[bookmark: _vb3spslsv839]🎨 Quarter 1: Foundations of Digital Art & Design (Weeks 1–9)
Focus: Elements of Art, Principles of Design, Composition Strategies, Digital Workflow, and Design Thinking
 Tools: Procreate (on iPads)
	Week
	Theme / Title
	Weekly Objectives
	TEKS / CTE Connections
	Assignments
	Assessment / Rubric Focus

	1
	Intro to Digital Art & Elements of Art
	- Navigate Procreate interface
- Create custom canvas sizes
- Identify & apply Elements of Art (Line, Shape, Color, Value, Form, Space, Texture)
	TEKS: 117.52C (Foundations: Observation, Tools, Techniques)
CTE: 130.88C(1)(A),(B) (Industry tools & practices)
	- Digital line & shape studies
- Digital color wheel
	- Rubric: Proper canvas setup, clean layers, use of 3 elements

	2
	Principles of Design
	- Define and apply the Principles of Design (Balance, Contrast, Emphasis, Unity, Rhythm, Pattern, Movement, Proportion)
	TEKS: 117.52C(2)(A–C) (Creative Expression)
CTE: 130.88C(3)(C) (Design layout principles)
	- Create two designs applying at least 3 principles
	- Peer critique: identify design principles used
- Rubric: Design clarity, layout, use of principles

	3
	Composition Strategies
	- Explore Rule of Thirds, Overlapping, Depth, Cropping, Framing
- Use thumbnails to plan compositions
	TEKS: 117.52C(2)(C)
CTE: 130.88C(5)(A) (Visual problem solving)
	- Create 3 composition thumbnails
- Choose one to refine into a final digital piece
	- Rubric: Use of composition strategies
- Correct file export

	4
	Mood & Message in Art
	- Explore how elements/principles affect emotion
- Create work that conveys a mood/theme
	TEKS: 117.52C(4)(A) (Aesthetic evaluation)
CTE: 130.88C(6)(C) (Target audience)
	- Create an artwork titled “Chaos vs Calm” using only shape, color & line
	- Mini-critique: peer interpretation of message
- Rubric: Intent, visual impact

	5
	Intro to Design Thinking
	- Learn the 5-step design process: Empathize, Define, Ideate, Prototype, Test
- Practice identifying design needs
	TEKS: 117.52C(3)(A) (Problem-solving)
CTE: 130.88C(5)(C) (Design briefs)
	- Redesign a school-related icon or symbol (locker sign, club logo, etc.)
	- Rubric: Iteration, sketch-to-final, creativity, audience appropriateness

	6
	Typography Basics
	- Learn font anatomy, type hierarchy, and readability
- Combine type with image
	TEKS: 117.52C(2)(B)
CTE: 130.88C(3)(B) (Typography in layout)
	- Create a typographic poster (e.g., quote, PSA)
	- Rubric: Typography hierarchy, readability, visual composition

	7
	Graphic Layout & Grids
	- Learn use of grids & alignment
- Plan designs for digital & print formats
	TEKS: 117.52C(3)(A)
CTE: 130.88C(3)(C) (Page layout, margins, guides)
	- Design a magazine-style page layout with a headline, text, and image
	- Rubric: Alignment, consistency, effective use of layout

	8
	Visual Hierarchy & Advertising
	- Apply visual hierarchy principles
- Understand the role of design in advertising
	TEKS: 117.52C(4)(B)
CTE: 130.88C(6)(D) (Marketing, branding)
	- Create a digital ad for Art Club Instagram account - using Procreate
	- Mini-critique: effectiveness as an ad
- Rubric: Focal point, audience engagement

	9
	Portfolio Checkpoint + Critique
	- Reflect on first 8 weeks
- Prepare and organize digital portfolio
- Participate in a formal group critique
	TEKS: 117.52C(4)(C)
CTE: 130.88C(7)(B) (Presentation skills)
	- Export and submit top 3 works
- Write an artist reflection for one piece
	- Rubric: Organization, reflection depth, file management
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[bookmark: _ibictf8sxdbq]🎭 Quarter 2: Theatrical Design & Cross-Curriculum Collaboration (Weeks 10–18)
Focus: Behind-the-scenes theatrical design analysis (LOTR), and cross-curriculum production design for The King Stagg
 Tools: Procreate on iPads
 Grouping: Students work in design teams by Week 13

