
The first Cor Unum Week at Convent & Stuart Hall culminated with 
keynote speaker Chris Riley speaking to students, faculty and parents 
and leading workshops about his book, After the Mass-Age. Mr. Riley 
is a strategic thinker, educator, presenter and writer who has been part 
of creating some of the most successful brands in the world. He has 
led the strategic planning process at Wieden+Kennedy and Apple, 
and his clients include Shiseido, Nikon, Uniqlo and Facebook. Leaning 
on this experience, Mr. Riley’s global seminars and workshops ask 
the important questions of how to create productive dialogue today 
among a wide range of perspectives and how to communicate and 
create trust in a fragmented world. The answer, according to Mr. Riley, 
is “learning from.” He says: When we learn from cultures and not about 
them, we participate in deep listening and genuine collaborations that 
benefit the many rather than enriching the few.

LEFT TO RIGHT: High school students interview Chris Riley after his presentation 
during Cor Unum Week. Author Rowan Ricardo Phillips and Warriors General 
Manager Bob Myers with school leaders after a high school assembly. Bill Jennings 
with author Joseph Cassara at the Key West Literary Seminar.

COR UNUM WEEK

As global citizens, we are called to 
recognize our shared and equal 

humanity as well as our differentiated 
experiences and histories.

                         — President Ann Marie Krejcarek
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