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Reboot Your Marketing
They say “marketing has changed.” 

But has it...really?



Thank You to Our Exhibiting Partners!
 SPECIAL THANKS TO JENNIFER BLAIKLOCK AND THE TEAM AT LEH
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https://docs.google.com/file/d/1OmIdcwso6zzLiS5VNtE2OpBnzN0mY1-t/preview
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A Marketing & Communications Platform

- SEO
- PPC
- Social Media
- Advantage

- Athletics
- Calendars
- Email Marketing
- Email Workflows
- Portals / Groups / LMS
- News via Posts
- Publications
- PagePops
- Admissions
- Design that worksPlatform

Safe, Secure, 
Compliant
Integrated

CMS

Marketing
(Attract & Recruit)

Communications 
(Engage & Retain)
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What does it
mean to “reboot?”

in a client-centric model
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Core Concepts of Marketing 
Transcend Decades

THE POWER OF
PERSONALIZATION

& TIMING

THE IMPORTANCE OF
STORYTELLING

VISUALS MATTERPEOPLE LOVE
AUTHENTICITY

NO ONE LIKES
BEING 

“INTERRUPTED”

APPEALING TO
LOGOS, ETHOS,

PATHOS
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Ease of Use, Rebooted for 2018.
1980s ad

2018 ad
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The message hasn’t gotten more 
complicated, it is the medium.

1700s
Newspaper Ads

1800s
Billboards (1835)

Ad Agencies (1843)

1900s
TV & Radio Commercials, Infomercials, 

Banner Ads & Search Ads

2000s
Digital Ads (2000)

Inbound Marketing (2005)
Social Media Ads (2006)

Future
What’s Next?
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Why Reboot?
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Address the Pain Points of You and Your 
Prospective/Current Families

“We need more
inquiries and 
applicants”

“We need more right-fit
families”

“We need more 
donations”

“Our parents complain 
they can’t find 
information”

“We’re not 
getting enough 
ROI out of our 
marketing efforts.”

“The competition has a 
bigger budget and a 
bigger staff.”
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Rebooting Your Strategy For 
The Family Journey
WE WANT TO PUT YOU IN THE POSITION TO WIN!
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YOUR APPLICANT POOL IS SMALLER
★ 56% of millennials are childless (ages 27-37)
★ In the US, Millennial households have the highest number of 

households under the poverty line 

COMPETITION IS STIFFER

GETTING A PIECE OF THE PIE IS HARDER
★ 29% of millennial parents express brand loyalty
★ 84% of consumers don’t trust traditional advertising
★ More than 80% of millennials rely on reviews and 

recommendations, while 37% turn to social media
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For years, the “family journey” and 
“funnel” were thought to look like this:

ATTRACT RECRUIT RETAIN
ENGAGE & CREATE

CONVICTION
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But really, it looks more like this:

ENROLL

GIVE BACK

The Parent Journey

The Student Journey

Awareness Engage Commit

A new journey begins...

EXPERIENCE GRADUATE

ENGAGE EXPERIENCE GIVE BACK

NEED RESEARCH CONSIDER APPLY

Retain

Retain

Evangelize

Evangelize

Recruit
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  THIS IS INBOUND MARKETING
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NEED
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REBOOT 

To identify “need,” you must be able to pinpoint the pain 
points and obstacles of your ideal prospects, as well as 
the questions they ask to find answers when they begin 
researching. 

NEED
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REBOOT 

WHAT WE KNOW: 
The Way Prospects Research is Different

80% 
of all online searches

begin with an
unbranded term

84% 
of adults trust an

online review as much 
as a personal 

recommendation

55% 
of millennials go to 

Google before a brand’s 
website

90% 
of consumers read

online reviews
before visiting a 

business

22% 
of  consumers won't visit 
your website if there is a 

negative story on the 
SERP

RESEARCH
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REBOOT 

WHAT WE KNOW:
Google is Always Changing

RESEARCH

The Google Carousel

Visibility of Reviews

40% of new website 
traffic comes from 
mobile
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REBOOT 

WHAT WE KNOW:
Social Media Presence Matters

RESEARCH

Parents and Grandparents are more 
active on Facebook

Young parents and teens love 
Instagram

Twitter’s popularity transcends 
generations
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REBOOT 

WHAT WE KNOW:
Building Trust is Key

RESEARCH

Bad first impressions are 
long-lasting
Addressing the needs of 
prospects across all mediums is 
important
Creating articles and content that 
build trust is essential 
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WHAT TO DO ABOUT IT
★ Remember where the experience starts: Invest time 

and budget into SEO, PPC, and a social media strategy
★ Invest in Content Marketing: Position yourself as an 

“expert” with content (blogs are most popular) that 
answers their questions and resolves obstacles

★ Keep in mind the importance of peer reviews: Get 
social proof (reviews, testimonials, etc.)