	Week
	Theme / Title
	Weekly Objectives
	TEKS / CTE Connections
	Assignments
	Assessment / Rubric Focus

	10
	Intro to Theatrical Design + LOTR Case Study
	- Learn components of theatrical design (sets, costumes, props, storyboarding)
- Analyze LOTR behind-the-scenes artwork
	TEKS: 117.52C(2)(C), (4)(A)
CTE: 130.88C(2)(C), (6)(E)
	- Research slideshow: LOTR design focus (e.g., costume, environment, makeup)
- Choose preferred design pathway
	- Rubric: Research depth, visuals, presentation clarity

	11
	Design Style + Worldbuilding (LOTR Deep Dive)
	- Explore how designers build visual worlds
- Begin personal concept sketches for The King Stagg
	TEKS: 117.52C(3)(A–C)
CTE: 130.88C(5)(A) (Visual problem-solving)
	- Sketchbook studies: The King Stagg setting ideas, character mood boards
	- Rubric: Visual research, creativity, design process

	12
	Commedia dell’Arte + Character Design
	- Learn visual tropes of Commedia dell’Arte
- Apply them to character design in The King Stagg
	TEKS: 117.52C(2)(A–C), (3)(A)
CTE: 130.88C(6)(B), (C)
	- Create 2 character studies (costume, movement, personality)
	- Rubric: Cultural accuracy, stylization, silhouette clarity

	13
	Group Formation + Project Pitch
	- Form design teams (5 total)
- Collaboratively plan project goals and timelines
	TEKS: 117.52C(3)(B), (4)(A)
CTE: 130.88C(7)(A), (B) (Teamwork, presentation)
	- Group design brief: define goals, audience, deliverables
	- Rubric: Team collaboration, planning detail, pitch delivery

	14
	Team Work Week 1: Concepting & Storyboards
	- Begin production planning in teams
- Continue visual development in specific design roles
	TEKS: 117.52C(3)(C)
CTE: 130.88C(5)(B), (6)(E)
	- Team deliverables:
• Concept art
• Storyboard frames
• Rough layouts
	- Rubric: Role-specific quality, team progress check

	15
	Team Work Week 2: Iteration & Feedback
	- Refine visual ideas based on peer/teacher feedback
- Emphasize technical clarity and storytelling
	TEKS: 117.52C(4)(A–C)
CTE: 130.88C(7)(B)
	- Update drafts based on critique
- Begin finalized designs
	- Peer critique: Does the visual design match the script?

	16
	Team Work Week 3: Production Week
	- Focus on finalizing assets for The King Stagg theater teacher
	TEKS: 117.52C(3)(B)
CTE: 130.88C(6)(D), (8)(B)
	- Final outputs:
• Set backgrounds
• Costumes
• Ads/brochures, etc.
	- Rubric: Deadline met, print/export ready, professionalism

	17
	Team Work Week 4: Final Packaging
	- Finalize export, polish visuals
- Create team presentation for theater teacher
	TEKS: 117.52C(4)(C)
CTE: 130.88C(8)(C), (D)
	- Present completed team package to class + Theater teacher
	- Rubric: Presentation, clarity, contribution by each team member

	18
	Reflection + Critique Week
	- Reflect on creative role & collaborative process
- Document process in sketchbook or PDF portfolio
	TEKS: 117.52C(5)(A–C)
CTE: 130.88C(7)(D)
	- Individual Reflection:
• What worked? What didn’t?
- Add project to digital portfolio
	- Rubric: Insightfulness, formatting, personal growth



[bookmark: _ct48ke2fe7ta]🧑‍🎨 Student Groups for Weeks 13–18:
Each group contains ~3 students:
1. Concept Art & Storyboards

