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District Communicatios Overview
The Communication Department is committed to providapgn, honest, andimely
information about the Shawnee Mission School District

Relationships with the community are essential to a strong school syJteisreport shares
detailsaboutthe comprehensive and varied ways the Communication Department supports the
district andindividualschool communities in order to strengthen those relationshifhis is an
interactive document, providing links to connect with many examples of communication
resources producednd distributedby the Communication Department.

¢ KS RS LI-wedi afighs/witidistrict goalswhich areset through the strategic planning
process. Th@019 $ategicPlan, currently inprogress, will continue to instruct, inform, and
guide the work of the departmen{Click here to view the webpage, built by the
Communication Department, to provide the community informatadyout the strategic
planning processurrently underway).

Avariety of meéhods and mediare utilizedto maximize awareness and support of the district
andschool communities.

Key Goals

Develop andgsupportpositive, collaborative relationships with all stakeholders to
strengthen ancengagethe Shawnee Mission School Distaoimmunity.

Provideinformation and tell storieshrough a variety of mediplatformsto connect
with the Shawnee Mission School Dist community;.

Staff

David A. SmithChief Communications Officer

Kristin Babcocknd Laura Hars¢lCommunications Coordinators

Owen Denniston, Television Production Coordinator

Brad Dutton, Tom Stephernand Clayton Turrentin€lelevision Technicians
Mandy LaVelle, Graphic Designer

Judy Blankenship, Administrative Assistant

Areas ofFocus andsupport

TheCommunication Departmergerves in a support role to all departments and schools
throughoutthe district. The department als serves parents and patrons throughout the
community.


https://www.smsd.org/about/strategic-plan-2019-overview
https://www.smsd.org/about/strategic-plan-2019-overview

Audience
1 27500+students andtheir family members
1 4,300+ Employees
1 100,000+ Households within the Shawnee Mission School District bousdarie

Key Audiences
Internal audiences inclucertified and classified staff memberadministratorsand members
of the Board of Education

Externalaudiencesncludeparents, district patrons, community members without children in
school,current and potentiabusiness and community partners, mbears of the mediaand
volunteers

Theaudiencefor district communications broad and the medipreferences and resources
used bythe communityare very diverg. Saff members in the departmentontinue to evaluate
modes of communication in order &ddress the diversifiedccess taesourcesand
preferences othose who consume and seek information about the district.

Areas of Support

w Media Relations

w  Crisisand SupporCommunications

w Direct Parent and Staff Communication



