[image: image31.emf]
 Stark County Teaching American History Grant

 Stark County Educational Service Center

 2100 38th Street NW

 Canton, Ohio 44709



Get Out! Transportation’s role in changing American Culture after World War One

[image: image1.jpg]



Image Courtesy of the National Museum of American History, 

Smithsonian Institution
Grade Level 10
Created by Ryan Newell

Canton McKinley High School

Duration 2 Days (50 minute class periods)


Overview 

This lesson will use advertisements and photographs to analyze how transportation contributed to modern American culture.  This lesson will use power point (computer and projector required), graded discussion, and primary source advertisements from the transportation industry to achieve its goals.

Ohio Academic Content Standards 
Topic: Prosperity, Depression, and the New Deal (1919-1941)

Statement #18 - An improved standard of living for many, combined with technological innovations in communication, transportation and industry, resulted in social and cultural changes and tensions.


Historical Background

As the United States entered the 1920s World War I quickly faded into the past.  Many were determined to carry on with their lives, while others intended to get the most from it.  The war had brought home many new inventions and improvements in technology, and the industrial revolution provided the means to produce and purchase it.  One of the most significant advances was in transportation.  Prior to the war, Henry Ford had single handedly lowered the price of the automobile, putting it within reach of the common man.  By the mid-1920s, the car was common place in American cities and towns.  The car provided a new sense of freedom for Americans.  They were no longer tied to the close distances of the city, but were free to move outside of the city limits.  Soon sprawling housing develops appeared outside of major cities beginning the 
movement to the suburbs.  On weekends the car provided Americans the opportunity to travel 

to other cities and towns, or out to the countryside for vacations or relaxing getaways.  In town the car made shopping, and travelling for business easier.  The time needed to complete tasks around town was cut drastically helping to create more free time for Americans to enjoy in the growing entertainment industry.   

The transportation revolution after World War I was not limited to the automobile.  During the war great advances had been made in aviation.  More reliable engines and aircraft design helped to launch the early airline services.  As the car helped to link the countryside and suburbs to the city, the airplane helped to link city to city and even coast to coast.  By the end of the 1930s, airline routes crisscrossed the nation and into South America.  Air travel cut long distance travelling greatly making it easier to for businesses to exist in different cities and products to be shipped from one coast to another in only a few days.  The United States Postal Service was one of the first to utilize the airplane and pioneered many air routes across the nation.

Whether the car or the airplane, the transportation revolution built upon the American spirit of freedom and adventure.  These different forms of transportation made it much easier for the growing middle class to work in the city, live in suburb, and play in the countryside.  The car made it easy to travel to vacation destinations for the weekend.  Small aircraft made it possible to visit remote destinations in a short matter of time.  As result the United States developed the vacation industry.  Millions of Americans were soon spending their time on the beaches of the ocean, vast national parks of the Mid- West, and the mountains of the West.  

The transportation revolution that followed World War I did more for Americans than provide them with fancy new ways of travel.  It returned to most Americans the sense of freedom that had been lost with the long working days and crowded cities of the Industrial Revolution.  It once again gave Americans the freedom of adventure and exploration, only this time, they could quickly return back home.



Enduring Understandings/ Essential Questions

· Changes in technology lead to many social and cultural changes.
· How can innovations in transportation lead to social and cultural change?


Instructional Strategies
Day 1 – 

1.  Introduction: (15 Min)
Students will begin class with a power point on the transportation revolution in the US. (Appendix A)
2.  Activity: (35 min)
Students will be divided into mixed ability groups.  In these groups students will rotate around the room to different stations making observations about transportation photos and ads in a gallery walk.   Each station will have either a period photograph or a period advertisement.  Each source will demonstrate a way in which transportation helped to shape modern American culture.  Students will record their responses on a provided matrix.  Students should be given at least 3 minutes at each station.  The teacher rotates each student with a timer.
Gallery Walk set-up:  Print each of the posters out on paper (See appendix E for posters).  Hang each poster on the wall around the classroom leaving enough space so groups do not interact.  Students may take a notebook or a clip board if available to write on.
Day 2 – 

1.  Introduction: (20-25 min)
Teacher should review the comparison matrix with the class using the graded discussion parliamentary procedure model. (See Appendix B for procedure on graded discussion)  The graded discussion should center on the prompts:
How did the transportation revolution help shape modern American culture?

Redisplay power point slides for effects of the car/airplane slides.  Ask students the following:

Are there any negatives to long distance transportation?

Are there any negatives to quick transportation?