REBOOT RESEARCH
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REBOOT
WITH FINALSITE 

RESEARCH

Finalsite Posts: An 
SEO-Friendly Solution 
to Content Marketing

★ Blogs
★ Curriculum Guides
★ News
★ Spotlights & 

Testimonials
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REBOOT
WITH FINALSITE 

RESEARCH

SEO & PPC
★ Google changes its algorithm 

12 times per year
★ Essential for being “found” in 

the searches that matter
★ Built-in SEO tools
★ Dozens of best practice 

guides
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REBOOT
WITH FINALSITE 

CONSULTING & FINALSITE ADVANTAGE

RESEARCH

172,800
The Number of Ad 

Impressions 
Managed by The 
Consulting Team

1,200
Clicks per day on 

Finalsite managed 
Ads

1.1
Average position in 

Google of 
Finalsite-optimized 

sites

30,000
Finalsite-managed

social media 
impressions each 

month
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CONSIDER
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REBOOT CONSIDER

WHAT WE KNOW: 
★ Your Website’s Design Matters
★ Millennial Parents and 

Generation Z Crave 
Personalized Experiences

★ Everyone hates filling out long 
forms

★ Privacy Matters

7 Seconds
All it takes for a 

first impression on 
your website

51% 
Of millennials 
selected email 

marketing as their 
#1 communication

42% 
More conversions 
when content is 

personalized

13.5% 
The conversion 

rate of forms with 
5 or fewer fields 

(the highest)
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REBOOT CONSIDER

WHAT TO DO ABOUT IT:
Improve Your School’s Website: Design, content, UX, and 
personalization all matter.
Change the Way you Think about Forms: Inbound 
marketing thoughtful. Long SIS forms are not.
Adopt a New Admissions Funnel: Ongoing, authentic and 
helpful communication is key
Focus on Content Marketing: Blogs, videos, and other 
resources are still essential at this stage
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REBOOT
WITH FINALSITE 

CONSIDER

★ Continuing to Invest in Our Design Process
★ Building New Inbound Marketing Software to Help:

○ NEW: Personalization Element (Available Now)
○ NEW: Messages Module (in Beta)
○ NEW: Drip Campaigns & Workflows (Coming Soon)
○ NEW: Forms Module (Coming Soon)

WHAT WE’RE DOING ABOUT IT TO HELP:
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REBOOT
WITH FINALSITE 

CONSIDER

NEW! 
PERSONALIZATION 
ELEMENT
Goal: Enable you to 
offer a customized 
website experience

Create segments 
based on continent, 

country, state 
and/or language.
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REBOOT
WITH FINALSITE 

CONSIDER

Add the element to 
any page of your 

website

NEW! 
PERSONALIZATION 
ELEMENT
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REBOOT
WITH FINALSITE 

CONSIDER

NEW! 
PERSONALIZATION 
ELEMENT
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REBOOT
WITH FINALSITE 

CONSIDER

Personalized 
content is 

automatically 
served up based on 

your settings!

NEW! 
PERSONALIZATION 
ELEMENT



#FinalsiteU  |       @FinalsiteUK

REBOOT
WITH FINALSITE 

CONSIDER

NEW! MESSAGES MODULE (BETA)
Goal: Improve email marketing 
efforts, save you time

Improved Analytics
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REBOOT
WITH FINALSITE 

CONSIDER

NEW! MESSAGES MODULE (BETA)

Personalized subject 
line and improved 

personalization tools



#FinalsiteU  |       @FinalsiteUK

REBOOT
WITH FINALSITE 

CONSIDER

NEW! MESSAGES MODULE (BETA)

Even more fields for 
personalizing emails
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REBOOT
WITH FINALSITE 

CONSIDER

COMING SOON! 
EMAIL AUTOMATION
Goal: Automate simple 
email processes to 
nurture prospects, 
increase inquiries, 
enrollment, etc.
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REBOOT
WITH FINALSITE 

CONSIDER

COMING SOON! 
NEW FORMS for INBOUND
Goal: Help your school get 
more conversions
★ New simplified Interface
★ New integration with other 

modules like Messages and 
Workflows
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APPLY
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REBOOT APPLY

WHAT WE KNOW: 
★ Commitment is inconsistent
★ “Ghost” applications are up. 

(Skip the inquiry. Skip the tour. 
Go straight to Apply.)

★ Overall enrollment is down

80%
of education search 

sessions 
do not end with a 

conversion

5:1
Average ratio of 

inquiries to enrolled 
students

182
Average # of completed 

applications a school 
receives

79
Average number of 

newly enrolled students 
each year
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PARTNERSHIP WITH OPENAPPLY
Goal: Help your school get more 
inquiries, applications and enrolled 
students with a custom, personalized 
approach to the standard admissions 
funnel

REBOOT
WITH FINALSITE 

APPLY
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 PARTNERSHIP WITH ISAMS, OPENAPPLY & MISs

REBOOT
WITH FINALSITE 

APPLY
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ENROLL
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Quick Recap...

ENROLL

GIVE BACK

The Parent Journey

The Student Journey

Find and Attract Engage Commit

A new journey begins...

