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Why does Finalsite want to build
inbound marketing tools?




Why build inbound marketing tools?

e Opportunity to increase efficiency, save time by tying together
some of the loose ends

e More powerful tools will increase our schools’ abilities to be
successful with their inbound strategies
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Challenges with external tools

e Overwhelming, difficult to use, expensive
e Designed for businesses, not schools

e Disconnected experience for admins

e Disconnected analytics
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Understanding the funnel




Inbound marketing is all about getting
the right content in front of the right
person at the right time
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Let’s review the funnel

ATTRACT

Brand awareness
and earning traffic
to your website

RECRUIT

Conversions such
as viewbook
downloads or
enquiry form
submissions

NURTURE

Continuous
engagement during
the
decision-making
pDrocess

RETAIN

Maintain
engagement to
keep enroled
students
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The tools associated with each step

ATTRACT

Keywords/SEO

PPC
Social media ads

Blogs (Posts)

RECRUIT

CTAs (Page Pops,
pages, emails)

Landing pages
with Forms and
thank you pages

NURTURE

Automated email
campaigns
(Workflows)

Segmented lists &
personalised
emails (Messages)

RETAIN

Personalised
emails

Relevant content
Portals

Social media
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Taking a Prospect from Enquiry to
Application

e Thegoalisto attract the right users, and hold their attention
e Recruit them into your contact database

e Nurture users and entice them to engage with your content via
social media, blogs and email to push them to enquire

e Continue to nurture to convert enquiries to applications
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ATTRACT
Use social media to get content in front of users

' Avon Old Farms School

e Social media posts Avox Ot Faruis

“And oftentimes excusing of a fault doth make the fault the worse by
the excuse. — William Shakespeare
"http://bit.ly/excusesheardbyteachers #A0FBlog

e Social media ads

“I’m not yawning. I’'m stretching my cheeks.”
The Top 50 Excuses Heard by Teachers

- - 2
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.
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THE AOF BLOG

Twenty-four hours of pushups is not something to look forward to; and yet, there are several
members of the Avon Old Farms community who continue to participate in this decade-old
tradition of giving until it hurts. Thanks to them, this year AOF completed 657,624 pushups in
24-hours, and to date has raised $20,000.

READ ABOUT IT VIEW PHOTO GALLERY DONATE NOW

oY Like (J comment £ Share 9~
FEATURED ALUMNUS: EVANS HISTORY AOF ITEM UP FOR GRABS
OHN-OLI IRNE INITIATIVE ANNOUNCED AT BLUE BLAZER BALL
D% ss6 I ;
2 Shares
’ Write a comment... @) @ @
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Basic SEO Tips

e Logintoyour SEO settings right
now, and if they look like this,
add it to your to-do list

e Shortontime? Add an SEO Title
and Description to your top hit
pages

e Soimportant for getting
prospective families to land on
your site

ATTRACT

SEO

SEO Title

The Mead School | Private School and Child Care v Custom

SEO Description

Infants, Toddlers, Preschool, Pre-Kindergarten - Grade 8. Located in ¥ Custom

Stamford CT

SEO Keywords

Home, The Mead School, Child Care, Private School, Independent School, Pr¢ ¥ Custom
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ATTRACT

Blogs with the Posts module

. B OOSt S E O Wi t h b I Ogs S T E V E N S O N ABOUT ADMISSION UPPER MIDDLE LOWER ATHLETICS CALENDARS

GIVING

e Pick 1-2 keywords and use
them in your title, body, URL Ceeeme
and meta description i i i s s s oo

e Have a mobile-friendly blog g s |
Page

e Have logical (and not too
long) URL path to your blog

Student Blogs

Amellalli

e Use alt-text onimages m a

3 F|na|S|teUniversity #FinalsiteU | Y @Finalsite UK


https://www.avonoldfarms.com/blog

RECRUIT

Landing pages

—~———

PY Simple tWO_Column Iayout’ and \\@/STUART ABOUT ADMISSIONS ACADEMICS STEM ARTS ATHLETICS GIVING CAMPUS LIFE
remove any distractions, including  wonerunatyou dsugher can o
navigation Sy e Request Information

e Use aclearly defined value
proposition

e Keep the formshort; 3-5 fields

e Use an action word in the button

e Useimages and videos

e Don't forget to say, “thank you”
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Landing Page Layout

RECRUIT

Simple layout with no navigation, and the form on the left (so it stacks near the top

on a mobile device).

Value Proposition
Value prop subtext

Short form with 3-5 fields,
including email address

Button text with
action word

Image or video

e A fewshortbullets
e Todescribe the image/video
e or tosupport the value prop
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RECRUIT

“Thank You” Page Best Practices

—_—

@? ST' ,ART ABOUT ADMISSIONS ACADEMICS STEM ARTS ATHLETICS GIVING CAMPUS LIFE
NS4/ CoUNTRY DAY SCHOOL OF ThE SACRED HEART _—

e The content they were
promised (if any)

e Additional content to engage
with — such as a video, blog or
news library

| -

e Social media mash-up

{4 ) )] Admissions Th. k !
e “Next steps i

Request a Viewbook Thank you for requesting our ebook Why Invest in Elementary Education? We have sent you an email with a
link to download the ebook
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RECRUIT

Page Pops

L] L] L)
Drive conversions with the Page e fm— el persearnfnn
Last Updated By Amy Morris 10/18/2017 12:17pm

Message
712:
Pops module @ 9§/ BIU S =g ==@0o0B0#H % = A 8 A T - & St | 0/9/2007 4200
,
“ End  10/22/2017 4:00pm
° . Attend Woodward's Open House! Assignto | All Pages
e Limitto select pages
Sunday, October 22
2to5p.m.