2. Costume & Hair Design

3. Makeup & Prosthetics

4. Backdrop Art & Set Design

5. Advertisements & Brochures
[bookmark: _rxdc44ca00us]🎨 Quarter 3: Specialization & Skill Refinement (Weeks 19–27)
Focus: Specialized design development, technical refinement, freelance/design business awareness
 Tools: Procreate on iPads
 Student Pathways:
 Students continue work in their selected role:
1. Concept Art & Storyboards
2. Costume & Hair Design
3. Makeup & Prosthetics
4. Backdrop Art & Set Design
5. Advertisements & Brochures


	Week
	Theme / Title
	Weekly Objectives
	TEKS / CTE Connections
	Assignments
	Assessment / Rubric Focus

	19
	Role Refresh & Personal Goal Setting
	- Reflect on role from Q2
- Set new personal goals for specialization
	TEKS: 117.52C(5)(A–B)
CTE: 130.88C(8)(B–D)
	- Write personal design goals
- Sketch 2–3 new project ideas related to your role
	- Rubric: Specificity of goals, creativity, self-direction

	20
	Research: Career & Style Inspiration
	- Study professionals in chosen design field
- Research design styles, techniques, portfolios
	TEKS: 117.52C(4)(A–B)
CTE: 130.88C(9)(B) (Professional practices)
	- Style Inspiration Mood Board
- Career Profile (artist, designer, or company)
	- Rubric: Relevance, presentation, research depth

	21
	Thumbnailing & Iteration
	- Use sketching and planning techniques
- Create visual options for a self-directed project
	TEKS: 117.52C(3)(A–C)
CTE: 130.88C(5)(A) (Visual problem solving)
	- 4+ thumbnails or mockups for project idea
- Begin one refined draft
	- Rubric: Variety, clarity of intent, visual impact

	22
	Skill Focus Week 1 (Role-Based)
	- Apply digital painting, linework, color theory, layout, etc., based on specialty
	TEKS: 117.52C(2)(A–C)
CTE: 130.88C(3)(B–C), (6)(C)
	- Continue working on major piece
- Record time spent, techniques used
	- Rubric: Technique, time management, tool mastery

	23
	Skill Focus Week 2 (Refinement)
	- Refine color, depth, contrast, typography (if applicable)
- Export progress draft for review
	TEKS: 117.52C(2)(C), (3)(A)
CTE: 130.88C(3)(C), (6)(D)
	- Midpoint project check-in + Peer Review
	- Rubric: Quality of peer feedback, use of critique

	24
	Freelance Prep: Pricing, Clients, & Licensing
	- Understand basics of pricing work, communication, licensing art
	TEKS: 117.52C(5)(C)
CTE: 130.88C(9)(D–E), (11)(A–C)
	- Create a mock invoice
- Write client email draft
- Apply watermark to artwork
	- Rubric: Professionalism, accuracy of invoice & email

	25
	Finalize & Export Portfolio Project
	- Polish and finalize role-based project
- Prepare artwork for digital portfolio
	TEKS: 117.52C(3)(A), (4)(C)
CTE: 130.88C(7)(D)
	- Submit project in multiple formats (.png, .jpg)
- Upload to digital portfolio
	- Rubric: Export readiness, image quality, naming conventions

	26
	Artist Statement & Portfolio Building
	- Reflect on design choices
- Build professional-level slides/portfolio site
	TEKS: 117.52C(5)(B), (C)
CTE: 130.88C(8)(B)
	- Write artist statement for Q3 project
- Begin adding other works to portfolio
	- Rubric: Writing clarity, formatting, cohesion

	27
	Showcase & Peer Review
	- Present work to peers
- Practice design vocabulary & presentation skills
	TEKS: 117.52C(4)(A–C)
CTE: 130.88C(7)(B), (D)
	- Present work + process
- Participate in final Q&A and feedback
	- Rubric: Communication, reflection, audience engagement



[bookmark: _wykqb7h8jq95]🔍 Highlights of Quarter 3:
· Students build autonomy within their specialization

