
 

Marketing 
Length: Semester 

  

Credits: 0.5 

Throughout the Marketing course, students discover the various ways marketing affects their lives. This 

course introduces students to the study and implementation of market analysis, which focuses on 

identifying customer needs and desires and supplying them with those exact requests. The course 

provides a solid foundation for students contemplating careers in marketing, advertising, or other 

business-related and commercial fields. 

 


