Digital Media Production A 
Course Syllabus 
Course Description
This introductory, semester-long course (20 weeks) guides students through the fundamentals of digital media production. Using industry-standard tools such as Adobe Premiere Pro and Adobe Express, students will gain hands-on experience in video creation, advertising & marketing, news production, social media, and will get an introduction to the business and economic aspects that drive the media industry. All activities are designed to foster creativity, technical proficiency, teamwork, and an understanding of modern media's role in society.
Note: The school’s “No Phones Allowed” policy applies at all times in class. If a student needs to use a phone to film for a project, they MUST fill out the provided form and obtain prior approval from the teacher.
Course Objectives
· Explore digital video production from concept to completion.
· Learn the basics of advertising, marketing, and social media content creation.
· Understand differences and similarities between local and national news outlets.
· Design print and digital advertisements with professional software.
· Collaborate on media production teams and communicate effectively.
· Receive a preliminary introduction to monetary and business factors of the media industry (covered in more detail in Digital Media Production B).
Required Software
· Adobe Premiere Pro (Lab Desktops)
· Adobe Express (for posters/ads; Photoshop/Illustrator by approval)
· Other video editing software—by request/approval only
Course Units
Unit 1: Student Introduction
· Promotional Poster
· Adobe Express: Poster featuring student photo, name, grade, short quote, themed background.
· Promotional Video
· Premiere Pro: 30-second video intro—student speaks to camera, incorporates movement, camera following, audio/video editing.
Unit 2: Music Videos
· Promotional Tour Poster
· Adobe Express: Includes “tour” theme, dates, all ‘band’ members, band name in a distinctive font, enticing background.
· Music Video
· Premiere Pro: Lip-sync or scripted, song-appropriate, storyboarded, filmed, and edited. Must include narrative/creative story.
Unit 3: Commercial Advertising
· Promotional Print Poster Advertisement
· Adobe Express: For a product/service, incorporates advertising technique.
· Instagram-Style Graphic Advertisement
· Adobe Express: Square/static format for social media promotion.
· Commercial (Traditional TV, 30 seconds)
· Premiere Pro: Script, film, edit a traditional video advert.
· Instagram-Style Video Advertisement (15 seconds)
· Premiere Pro: Fast-paced, visually engaging ad designed for social media.
Unit 4: News Media Broadcast Team
· Video 1: Replicated News Segment
· Follow teacher-supplied scripts/filming instructions. All groups produce identical projects, edited in Premiere Pro.
· Video 2: Original Broadcast Segment
· Use same structure but create original scripts, include news anchor, written news, segment cuts, and group roles.
Unit 5: News Media Special Investigations
· Video 1: Staff Interview
· Script, film, and edit an interview with a staff member.
· Video 2: Open-Topic “Investigation”
· Group selects a school-related topic (real or fictional). Must adhere to filming/editing requirements as specified by teacher.
Policies & Expectations
· No Phones Policy: Phones are never to be used in class unless you have submitted and received permission via the official form.
· Collaboration & Equipment: Students are expected to participate actively and treat all lab equipment responsibly.
· Deadlines & Presentation: Timely project submission and class presentations are required for each major assignment.
· Conduct: Respectful teamwork and positive communication are essential.
Assessment Breakdown (Sample)
	Project/Unit
	Weight

	Unit 1: Intro Poster & Video
	15%

	Unit 2: Music Promo Poster & Video
	20%

	Unit 3: Ad Posters & Commercials
	20%

	Unit 4: News Broadcast Team Videos
	20%

	Unit 5: Special Investigation Videos
	20%

	Classwork, Participation, Reflection
	5%


Pathway After This Course
Successful completion of “Digital Media Production A” provides a foundation for “Digital Media Production B,” where advanced editing, documentary production, and deeper exploration of monetary/business aspects of media will be covered.
Digital Media Production B is NUSTEP accredited (college accreditation is available).
If you have questions about software, assignments, or project guidelines, feel free to reach out!