What other types of industries or businesses benefited from the transportation revolution?
See assessment answer key for possible responses to questions
2.  Activity/Assessment: (remainder of class.  Writing to be completed outside of class)
Students will complete an essay.  Students will be asked to analyze how the transportation revolution helped to shape modern American culture (See appendix C for Rubric)


Classroom Materials 
Projector

Computer (for Power point)

Printed ads/pics for gallery walk (Appendix E)
Gallery Walk Matrix (Appendix C)


Resources
Secondary Sources

Divine, Breen, Frederickson and Williams. America Past and Present. 4 ed.. New York: Harper Collins College Publisher, 1995 

Kennedy, David M. and Thomas H. Bailey. The American Spirit. 10 ed. 2, Since 1865. New York: Houghton Mifflin, 2002.

Nash, Gary B. American Odyssey.  The United States in the 20th Century. Columbus, Ohio.  McGraw-Hill, 1999.

Primary Sources 

1928 Fisk Tires Advertisement, County Gentleman Digital Collections, John W. Hartman Center for Sales, Advertising & Marketing History, Duke University Libraries,
http://library.duke.edu/digitalcollections/adaccess_R0630/ (accessed August 11, 2014).

 “The Contrast of Centuries,” Detroit Medical Journal, ed. Frank Burr Tibbals, October 1903, Vol III, No. 7,  University of Toronto-Gerstein Science Information Center, Internet Archives, https://archive.org/details/n07detroitmedica03detruoft (accessed June 1, 2014). 
Ford Motor Company, “Her habit of measuring time….,” 1924, Object ID 78.14.10.18/G2482, Model T Advertising, Benson Ford Research Center – Collections, The Henry Ford, 
http://takethewheelbook.com/ladies-takin-care-of-business-in-1924-with-a-model-t/   (accessed August 11, 2014).
Ford Motor Company, “For the Young Business Man,” Advertisement in The Youth’s Companion, 1924, Object ID 64.167.19.384, Model T Advertising, Benson Ford Research Center – Collections, The Henry Ford, http://www.thehenryford.org/exhibits/showroom/1908/boy.jpg (accessed August 11, 2014). 

“General Motors Ad, 1925 Framed Art,” Fine Art America, http://fineartamerica.com/products/general-motors-ad-1925-granger-framed-print.html   (accessed August 12, 2014).

Lange, Dorothea, “Billboard on U.S. Highway 99 in California. National advertising campaign sponsored by National Association of Manufacturers,” 1937, Library of Congress Prints and Photographs Division Washington, DC 20540, http://www.loc.gov/pictures/item/fsa2000000880/PP/ (accessed August 11, 2014).

Oberhardt, William, “The Measure of Progress,” American Telephone and Telegraph Company, 1920, N. W. Ayer Advertising Agency Records, Archives Center,

National Museum of American History, Smithsonian Institution, http://collections.si.edu/search/results.htm?view=&dsort=&date.slider=&q=AC0059-0000100&tag.cstype=all  (accessed August 11, 2014). 
Post Office Department, Bureau of the Second Assistant Postmaster General, “Post Office Department Map of Continental U.S. Air Mail Routes,” 1928, National Archives and Records Administration, Washington D.C., http://research.archives.gov/description/6857715 (accessed August 11, 2014). 
Stout Airplane Co. “Stout Airlines: Travel By Air-In Ford Tri-Motor Planes,” 

Advertisement, 1929-1930, National Museum of American History, Smithsonian Institution,
http://collections.si.edu/search/results.htm?view=&dsort=&date.slider=&q=A19860310000&tag.cstype=all (accessed August 11, 2014). 

“That trip we all took together it’s as real TODAY as it was last Summer,” Kodak Advertisement, 1921, Digital Collections, John W. Hartman Center for Sales, Advertising & Marketing History, Duke University Libraries, 
http://library.duke.edu/digitalcollections/eaa_K0364/ (accessed August 11, 2014). 

 “U.S. Air Mail Speeds Trade Throughout the Americas,”  Poster, c. 1931,

National Museum of American History, Smithsonian Institution, http://collections.si.edu/search/results.htm?view=&dsort=&date.slider=&q=A19900779000&tag.cstype=all (accessed August 11, 2014).


Summative Assessment (or Question)

Students will write a two page essay that answers the following prompt:

Analyze how the transportation revolution after World War I helped shape modern American culture.


Assessment or Answer Key
Essay should address the following:
	For the Car

· Road construction boomed, and new businesses opened

·  along the routes.

