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October  24, 2019

SINGLE COLOUR PRINTING

The Study’s range of logos can be used in black for 

single-colour printing such as newspaper ads.

REVERSE PRINTING

All versions of the logo can also be reversed — that is, 

appear white or blue on a coloured area or a photograph. 

Care must be taken — the logo should only be reversed  

out of a colour that is dark enough to maintain legibility.

THE CLEAR ZONE

No matter the scale of the logo, a zone to its left, right, top 

and bottom — the clear zone, equal in width to the height 

of the T of the wordmark — must be kept free of graphics, 

typography, competing backgrounds or the edge of a 

printed piece or website page. This applies to all versions  

of the logo. In the diagram below the area indicated by 

dotted lines is the clear zone. Page 1 (the cover) of this 

document illustrates this important rule at a larger scale.

MINIMUM SIZES

For printed materials, the vertical logo must never be 

smaller than one inch wide; the horizontal logo never 

smaller than 1.5 inches wide. For digital use, the vertical 

logo must never be smaller than 90 pixels; the horizontal 

never smaller than 135 pixels.

1 inch or 90 pixels

1½ inch or 135 pixels

03  HOW TO USE THE LOGO

ENGRAVED PAVER - UPPER TERRACE VIEW
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ENGRAVED PAVER - LAYOUT 1

Scale - 50% of Actual Size

SAMANTHA HAYES 1986

Edge of Paver

Variable

SPECIFICATIONS : CONCRETE PAVER

Company : Permacon
Model : Boulevard 300, module F
Finish : TBD
Dimensions : 11,8po x 23,6po x 4po

SPECIFICATIONS : TYPOGRAPHY

Font : Franklin Gothic
Size : 72 pt
Space : 40
Align: Justified

ALIQUIS ELITI NAM QUE DIS PARIO. 
ITATEMQUIAS SIMIL IL ESCI DOLUPTA 
SPERUPTATEM FACES DIS EA CUPTA 
VENDIS NATIUM EUM EOS ESTRUM 
QUID MAXIMAXIMI ESTIUNT OMNIS 
CONSEDI CULLOR SI SUNT

1,5”

5/8”

1/2”

3”

1,5”

5/8”

3”

Quote Selected by Donor

Name of Donor &
Graduating Class

11,8”

23,6”
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THE ANNE CHARBIT FAMILY
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The World Needs
Great Women
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