Cantie

CLOSE READING & ANNOTATION PROCEDURES



1. PREVIEW:  Using the background prompt, determine the situation the text was written for and make predictions:  topic, author’s claim/purpose, and format. 

2. FIRST READING:  CLOSE READ

Underline or highlight key concepts:
· author’s claim/thesis 
· major premises/main points
· supporting evidence of the purpose
· important quotations and key ideas

Circle significant language
· diction/word choice, figurative language, and tone
· repetition, sentence construction
· unfamiliar vocabulary

3. SECOND READING:  ANNOTATATION 

A. Label significance of underlined or circled content

B. Label every paragraph:

1. Identify the author’s argument or central idea
2. Main point or purpose of each paragraph
3. Author’s strategy used to convey this idea (rhetorical patterns, appeals, and devices)
4. Use of supporting evidence (details, fact/stats, examples)
5. Identify the counter-claim (opposing viewpoint)

C. Summarize every paragraph:

6. Evaluate how the evidence and structure support the author’s claim
7. Analyze the effectiveness of the author’s argument 
8. Evaluate the logic and validity of the argument.  Determine if the audience will be persuaded by the author’s claim or argument.  Does the text contradict itself?
9. Synthesize information by drawing connections between the text with the other texts

Definition of Rhetoric
· The art of effective or persuasive speaking or writing, especially the use of figures of speech and other compositional techniques.

Functions of Rhetorical Patterns
· Illustration:  using examples to illustrate a point or idea

· Narration:  telling a story or giving an account of an event

· [bookmark: _GoBack]Description:  describing the details of the subject by using sensory detail (picturing)

· Definition:  Explaining what a general concept is in particular detail

· Process Analysis:  Explaining how something is done or happens

· Classification:  dividing a subject into parts and placing in appropriate categories

· Comparison/Contrast:  examining the similarities and differences among subjects

· Cause/Effect:  explaining the causes of an event or the effects of an action (causality)

· Argument:  using reason and logic to persuade the audience to a new perspective or action


Aristotle’s Three Persuasive Appeals

· Logos (rational) appeals to reason. Logos can also be thought of as the text of the argument, as well as how well a writer has argued his/her point.
· Facts, statistics, case studies, anecdotes, authoritative voices, logical reasoning.

· Pathos (emotional) appeals to the emotions and the sympathetic imagination, as well as to beliefs and values.  It can also be thought of as the role of the audience in the argument.
· Personal:  safety, love, pride, fear, sentiment, compassion
· Social:  recognition, respect, status, acceptance
· Fear:  used for positive outcome in conclusion
· Humor:  best to achieve instant recall (30% of ads)

· Ethos (ethical) appeals to the writer’s character. Ethos can also be thought of as the role of the writer in the argument, and how credible his/her argument is.
· Trustworthiness, credibility, reliability, fairness, expert testimony, credible sources