· Other car-related industries included steel, glass, rubber,

·  asphalt, gasoline, and insurance.

· Workers could live farther away from their jobs.

· Families used cars for leisure trips and vacations.

· Fewer people traveled on trolleys or trains.


	For the Airplane

· Connected East and West Coast

· Allowed quick transportation of cargo/mail

· Connected businesses in different cities

· Allowed for long range leisure trips and vacations 

to exotic places.

· Allowed access to remote locations for exploration, 

Business, and pleasure.




	How transportation shaped culture

· Suburbs grew outside of the cities

· City life began to decay

· Vacation and entertainment industries grew

· Pace of daily life increased

· Decay of family values and family time

· “New found American Independence”

· Contributed to the increase of American credit/debt

· Brought new “freedoms” to women away from the house




Assessment Rubric (Appendix C)
Essay Rubric 
	Characteristic
	Score  4

	Score 3

	Score 2

	Score 1


	Historical Accuracy

30%
	All Historical Facts are reported accurately

4 x .30=1.20
	Almost all Historicall Facts are reported accurately

3 x .30=.90
	Most Historical facts are reported  accurately

2 x .30= .60
	Most Historical Facts are reported inaccurately

1 x .30= .30

	 Analysis

25%
	Provides effective analysis of the question; some imbalance permissible

4 x .25= 1
	Limited analysis, mostly describes

3 x .25= .75
	Weak or inappropriate analysis

2 x .25= .50
	No analysis

1 x .25= .25

	 Supportive Information

25%
	All sources used for quotes, statistics and facts are credible and cited correctly.
4 x .25= 1
	All sources used for quotes, statistics and facts are credible and most are cited correctly.
3 x .25= .75
	Most sources used for quotes, statistics and facts are credible and cited correctly.
2 x .25 = .50
	Many sources are suspect (not credible) AND/OR are not cited correctly.
1 x .25= .25

	 Grammar and Structure

10%
	May contain insignificant errors

4 x .10= .40
	May contain a few errors that do not detract from overall essay

3 x .10= .30
	May contain major errors

2 x .10= .20
	Contains many major or minor errors

1 x .10= .10

	 Organization and Writing Style

10%
	Well organized and well written

4 x .10= .40
	Clearly organized and written, but not exceptional

3 x .10 = .30
	Weak organization and writing

2 x .10= .20
	Disorganized and poorly written

1 x .10= .10













TOTAL_____
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Appendix D – Essay Rubric

Appendix E – Transportation images
Appendix A – Transportation PowerPoint Presentation

Slide 1 of 9
[image: image2.jpg]il





Appendix A – Transportation PowerPoint Presentation

Slide 2 of 9
[image: image3.jpg]CHANGES

After World War I, many Americans began to
benefitfrom the successes of the Progressive

movement.
Many Americans now belonged to the middle class

These people had both a growing disposable
income, and growing leisure time

This coincided with the growing transportation
industry
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CARS.

By applying innovative manufacturing
techniques, Henry Ford changed that.

His affordable
Model T became a car

for the people.
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[image: image5.jpg]Ford made the Model T affordable by applying mass production
techniques to makingcars.

«A moving assembly line brought cars to workers, who each
added one part.

«Ford consulted scientific management experts to make
his manufacturing process more efficient.

«The time to assemble a Model T dropped from
12 hours to just 90 minutes.

e model T dropped from $800 down to $200
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more leisure time, his
employees would be
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By 1927, 56% of
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[image: image7.jpg]How the Automobile Changed
America

« Road construction boomed, and new businesses opened
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« Other car-related industries included steel, glass, rubber,
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« Workers could live farther away from their jobs.
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Motivation:
Sydney J. Harris posits that: “A winner listens; a loser just waits until it’s his turn to talk,” and we should all recognize that there is no arena in which this is more true than a classroom, where learning is contingent not so much on what you say to others, but on what you hear from others. Unfortunately, attentive listening is not something that comes naturally to most people. Staying focused is a skill that will only develop in the face of necessity or through careful, guided practice. 

The work of Mihaly Csikszentmihalyi indicates that where skill is lacking, merely increasing challenge just pushes a student from apathy to worry to anxiety, which contemporary neuroscience tells us will shut down cognition. Yet many teachers fail to recognize listening as a skill that requires developing through assessed practice; we expect our students to come to us proficient in paying attention as if it were an innate ability incapable of enhancement. 

Believing this premise to be untrue, we have incorporated graded discussion into our curriculum as a way to nurture the development of this essential academic skill at a pace that is reasonably comfortable to our students. 

