Share the Love: FFC8 Couples Social Media Series
Jefford’s post: https://www.facebook.com/share/p/191HTTLV1v/
Lee’s Post: https://www.facebook.com/share/p/15o1ju5F7o/
Hondorf’s post: https://www.facebook.com/share/p/1B5jTTcLHy/
At Fountain-Fort Carson School District 8 (FFC8), we take pride in our strong sense of community and belonging, reflected in our district-wide hashtag, #FFC8Family. As a military community, we understand the importance of making every student and staff member feel like part of the family, even if they are with us for only a few years. Our district is also unique in that many of our staff members are family members themselves—whether siblings, parents and children, or even married couples working together to support our schools.
For Valentine’s Day 2025, we launched the “Share the Love” social media series to celebrate FFC8’s married couples who make a difference in our district. The goal was to highlight a variety of roles—beyond just teachers—including maintenance staff, bus monitors, and other essential positions. This campaign not only celebrated love and partnership but also reinforced the deep connections that make our district feel like family. By recognizing and celebrating staff, we also helped boost morale, showing employees that their dedication is seen and appreciated. 
Altogether, we highlighted 11 couples from across the district. Each couple answered questions about their relationship, including how they met and how long they’ve been together. To keep the campaign tied to our district’s culture, we also asked fun, FFC8-themed questions, such as:
· “Do you have a favorite FFC8 event or tradition you love experiencing together?
· “Who’s more likely to win a school spirit competition? Why?”
We crafted their responses into typed-out features that felt like mini news articles, bringing each couple’s journey to life. We had them submit photos to accompany the content. Over time, we’ve found that this combination of storytelling and images generates stronger engagement than a video, which is why we chose this format for the campaign. 
Some of the responses were especially meaningful. The Hondorfs, for example, actually met while working in FFC8. Others shared that they are alumni of our district, further reinforcing the strong, generational ties within our community. Some couples, such as coaches and their supportive spouses, talked about how they work together at school events, creating a shared experience within their careers.
The campaign received a high level of engagement, with multiple posts generating significant interaction. The most popular post, featuring the Lee family, garnered:
· Nearly 25,000 views
· 363 reactions
· 31 comments
· 10 shares
Another standout post featuring the Jeffords received:
· Over 20,000 views
· 354 reactions
· 25 comments
· 5 shares
Many other posts in the series also saw strong engagement, with shares and comments from staff, students, and the wider community. By celebrating the love and commitment of our FFC8 couples, this campaign helped us foster a stronger sense of connection and appreciation within our district, proving that family is truly at the heart of everything we do.


