016 None
Arlington 5/9/2016 5/9/2016 5/9/2016, subject to DE 6/14/2016

* Withdrawing Town

Last updated:  5/3/2016

Town votes within 60 days of School Committee's 3/15/16 bonding authorization vote.  Absence of a vote or a decision to "pass over" is deemed a "yes" vote.

TOWN MEETING ACTION ON MINUTEMAN'S ANNUAL ASSESSMENT AND BONDING FOR THE NEW HIGH SCHOOL - 2016 





















































ff I M-lttYo},~~ 

MESSAGING HIERARCHY (CONT.) 

What is unique about the Minuteman package? 

In a market saturated with educational options, understanding and communicating Minuteman's unique value proposition is critical. 
Other organizations may offer some of these benefits, but from a high-level view, only Minuteman delivers the full package of: 

• The revolutionary integration of robust academic instruction and hands-on career & technical learning 

• Project-based learning opportunities 

• Industry certifications/licensures 
• True college and career preparation (so much more than just classroom time) 
• Highly qualified and distinctive instructors who want to mentor their students 
• High-tech training equipment/labs for a positive experience and outcome 
• Personalized, proven support for different learning styles 

• Paid internships and employer networking 
• Caring, inclusive environment where students are part of the Minuteman family 

Strategic Focus: 
Telling one story- how Minuteman delivers a revolutionary competitive advantage that expands options and opportunities -
in diverse ways that resonate with each audience. 

Tone: 

Confident 
Students: Energetic, casual, edgy, and experiential 
Stakeholders: Compelling, professional, proactive, and expert 
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BRAND TAG LINE, VISION, PILLARS, CALLOUTS, ETC. 

Brand Tagline 
A REVOLUTION IN LEARNING. (existing) 

Brand Pillars/Alternate Tagline 
Aspire. Accelerate. Achieve. 

Mission 

REVOLUTIONIZE YOUR EXPECTATIONS. (TFS recommendation) 

Minuteman collaborates with parents, communities, and business leaders to serve a diverse student body with multiple learning 
styles. Through a challenging integrated curriculum our students develop the academic, vocational, and technical skills necessary to 
be productive members of a global community. We value life-long learning that fosters personal and professional development in a 

safe and respectful environment. 

Student Messaging Callouts 
• Major in the Revolution. 

• Be Revolutionary. Be Minuteman. 

• Get In On the Revolution. 

Stakeholder Messaging Callouts 
• Revolutionary Results. 

• Revolutionizing Your Results. 

• Success Revolutionized. 

Buzzwords 

• Launch Your Learning Revolution. 

• Rise to the Revolution. 

• Make it Matter. Make it Minuteman. 

• Revolutionizing the 21st Century Workforce. 

• Where Aspirations Become Achievements. 

• When It Matters, Make It Minuteman. 

• Are You Ready for the Revolution? 

• High School. Revolutionized. 

• Experience the Learning Revolution. 

• Your Connection for Education 
That Matters. 

Revolution • Confidence • Unique • Purposeful • Quality• Exclusive • Direction • Achievement• Meaningful 
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CREATIVE CONSTRUCT 

Communications Objective: 
Build the target audiences' awareness of the revolutionary competitive advantage Minuteman delivers through a quality high school education 
that combines robust academics and career & technical training. 

Brand Positioning: 
Position Minuteman as a place where students can aspire, accelerate, and achieve their potential for true college and career readiness. 

Brand Tagline: A Revolution in Learning. -or- Revolutionize Your Expectations. 

Brand Value Proposition (students): 

Are you ready for the revolution? At Minuteman, we've completely reinvented high school to deliver full academics alongside an exciting career 
& technical education. You'll aspire to your full potential, accelerate your learning, and achieve a revolutionary competitive advantage to get 
ahead in your college and career goals. Working alongside our highly experienced and professional instructors, you'll get to do something 
you love in a high-tech environment. It's a high school experience unlike any other - only at Minuteman! We offer the full package: college 
credit, national industry certifications, personalized learning, paid internships, student leadership opportunities, scholarships, and more! And 
with our proven college acceptance and success rates, it's easy to see how Minuteman makes the difference. You can do it - and we can help. 
Revolutionize your expectations and expand your opportunities at Minuteman today! 

Brand Pillars: Aspire. Accelerate. Achieve. 

Aspire. 
Direction 
Purpose 
Potential 

Accelerate. 
Quality 
Support 
Confidence 

Achieve. 
Advantage 
Opportunity 
Success 
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BOILERPLATE LANGUAGE 

In information technology, a boilerplate is a unit of writing that can be reused over and over without change. By extension, the idea is 
sometimes applied to marketing content that remains consistent across a range of collateral to build equity through repetition. The Minuteman 
boilerplate language is designed to promote messaging continuity as a signoff on the back of brochures, at the bottom of program sell sheets, 
and anywhere else a concise, high-level value statement about Minuteman is appropriate. 

INFORMAL: 

Minuteman: A Revolution in Learning. 
At Minuteman, we collaborate with parents, communities, and business leaders to serve a diverse student body with multiple learning styles. 
Through a rigorous integrated curriculum, our students gain both academic and career & technical skills for a revolutionary competitive advantage. 
Because we value lifelong learning that fosters personal and professional development, we challenge all students to aspire to their full 
potential, accelerate their learning, and achieve success in our 21st-century global community. 

FORMAL: 

About Minuteman 
Minuteman is an award-winning regional high school that integrates robust academic and career & technical learning to deliver a revolutionary 
competitive advantage. The school serves a diverse student body with multiple learning styles, expanding opportunities for college and career 
success. As an accredited member of the New England Association of Schools & Colleges (NEAS(), Minuteman challenges all students to aspire 
to their full potential, accelerate their learning, and achieve success in the 21st-century global community. 
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