Purpose:
To develop the habit of careful listening, not only to the teacher, but to anyone addressing the class. 

Format: 

The score sheet is printed either in the form of a seating chart with a score grid attached to each student’s location and a speech tally at the bottom, or, where the students are well-known to the teacher, an alphabetized class list with a blank scoring array adjacent to each name, and a speech tally at the bottom. 

As each student is recognized to speak, the current speech number is written in the left most score box attached to the student’s name; the corresponding number is struck from the speech tally to ensure that each speech is recorded sequentially so that precedence to the floor is maintained fairly. 

If two first speakers are vying for the floor at the same time, the parliamentarian (usually the teacher) awards the floor according to a predetermined principle (such as left to right, back to front). 

Appendix B --A Brief overview of Graded Discussion 
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A speaker who has not yet been awarded the floor (and who has not accrued any active listening violation penalties) always has precedence for the floor over one who has spoken (or been penalized). When two or more speakers who have held the floor vie for recognition, the one that has held the floor the fewest times has precedence. When two or more speakers who have held the floor an equal number of times vie for recognition, the speaker who has waited the longest since his last speech—the one with the lowest sequence number for his last speech—has precedence. For the purpose of determining precedence, a penalty mark counts the same as a speech credit (that is, a speaker with two speeches and one penalty would be treated as if he has spoken three times, though his speech count would only equal one: 2 speeches minus one penalty). 

A speech that demonstrates particular insight is designated by circling the speech number in the speaker’s score grid. A speech so designated counts as a single speech in terms of precedence, but as a double speech for credit count. 

Variations:
Caucus Graded Discussion 

- Students sit together in groups (caucuses) at tables. 

- Precedence is determined by table, not by speaker. 

- Speaker points (including negative speeches) are still awarded by individual. 

Cross Aisle Debate (a combination of “4-corners” and graded discussion) 

- Students who either strongly agree or strongly disagree (the debaters) with the proposition sit at tables facing each other across the room 

- -Students who either mildly agree or mildly disagree (the uncommitted) with the proposition sit in chairs facing each other across the room perpendicular to the debate. 

- Only debaters can earn speaker points; uncommitted participants can score speech credits by posing substantive questions during lulls in the debate. 

Time Limit Graded Discussion (requires 2 dedicated timers) 

- Quarter 1/Quarter 2 : 60 sec position or rebuttal speech / 15 sec question or support 

- Quarter 3/Quarter 4: 120 sec position or rebuttal speech / 30 sec question or support 

  20

Appendix B --A Brief overview of Graded Discussion 
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Observations: 

Over the eight or so years we have employed this activity in conjunction with assessed active listening, we have noticed a distinct improvement in overall attention to others in our classrooms, even when we are not scoring the discussion. 

Observations:
Over the eight or so years we have employed this activity in conjunction with assessed active listening, we have noticed a distinct improvement in overall attention to others in our classrooms, even when we are not scoring the discussion. 

How to run a “Graded Discussion”
1. Establish a “geographic” rule of precedence that is easy for the students to understand and follow 

(this rule will only apply to first time speaker in each round). 

2. Pose the question of the topic to be considered. 

3. After waiting from ten to thirty seconds, use the “geographic” rule of precedence call upon the 

first speaker of the round. 

a. Mark a “1” in the first score box adjacent to that speaker’s name 

b. Circle the “1” if the speech demonstrates particular merit, or meets another, 

     predetermined criteria. 

c. Put a “/” through the number to negate the speech if it is irrelevant or redundant. 

d. Mark a “-“ in the first score box adjacent to the name of any student failing to show 

     attention to the speaker. 

4. Announce that the floor is open, and again wait 10 to thirty seconds before calling upon the 

second speaker. 

5. Follow the procedure for step three, but mark a “2” in the first box adjacent to the second 

speaker. 

6. Continue following the procedure, incrementing the number for each new speaker. 

Appendix B --A Brief overview of Graded Discussion 
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7. When you reach the point that all students vying for the floor have already spoken once, the floor 

is given to the student with the lowest speech number. 

8. When students vying for the floor have spoken a different number of times, the floor is given to 

the student with the fewest speeches. 

a. A circled speech credit counts as a double score credit, but still only as a single floor 

    credit. 

b. A negated speech counts as a floor credit with the count value of the speech that was 

     negated; it receives no speech credit. 

c. A “-“ counts as a speech credit with a count value of infinity; they get the floor only 

    when everyone else vying for the floor has more speech credits recorded. 

