Curriculum Map
Course Title: Marketing and Entrepreneurship		                      Grade: 11th – 12th
	Unit (Name/Number): The World of Marketing
	Pacing: 10 days



	Essential Question(s):   How do businesses keep their customers? 
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	Content/Key Concepts
	Standards
	Key Vocabulary
	Learning Activities/Resources
	Evidence of Learning
(Assessments; Performance Tasks)



	Marketing and the Marketing Concept
	15.5.12
	· Marketing
· Goods
· Services
· Marketing concept
	Scope of marketing
Marketing core functions

	Study guide
Chapter test



	The Importance of Marketing
	15.5.12
	· Utility
	Benefits of marketing
Types of Utilities
New and improved products

	Study guide
Chapter test



	Fundamentals of Marketing
	15.5.12
	· Market
· Consumer market
· Market share
· Target market
· Customer profile
· Marketing mix
	Selling using marketing
Importance of target markets
Importance of the marketing mix
	Study guide 
Chapter test



