Curriculum Map
Course Title: Marketing and Entrepreneurship		                      Grade: 11th -12th 
	Unit (Name/Number): The World of Marketing
	Pacing: 10 days



	Essential Question(s):   How do the stores use the four Ps to create an effective marketing mix? 




	Content/Key Concepts
	Standards
	Key Vocabulary
	Learning Activities/Resources
	Evidence of Learning
(Assessments; Performance Tasks)



	Marketing Planning
	15.5.12
	· SWOT analysis
· PEST analysis
· Marketing plan
· Executive summary
· Situation analysis
· Marketing strategy
· Sales forecast
· Performance standard
	How to conduct SWOT analysis
Key areas of an internal company analysis
Basic elements of a marketing plan
Study guide
	Chapter review
Chapter test



	Marketing Segmentation
	15.5.12
	· Market segmentation
· Demographics
· Disposable income
· Discretionary income
· [bookmark: _GoBack]Geographics
· Psychographics
· Mass marketing
	Concepts of the market segmentation
Target markets
Mass marketing vs market segmentation
Study guide
	Chapter review 
Chapter test
Project 