· Professional prep through invoice/email/watermark lessons

· Development of digital portfolios and artist statements

· Emphasis on refining visual style and workflow discipline



[bookmark: _ykv4qjac0c80]🎯 Quarter 4: Capstone Projects, Portfolio Completion & Ad Design Competition (Weeks 28–36)
Focus: Independent design mastery, branding, client work simulation, real-world presentation
 Tools: Procreate on iPads
 Capstone: Shakespeare Festival Ad Design Competition
 Deliverable: Final digital portfolio & printed display materials (optional)

	Week
	Theme / Title
	Weekly Objectives
	TEKS / CTE Connections
	Assignments
	Assessment / Rubric Focus

	28
	Capstone Project Planning
	- Define the theme, audience, and specs for a final passion project within student’s role
	TEKS: 117.52C(3)(A–C)
CTE: 130.88C(5)(A–B)
	- Project proposal: intent, message, tools, timeline
- Sketch 3 initial concepts
	- Rubric: Clarity of vision, feasibility, creativity

	29
	Capstone Project Week 1
	- Begin developing the final artwork
- Document process in time log and screenshots
	TEKS: 117.52C(3)(B)
CTE: 130.88C(6)(C), (D)
	- Continue building major design piece
- Peer feedback checkpoint
	- Rubric: Progress pacing, response to critique

	30
	Capstone Project Week 2
	- Finalize visuals with attention to composition, hierarchy, and audience impact
	TEKS: 117.52C(2)(B–C)
CTE: 130.88C(3)(C), (7)(D)
	- Submit completed capstone
- Add to digital portfolio
	- Rubric: Technical polish, export quality, originality

	31
	Intro to Ad Design & Branding
	- Learn strategies in advertising, color psychology, messaging, and branding
- Review Shakespeare Festival theme/criteria
	TEKS: 117.52C(4)(A–B)
CTE: 130.88C(6)(D), (8)(A)
	- Brainstorm & mood board for Shakespeare Festival ad
	- Rubric: Market relevance, visual hierarchy in board

	32
	Shakespeare Ad Week 1: Concepts
	- Create 2–3 thumbnail ad layouts using grid systems
- Draft 1 digital mockup
	TEKS: 117.52C(3)(C)
CTE: 130.88C(6)(D), (9)(B)
	- Complete 3 ad layouts with different focal strategies
	- Rubric: Focal point, typography, clarity of concept

	33
	Shakespeare Ad Week 2: Finalizing
	- Apply feedback, refine design
- Prepare final version for printing or digital display
	TEKS: 117.52C(2)(B), (3)(A)
CTE: 130.88C(8)(D), (10)(B)
	- Submit final ad in 2 formats (web + print res)
	- Rubric: Client-ready export, file naming, presentation format

	34
	Ad Presentations + Selection
	- Present ads to class and a panel (you, theater teacher, possibly admin or counselor)
- Vote or judge for final ad to be used in festival
	TEKS: 117.52C(4)(C)
CTE: 130.88C(7)(B)
	- Present final ad + process slideshow
- Write artist statement
	- Rubric: Visual impact, persuasive pitch, public speaking

	35
	Final Portfolio Polish
	- Organize digital files for end-of-year evaluation
- Add artist statements, brand consistency
	TEKS: 117.52C(5)(C)
CTE: 130.88C(8)(C), (D)
	- Finalize online or PDF portfolio
	- Rubric: Completion, formatting, written clarity

	36
	Course Reflection + Celebration
	- Reflect on growth in both Fine Arts and CTE skills
- Group critique & celebration
	TEKS: 117.52C(5)(A–C)
CTE: 130.88C(7)(D), (11)(B)
	- Group critique of top 2 pieces
- Submit course reflection form
	- Rubric: Depth of reflection, critique participation



[bookmark: _7eea9nas9s72]🏆 Capstone: Kilgore College Shakespeare Festival Ad Design
· Students will:

· Design a festival-themed advertisement

· Submit a final version to be judged

· The winning design will be used/displayed at the actual event

Skills Emphasized:
 ✅ Advertising & branding
 ✅ File export for print vs. web
 ✅ Design for a real-world audience
 ✅ Public speaking & portfolio building
 ✅ Personal creative growth