9. Continue the process until either the discussion falters or time allocated for the activity expires. 

10. Score a point for each speech credit and two points for circled speech credits.

11. Cancel a speech credit for each “-“ recorded (always cancel single credit speeches before starting 

to cancel double credit speeches) 

12. Establish a grading scale based upon speeches made and opportunities provided. 

Appendix C – Transportation Images Matrix
Page 1 of 3
Transportation Images Name__________________________

Directions – Observe each artifact carefully and complete the table below.

	Artifact
	Mode(s) of transportation observed
	Describe what you see in the artifact
	Explain how this artifact demonstrates how transportation helped to shape modern American culture
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Appendix D
Essay Rubric 
	Characteristic
	Score  4

	Score 3

	Score 2

	Score 1


	Historical Accuracy

30%
	All Historical Facts are reported accurately

4 x .30=1.20
	Almost all Historicall Facts are reported accurately

3 x .30=.90
	Most Historical facts are reported  accurately

2 x .30= .60
	Most Historical Facts are reported inaccurately

1 x .30= .30

	 Analysis

25%
	Provides effective analysis of the question; some imbalance permissible

4 x .25= 1
	Limited analysis, mostly describes

3 x .25= .75
	Weak or inappropriate analysis

2 x .25= .50
	No analysis

1 x .25= .25

	 Supportive Information

25%
	All sources used for quotes, statistics and facts are credible and cited correctly.
4 x .25= 1
	All sources used for quotes, statistics and facts are credible and most are cited correctly.
3 x .25= .75
	Most sources used for quotes, statistics and facts are credible and cited correctly.
2 x .25 = .50
	Many sources are suspect (not credible) AND/OR are not cited correctly.
1 x .25= .25

	 Grammar and Structure

10%
	May contain insignificant errors

4 x .10= .40
	May contain a few errors that do not detract from overall essay

3 x .10= .30
	May contain major errors

2 x .10= .20
	Contains many major or minor errors

1 x .10= .10

	 Organization and Writing Style

10%
	Well organized and well written

4 x .10= .40
	Clearly organized and written, but not exceptional

3 x .10 = .30
	Weak organization and writing

2 x .10= .20
	Disorganized and poorly written

1 x .10= .10













TOTAL_____
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The Measure of Progress, 1920

http://collections.si.edu/search/results.htm?view=&dsort=&date.slider=&q=AC0059-0000100&tag.cstype=all
[image: image22.jpg]The progress of the past, as well as
that of the future, is measured by criti-
cism—for criticism exists only where
there is faith in ability to improve.

‘We do not criticise an ox cart or
condemn the tallow dip, for the simple
reason that they are obsolete, During
the reconstruction period through which
our country is now passing, if the pub-
lic does not criticise any public utility
or other form of service, it is because

One Policy

The Measure of Progress

there seemslittle hope for improvement.

The intricate mechanism of tele-
phone service is, under the most favor-
able conditions, subject to criticism, for
the reason that it is the most intimate of:
all personal services.

The accomplishment of the telephone
in the past fixed the quality of service
demanded today; a greater accomplish-
ment in quality and scope of service
will set new standards for the future.

AMERICAN TELEPHONE AND TELEGRAPH COMPANY
AND ASSOCIATED COMPANIES

One System Universal Service




Courtesy of the N. W. Ayer Advertising Agency Records, Archives Center,
National Museum of American History, Smithsonian Institution
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1924 Ford Model T Sedan Advertisement
http://takethewheelbook.com/ladies-takin-care-of-business-in-1924-with-a-model-t/   
[image: image23.jpg]Her habit of measuring time in terms
of dollars gives the woman in business
keen insight into the true value of a
Ford closed car for her personal use.

This car enables her to conserve min-
utes, to expedite her affairs, to widen
he scope of her activities. Its low

first cost, long life and inexpensive
operation and upkeep convince her
that it is a sound investment value.