EXPERIENCE GRADUATE

ENGAGE EXPERIENCE GIVE BACK

NEED RESEARCH CONSIDER APPLY

Retain

Retain

Evangelize

Evangelize

Recruit
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FORK IN THE ROAD SAME TACTICS, PERSONALIZED APPROACH 

GIVE BACK

The Parent Journey

The Student Journey

EXPERIENCE GRADUATE

ENGAGE EXPERIENCE GIVE BACK

Retain
ENROLL

Evangelize

Retain Evangelize
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Different Audiences, Different Strategies

THE MILLENNIAL 
PARENT THE GEN Z STUDENT THE GRANDPARENT
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WHAT WE KNOW: 
★ Student retention is more 

affordable than acquisition
★ Ongoing engagement, 

communications is key
★ WOMM, online reviews and 

recommendations help grow brand 
awareness and enrollment

10%
Average private 

school attrition rate

79
Average number of 

newly enrolled students 
each year

51% 
Of millennials select 

email marketing as their 
#1 communication

59%
Of Consumers express 
brand loyalty to those 

who show appreciation

REBOOT RETAIN
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REBOOT
WITH FINALSITE 

ENGAGE YOUR 
COMMUNITY WITH 
PUBLICATIONS

RETAIN
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REBOOT
WITH FINALSITE 

GIVE 
STUDENTS A 
ROLE WITH 
FINALSITE 
POSTS

RETAIN
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REBOOT
WITH FINALSITE 

SIMPLIFY THE 
EXPERIENCE WITH 
PORTALS

RETAIN



#FinalsiteU  |       @FinalsiteUK

REBOOT
WITH FINALSITE 

RETAIN

70+ 
SSOs!

Student Information 
System/Fundraising 

Database/ERP
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REBOOT
WITH FINALSITE 

NEVER STOP SELLING THE VALUE 
OF YOUR SCHOOL

RETAIN
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GIVE BACK
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WHAT WE KNOW: 
★ Getting donations is hard
★ Schools often reach out just when 

they need a donation, rather than 
maintaining engagement

★ Inbound Marketing works

9.5%
Median Annual 

Giving Participation 
of Alumni/ae

10.4%
Median Annual 

Giving Participation 
of Parents of 

Alumni/ae

67%
Median Annual 

Giving Participation 
of Parents

13.9%
Median Annual 

Giving Participation 
of Grandparents

REBOOT GIVE BACK
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REBOOT GIVE BACK

WHAT TO DO ABOUT IT: 
★ Online Giving
★ Easier to Give Back
★ Be Engaging
★ Sell Value and Stories
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REBOOT
WITH FINALSITE 

GIVE BACK

110 100 30

Accepted 
Payment Methods

Supported 
Currencies

Automatically Translated 
Languages

MOBILE AND INTERNATIONALLY FRIENDLY
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 OUR Product and Data 
Strategy 
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Finalsite Integration Roadmap 

De
ep

 Li
nk

 O
pt

io
ns

Finalsite Connect 
(People Profile + Athletics + Group)

(People Profile 
Datapoints)

Accepted Applicants

Deep
 Lin

k O
ptio

ns

Finalsite Connect (ESB)

Unlimited Branded Portals

Finalsite Learn (LMS)PO
RT

AL
 

PL
AT

FO
RM

CO
M

M
U

N
IC

AT
IO

N
S 

PL
AT
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RM

Composer CMS

Calendar Manager

Posts for News & Blogs

Social Media Feeds

eNotify

Athletics Manager

SEO/PPC Management

Digital Publications

Subscribed Alerts

IN
BO

U
N

D
 

M
AR

KE
TI

N
G Personalization

Drip Campaigns

A/B Testing

Active Directory or 
LDAP Server

(AT SCHOOL)

MIS/SIS 
Authentication

Finalsite 
Authentication

SEO/PPC Management

Social Media Management

Finalsite Advantage

Google + Social + Strategy

OPENAPPLY / 
Others

(OPTIONAL)

70+ Web 
Applications 

(SSO)

MIS/SIS Providers

Blackbaud RE + ON 
Products
(OPTIONAL)
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PRODUCT ROADMAP

Marketing & Communications Platform
PAGE 

MANAGER COMPOSER

NEWS 
MANAGER & 

BLOGS

FINALSITE 
POSTS

FILE & MEDIA 
MANAGER(S) RESOURCES

eNotify MESSAGES

  WHAT’S NEXT?
★ Email automation 
★ iOS & Android app
★ Open Apply integration
★ Blackbaud NXT integration

  CONTINUING TO UPGRADE MODULES
★ Forms Manager
★ Calendar Manager
★ Athletics Manager
★ Commerce module
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PRODUCT ROADMAP

Information Security, Privacy and GDPR  
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PRODUCT ROADMAP

Future Hosting Architecture

• Exploring public cloud options 
(Google)

• Exploring containerization 
architecture

• Additional geographic locations 
would allow for off-hours 
maintenance in each time zone

We are VERY EXCITED about the Future 
and our partnership with
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https://docs.google.com/file/d/1s6qDdfQ-aaQB0a1vHlWOAS1yocvikLAT/preview
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Thank You & Have a 
Great Conference!

Be sure to continue to share your conference experience 
using the #FinalsiteU hashtag!
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