Disney Leadership Trip 2020
Dates: Thursday, February 27 - Sunday, March 1
School days missed:  Early dismissal on Thursday (12:30pm) & Full day on Friday
Requirements to Attend:
● Must be an active member of Student Government
● Maintain a minimum GPA of 2.5
● Can not miss more than 2 meetings (excused or unexcused)
● Must be present and have logged at least 6 hours of set up/clean up for each
dance (Homecoming & Winter Formal).
● Cannot be on the Eligibility List or Academic Support
● Must be up to date on tuition
● Upon return, members will meet with Administration to generate leadership
opportunities at DePaul Prep
Cost: Approximately $1,100/student.
(includes, airfare, bus transportation, hotel accommodations, a 3-day park hopper
ticket, 2 tickets to Disney’s YES programs, daily meal allowance, and unlimited
photopass)
Payment Plan
Thursday, September 19: $300 deposit due
Monday, October 14: 2nd payment of $300
Monday, November 11: Airfare final payment
Friday, December 13: Final payment
*Anyone in violation will forfeit the $300 deposit.
*Anyone in violation once the final payment is made will NOT receive any refund
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Disney’s Youth Education Series (Y.E.S.) Program Information

Program Overview

Leadership Strategies

Students will explore the relationship between good leadership and successful
business strategies. Participants will discover the value of communication, training and
empowerment when creating an environment conducive to performance excellence
and the achievement of business results.

Learning Objectives
After completing Disney Leadership Strategies, participants will be able to
demonstrate leadership skills and the value of effective leadership by doing the
following:
● Articulate 3 distinct leadership styles and the primary strength of each
● Discuss and demonstrate the benefits of employee training and development as
a means of creating successful empowerment
● Discuss and demonstrate recognition and its value
● Articulate the role of communication in developing and implementing business
objectives
● Demonstrate the responsibility of a leader to their team members by
summarizing the role of a Walt Disney World Resort leader

Managing Your Personal Brand
Program Overview
Disney's Hollywood Studios becomes the backdrop for students' exploration of
self-awareness and the realization that they have the power to improve their
circumstances through the choices they make each day. Students discover elements
that make up their personal brand and the necessity of fostering their brand in order to
protect a future they may not even have imagined yet.
Today's students are faced with an explosion of challenges and opportunities, both
inside the classroom and beyond. With modern technology—particularly social
media—students are often unaware how personal actions and behaviors can impact
the opportunities for their future.
Through insightful discussion and engaging activities, students come to realize that
they already hold the power to form positive impressions, develop valuable skills and
forge relationships that can help them obtain their dreams. This power lies in the
choices they make, and in the thoughtful management of their personal brand.

Learning Objectives
After completing Managing Your Personal Brand, participants will be able to:
● Discuss the influence of effective branding
● Recognize that the process of corporate branding can be modified and applied to
individuals
● Recognize and discuss how personal appearance can affect perception
● Recognize the impact of personal appearance on personal branding
● Define the term personal branding
● Learn how to take actionable steps to modify their personal appearance to
reflect their inner character and personal brand and convey their promise of
value
● Discuss how their behaviors influence how others perceive them
● Identify and modify behaviors in order to be reflective of their personal brand
● Define the terms "skills" and "interests"
● Identify personal skills
● Identify various areas that they have control and/or no control over

