Curriculum Map
[bookmark: _GoBack]Course Title: Marketing and Entrepreneurship		                      Grade: 11th - 12th 
	Unit (Name/Number): Presenting the Product
	Pacing: 10 days



	Essential Question(s):   How do you present and sell products to the consumer? 




	Content/Key Concepts
	Standards
	Key Vocabulary
	Learning Activities/Resources
	Evidence of Learning
(Assessments; Performance Tasks)



	Product Presentation
	15.5.12
	· Layman’s terms
	Goal of product presentation
How do you select what products to present
What to say during product presentation
Techniques that help create effective product presentations
Sudy guide
	Chapter review 
Chapter test



	Objections
	15.5.12
	· Objections
· Excuses
· Objection analysis sheet
· Substitution method
· Boomerang method
· Superior-point method
· Third-party method
	Objections from excuses
Welcoming of objections
Five buying decisions
Method for handling objection
Answer objections

	Chapter review 
Test




