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Marketing focus areas:
• My Future. My Choice. (high school and middle school)
• Pre-K enrollment
• Take advantage of organic opportunities
• Specialty Programs/Awards - Ain’t No Band docuseries



In the News…



Total Stories District 
Generated 

Stories

Top 
Month

Top Number of Stories by 
News Agency

Approximate 
Dollar Value

2019-2020 1,220 76 280 (Dec.) 295 (DMN) /159 (NBC5) $19,081,757

2018-2019* 939 165 320 (Dec.) 116 (DMN) /113 (FOX4) $13,936,992

2017-2018 367 103 73 (April) 75 (DMN)/25 (NBC5) $5,786,326

Expanding our Reach…

Note - More stories picked up by news agencies in the spring at the start of COVID-19. Saw our usual numbers double in 
February, March and May. 

* Began counting each television news hit and newspaper mention as a story in 2018-2019



Being Social…



Newsletters…



Website…



First Graduating Class of the DHS Collegiate Academy…
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