1662 Rugby Avenue

College Park, GA 30337
Woodward Academy

Main Campus registration has now closed. Walk-ins are still welcome to attend. Pop which you would like all

e [nclude acall-to-action e it tpantionsd e

Woodward North - Pre-K to 6
Sunday, November 12

2to4pm.
6565 E;oles Road Welcome to Woodward

e Great for promoting open ey
houses, upcoming events, or a

International Students

piece of content

Open House

¥ Admissions

Admissions clonetest
Admissions- Trinity School
Admissions- Arbor Visit
Calendar

Fast Facts

Woodward Wisdom

New Students
Admissions Team

Getting Started New

FAQs
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RECRUIT

Timed Page Pops

COMING SOON! ,
Display Options v
e Page Pops are very useful in getting
key info in front of a user Assignto [Reckilaalll SelectedPages
e You may have more success with a bit Display Pop Again ©

more subtlety -- the Page Pop should

be welcome and informative,notan | e
(@ Display Popafter | 7 2 | seconds

annoyance

@) Display Pop after 50% of the page has
been scrolled through
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RECRUIT

Personalisation Element

Use this on your

Continent ~ equals Asia v

homepage and landing = :

Continent ~ equals Africa v
OR

L]
pages to customize S—p— o
content based on B
hd 4 ' WMAs rich history of enrolling and supporting international students began in 1847 when Monson Academy enrolled Chinese
e O r a I C O C a t I O n students, the first school in the United States to do so. Thai and Japanese students followed soon after. The international student body
° Continent = equals South Amer = has remained a foundation of the school for more than 150 years and continues to this day.
+0r The International Students Office at Wilbraham & Monson Academy exists to provide an information and support system for students

from more than 30 countries. Students, parents, and families of our international students can expect a warm and welcoming
experience when dealing with the office. Inquiries may be directed to Gayle Hsiao, Director, at ghsiao@wma.us or 413.596.9103.

International Student Office

Continent ~ equals Oceania v

+ AND
- Resources available to current and new students at Wilbraham & Monson Academy include:

Making travel arrangements and ground transportation to and from the airport

New International Student Orientation schedule

Various themed meals

Bradley Airport (Windsor Locks, Conn.), bus, and train pick up and drop offs at all major breaks
English as a Second Language classes

Student tutors who can assist in their native language

Create segments
based on continent,
country, state Resources
and/or Ianguage- Opening of School

In advance of our opening of school for 2018 - 2019, WMA students will need to complete paperwork, make travel and end of
summer plans and get ready for a great academic year. Information will be posted here when ready.
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RECRUIT

Build your contacts database with Forms

COMING SOON!

Build your contact database directly  cosuenswsonmue
form forms.

e New simplified Interface

EXxl

Email Address

e |everage formdataforusein
Messages and Workflows

Which Open House do you wish to attend?
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NURTURE

Nurture with Messages module

Send beautiful, mobile-friendly, Ceport. Thumbnatimage to

Messages

personalised emails with the new Cuverstity Erssment

Templates

Messages module —— ) 2
e 100% ;' 100% :)“ a
e Trackdelivery, opensand Bounce Unopana

click-throughs e
e Personalised Subject Line  —

. 0% 0% 90!3! Complaints
e Resources Integration s

e List segmentation
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NURTURE

New Workflows Module

Workflows
‘ O M I N ( SOO N l Simple MVP Workflow Example
° Permissions

Automate simple email
processes to nurture
prospects to apply and enrol.
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NURTURE

Simple Workflow in Forms

Create a custom respondent confirmation
message

e Sendthem to a custom “thank you” page
based on their submission

e |etthem know to check their inbox for
content, or display content on the page

Send an email confirmation with admissions info
e Buys your admission team time to reach out

e Provides prospect with immediate
gratification

e Provides your team with enough follow-up
info
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Dashboard ' Build & Edit I Registration T View & Enter T Payment I Notifications & Redi ] F i ]

NOTIFICATION & REDIRECT

General Email Options

Email Sender Send confirmation emails from a custom email address ("'Stuart Country Day School' donotreply@finalsite.net" by default)
admissions @ stuartschool.org

(64 character Max, alphanumeric characters only)

Admin Notification Email

Send email to admissions@stuartschool.org
Kmorse@stuartschool.org
ksimko@stuartschool.org

© Add

Include form name and date of submission

Include full results of the form submission(Credit card numbers excluded. Attached files will be included as a link.)
Include a link to view results

Include a custom message at the beginning of the email

Include Submission ID in the subject of the email

Email Contents

(J A< J<J<]

o

ersona lization

HoH o q 4 B I U § = E E E B B O#E %

Yay! We have a new inquiry request from the website! See the details:

Respondent Confirmation

Redirect Page | ) Display a message @ Redirect to asite page (' Redirect to URL

Selected Page: Request Info Confirmation Choose Page | Choose Composer Page
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NURTURE

New Integration with OpenApply

COMING SOON!

Automate the flow of data from OpenApply to Finalsite to use in branded,
personalised Messages and automated email workflows.
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RETAIN

Segmenting Content with Portals

e Which types of individuals are Students
visiting your site? e
e How easy is it for them to find F—
what they're looking for? — N
¢ Does the “journey” make sense? e el
e E=2E
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Questions?
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Thank You!

Thank you for attending our presentation.
Please review it on the app!
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