And it is such a pleasant car to drive
that it transforms the business call
which might be an interruption into
an enjoyable episode of her busy day.
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COUPE, $525 (All prices f. o. b. Detroit)
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c. 1931 Air Mail Poster

Image available through the National Air and Space Museum, Smithsonian Institute at: 

http://collections.si.edu/search/results.htm?view=&dsort=&date.slider=&q=A19900779000&tag.cstype=all
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General Motors Advertisement, 1925
http://fineartamerica.com/products/general-motors-ad-1925-granger-framed-print.html 
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Image 5 of 11
Billboard on U.S. Highway 99 in California, 1937
http://www.loc.gov/pictures/item/fsa2000000880/PP/ 
[image: image25.jpg]



Courtesy of the Library of Congress
Teachers Note: This billboard also featured prominently in Margaret Bouke-White’s 1937 photograph of African American flood victims lined up at a Red Cross relief station: http://www.gettyimages.com/detail/news-photo/famous-image-of-african-american-flood-victims-lined-up-to-news-photo/92926162 
“Behind the Picture: ‘The American Way’ and the Flood of ’37,” Time & Life Pictures, http://life.time.com/behind-the-picture/the-american-way-photos-from-the-great-ohio-river-flood-of-1937/#1 
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Image 6 of 11
Oldsmobile Advertisement, 1903

Detroit Medical Journal 

https://archive.org/details/n07detroitmedica03detruoft 

[image: image26.jpg]A limited area of travel was the natural result of the indifferent methods
of locomotion used in the early days of the 18th century. Today

GhHe Oldsmobile

is everywhere. The pioneer American Automobile has outdistanced com-
petition. Itis vastly superior to the next best machine made as its imitators
lack the twenty-three years’ experience we have had in building gasolene
engines.

Four years of consistent service is the crowning triumph of the Olds-
mobile—the car which is built to run and does it with ““Nothing fo watch
but the road.”

Ask any of these dealers to show you how the Oldsmobile ““goes.”

Y., Auto. Storage & Trading Co. ln'h-n-polu lnd iher Automobile Co. Pittsburgh, Pa., l'ml—v Bros, Cc
C. N Jobnson vill E. Gilbert L Ce
Y., R. W. Whipple.
mobile Co.
Automobile Co.

/G, Army CyclaCo.
idsmobile Co. Githens Br. Co. Memp

Philsdelphia, Pa., Oldsmobile Co

Write for illustrated book to Dept. 15

Olds Motor Works

Detroit, Mich., U. S. A.

Members of the
Association Licensed Automobile Manufacturers.
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Post Office Department Map of Continental U.S. Mail Routes, 1928
National Archives and Records Administration, Washington D.C., 
High resolution image available at: http://research.archives.gov/description/6857715
[image: image27.jpg]POST OFFICE DEPARTMENT

e i
QEECATS RC‘OLQRAODW
] K

Q
PUEBLO

PILOTTOWN

AIR MAIL ROUTES
: Routes operating
g g Routes awarded but not yet operating
g e e 3 o
. K lonr=so * o ﬁo 200 300 MILES p) —_ Routes praposed
4 L R l"" s Foreign mail routes
3 i

- 8 s Aug./, 1928

\

'—AN%A\-;‘;

POIN

The foreisn air mail routes shown out of
Xey Test actually operate from Miami,
There is also a route from Miami to Nassau.

ENGINER REPRODUCTION PLANT, U, 5. ARMY, WASHINGTON, 0. G

b




Courtesy of the National Archives and Records Administration
Appendix E
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Stout Airlines Advertisement, 1929-1930

Image available through the National Air and Space Museum, Smithsonian Institute at: 

http://collections.si.edu/search/results.htm?view=&dsort=&date.slider=&q=A19860310000&tag.cstype=all 
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Advertisement in The Youth’s Companion, 1924

http://www.hfmgv.org/exhibits/showroom/1908/ads.html 
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YOUNG BUSINESS MAN





Courtesy of The Henry Ford
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Kodak Advertisement, 1921
http://library.duke.edu/digitalcollections/eaa_K0364/ 
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Courtesy of the John. W. Hartman Center for Sales,
Advertising & Marketing History, Duke University
Appendix E

Image 11 of 11
1928 Fisk Tires Advertisement, County Gentleman
http://library.duke.edu/digitalcollections/adaccess_R0630/
[image: image30.jpg]Ty 1925 THE COUNTRY GENTLEMAN n

TRANSPORTATION CORD SUPER HOLLOW CENTER CUSHION
B

Get the Hablt'

T b buyiag habis o big
flece operators guide you to
real tire economy. Judge tires as
they do, on a cost per mile basis.

This habit will lead you to
worthewhile savings in operat.

Especially when you form the
habit of saying “Puc On Fisk”
+..Only a transporeation special-
st can advise you in the selection
of the most suitable dires for
yourcars and trucks and the sery-
ce in which they operate. Con-
sult the nearest Fisk distribucor.

FISK TIRES





Courtesy of the John. W. Hartman Center for Sales,
Advertising & Marketing History, Duke University
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